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SOUND PRODUCTS WITH SOUND IDEAS ^ 

■ 

Corporate Offices: 1100 Milik Street, Carteret, NJ 07008 908-969-9000 Fax: 908-969 
Florida Branch; 2848 J Stirling Rd.. Hollywood, FL 33020 305-920-1400 Fax: 305-920' 
Exclusive Canadian Distributor: S.F. Marketing 514-856-1919 Fax: 514-856-1920 

Gemini equipment shown: CO-9QOO, 8800, 8000 & 4000. 
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The Revolution Continues! 

f'VO'rt' n C'O'H^f^hy 

Vw* T'u^t! 


American DJ™ continues to 
bring you the finest quality 
products at prices you 
can afford. From a 
simple safety cable 
to sophisticated 
Intelligent lights, 
customer service 
and satisfaction 
is our #1 
goal! 
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•Cables 
•Foggers 
•Par Cans 
•Pin Spots 
•Dimmers 
•Beacons 
•Speakers 
•Mirror Balls 
•Controllers 
•Rope Lights 
•Relay Packs 
•Neon Lights 
•Light Stands 
•Helicopters 
•Strobe Lights 
Moon Flowers 
•Sound Lights 
‘Safety Cables 
•Belt Lights 
•Accessories 


Systems 

For Your Nearest 
> Authorized Dealer, A 
FREE Collectors Pin , & 

r A FREE Catalog! 
CALL TODAY! 

800 - 322-6337 

Products Available From 
Authorized American DJ Dealers. 
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Se Habla Espahol. Cat&logo disponible ert Espariol 
© 1994 American DJ Supply, Inc. Los Angeles. CA 90040 
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Stanton Trackmaster series of DJ cartridges 
are the best I've ever used for hot mixing. 

_Johnny Medley, DANCE MUSIC AUTHORITY MAGAZINE 
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DANCE MUSIC AUTHORITY MAGAZINE 


The Mixer’s Workstation: 


ALL P.F CARTRIDGES AR T 
NOT ALIKE! 

The recently-introduced Stanton 
Trackmaster series of dj cartridges are 
the best cartridges I have ever used for 
hot-mixing. Compared to the ShureSC35C 
and the wildly popular Stanton 680EL, 
the Trackmaster is clearly the winner. 
Further, when the Stanton Trackmaster 
AL is com pared di rectly against the Onofon 
Nightclub S version, it is sonically too 
close to call, while file Stantons win in the 
tracking department. The Stantons must 
get the overall edge, however, since they 
arc significantly less expensive than the 
Concordes. 

I find the sound on the Trackmasters 
to be exceptionally clean and punchy, 
with the best description of the sound 
being "clear, open and in your face." The 
Trackmaster provides the punch and clar¬ 
ity of a CD with the characteristic warmth 
of vinyl. I also noticed that older records 
sounded much punchier on the Track- 
masters. 

Part of this sonic improvement is 
certainly due to the integrated headshell 
design of the Trackmaster; there are no 
exposed wires or cartridge terminals to 
generate unwanted noise. As the com¬ 
pany says: “You don’t need the dexterity 
of a surgeon to mount the cartridge” It’s 
simply screw and play. A patented canti¬ 
lever design allows for backcueing with¬ 


out the risk of stylus damage. More¬ 
over, the stylus is grounded, which 
prevents dust buildup and its associ¬ 
ated noise. 

The Trackmaster boasts impressive 
specs, which from all indicat ions appear 
to be conservatively measured: 
Frequency Resp. 2OHz~20kJ Iz 

Channel Sep, >30dB!l 

Tracking Force 2-5 grams 

Output Voltage 5.2 mV!! 

Since the Trackmaster’s stylus is 
perfectly aligned, they are much easier 
on your records than conventional car¬ 
tridges, preventing cue bum, clicks 
and pops. I was pleasantly surprised to 
find that 1 could confidently track at 
only 3.5 grains, while still being able to 
gel brutal with double copies and 
scratching. I can also work at a (aster 
pace, since the Trackmaster’s design 
allows me to find the exact groove with 
much less effort. The Trackmaster is 
honestly one piece of gear vinyl users 
must invest in if they care about their 


recordcollecdoiLThjscartrjdge brings 
out the best in vinyl since the jock can 
now perform even more stellar tricks 
while delivering a CD-rivaling sound. 
The folks at Stanton recommend the 
AL version for tracking ability. 
Trackmasters are not cheap, but they 
are considerably less than the Ortofon 
Concorde (Nightclub version w/ 
spherical stylus); they track bettcrand 
sound as good. If you are mastering to 
DAT, reel or high quality cassette, 
there is simply no substitute. TheStanlou 
name is synonymous with quality, high 
performance and durability, so there is 
no question that these cartridges will 
hold up over the long haul. In the final 
analysis, if trackingability and premium 
sound quality are the main concerns, 
go with the Track master. By all means 
go with the Trackmaster if you are 
mastering to DAT', because you only 
sound as good as your weakest link! 

- Johnny Medley 


raS 


The Trackmaster features a fluorescent stylus tip for easy cueini 



For more information on our Trackmaster Series, 
plus the complete Stanton line of DJ cartridges, stylii, headphones and slipmats, 

call or write: 

STaNTOn MAGNETICS, INC. 

The Choice of the Professionals.™ 


101 Sunnyside Boulevard Plainview, NY 11803 


Phone (516) 349-0235 Fax (516) 349-0230 
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WINNERS! 
Here are a lew laces 
from the 25 companies 
honored at January's 
NAMM show in 
Anaheim, CA 
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Left to Right: 

Jim Furman of 
Furman Sound 
Hideo Kush id and 
John Casey from Denon 
Jerri Barclay of Crown 
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• QSC’s 18 pound amp 

• Nikkodo’s 450 DiscChanger 

• American BJ’s Power Strobes 

• IViTX’s Big Sound Speakers 



QSC’s new standard in 
light-weight amps 

The new PowerUght IM Series, from QSC 
Audio Products, features light-weight, pro¬ 
fessional power amplifiers, that weigh un¬ 
der 18 pounds and take up just two rack 
spaces. 

QSC's new Powerwave Switching 
Technology rM makes it possible with better 
dynamics and bass response. The 
PoworLight™ Series offers three models, 
providing 8 ohm power points of 180,300, 
and 405 watts per channel. Thermal perfor¬ 
mance is enhanced with a custom high- 
efficiency heatsink. 

Other features include calibrated gain 
controls, Neutrik '‘combo ’ connectors for 
XLR and 1/4-inch inputs, LED meters, and 
a stereo/ parallel/ bridge 
switch. Suggested retail price 
ranges from$1,298to$i ,998. 

For more information, contact 
QSC at: 1675 MacArthur Blvd., 

Costa Mesa, Calif. 92626; or 
call 714*754*6175. 

Mastering Karaoke 

Nikkodo U.S.A.’s powerful, 
new, commercial karaoke unit 
boasts the largest CD 
autochanger available. With a 
capacity of450CDs, each disc 
capable of holding up to 60 
songs, this new system con¬ 
trols over 25,500 titles. 

The VI-A450 CD Auto 
Change Player accepts most 


formats including karaoke CD discs, video 
CD discs, and CD+G discs. It can be run 
manually or by remote. A new 120 watt dual 
channel amplifier, wireless mic and speaker 
system combine to create a high-perfor¬ 
mance sound reinforcement package. 
There are five external audio outputs, three 
video inputs, and five mic inputs. A rolling 
monitor stand and component rack make 
the package a complete mobile system. 
The entire package may be out of reach for 
some mobiles, with a price tag of 312,000 
for the total unit, but for those looking for a 
superior investment, this system could be 
well worth it. 

For more information, contact Nikkodo 
U.S.A. Inc., 4600 N. Santa Anita Ave., El 
Monte, Calif. 91731; or call 818*350*3131. 





Light in the palm of your hand 

American DJ Supply's new strobe 
lights, the S-91 Mini-Strobe and S- 
101A High-Power Strobe, add flash to 
any venue. 

The palm-size S-91 weighs one 
pound and measures just 2"x3-1/ 
4''x5". This dynamic little 35-watt unit, 
packs the power and punch of a 
strobe many times its size. It comes 
with a variable speed pot on the rear 
for an adjustable flash rate. All for 
$39.99 MSRP. 


The S-101A is a high-powered 
50-watt unit featuring a flash rate ad¬ 
justment and signal input/output jacks, 
for linking up to six units. The nine-inch 
cube weighs only seven pounds. Sug¬ 
gested retail price is $149.95.1 he op¬ 
tional remote control unit, which lea 
tures a 1/4-inch 
output jack, . 
lists for $39.95. 

For more 
information, 
contact Ameri¬ 
can DJ Supply, 

5051 E. Slauson 
Ave., Los Ange¬ 
les, Calif. 90040; 
or call 

800-322*6337 



(Canada 416*299*0665). 
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Enhanced conditioners 

Furman Sound now offers an enhanced version of their most popular 
power conditioners, the PRO Senes. The series consists of four new 
20-amp, 2,400-watt models designed for digital audio and video 
applications. 


The PL-PRO power conditioner and light module has the 

familiar slide out rack 
lights, plus a micro¬ 
processor-controlled, 
self checking AC volt¬ 
meter. 

The PM-PRO 
power conditioner 

and monitor is for applications where lights are not needed. It features 
the same AC voltmeter and adds an R MS-reading AC ammeter. 



The PS-PRO power conditioner and sequencer is capable of 
powering up a rack full of equipment in a three-step delayed 
sequence. The sequence is reversed on power-down, It also con¬ 
tains special circuitry to detect additional wiring faults, 

All PRO Series rack mount models come with a 10-foot, 12 
AWG power cord, and have eight widely-spaced rear outlets. 

Suggested list prices are: PL-PRO, $399, PM-PRO, $359, and 
the PS-PRO, $469. For more information, contact Furman Sound 
Inc., 30 Rich St. Greenbrae, Calif. 94904; or call 415*927*1225. 



Crest’s growing family 


Crest Audio has expanded the CA Series to include the 
compact and affordably priced CA2 and CA4 amplifiers, well 
suited to the mobile market. Extensive protection circuitry 
allows the C A Series to operate with greater efficiency in difficult 
load and power conditions. The CA2 is rated at 250 watts per 
channel, at four ohms, the CA4 is rated at 450 watts per 
channel, at 4 ohms. Crests IGM™ circuitry ensures trouble- 
free operation into 2 ohm loads. The twin tunnel-cooled heatsinks 
and variable speed fans maintain the CA’s output transistors at 
a constant temperature. The clip limiting circuit helps protect 
drivers and maintain sound integrity in extreme overload con¬ 
ditions. 

* 

For more i nformation, contact Crest Audio, 100 Eisenhower | 

Dr., Paramus, N.J. 07652; or call 201 *909*8700. 
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All the members of the POWER family are? 
uilt to handle the nomadic life of a DJ, with; 


rand board construction and vinyl-covered' 


i i 


I L 


iffles. Heavy* duty, aviation-grade carpet and* 
:ackable corner protectors and large, .pne-; 
iiece bar handles make thenri \ fuggedaVjd- 
tadable. ' : . ' 


For more information, contact MTX, 4545 E. 
Road, Phoenix, Ariz.,85044; or,call 
602*438*4546: 












KICS expands into DJ market 


KICS is beginning a new venture with Hot Cabs trapezoid loud¬ 
speaker cabinets. The 150 RMS traps; placed side by side, can 
handle 900 watts. They are available in 12-inch and 15-inch 
speaker models with rugged tongue-in-groove design, standard 
mounting brackets, and dato jointing. The 12-inch speaker cabi¬ 
net lists for S250, and the 15-inch at $299. For more information, 
contact KICS USA at: 10150 Apache, Adelanto, Calif. 92301; or 
call 800*603*5427. 


Big bubbles, big bargain 

Bubbles, bubbles, and more bubbles! The 
new BU-200 Pro Bubble Machine from Ameri¬ 
can DJ Supply produces hundreds of spar¬ 
kling bubbles per minute. 

A high output professional-quality ma¬ 
chine, the BU-200 adds a festive atmosphere 
to any event. The compact, rugged machine 
weighs only 5 pounds and comes in its own 
self-contained 10.5” x 10.5” x 9.5" corrosion-free 
plastic case. The BU-200 uses standard bubble fluid, and 
has afront fluid tank with a high-velocity fan. Ust price is Si 69 MSRP 



For more information, contact American DJ Supply at: 5051 
Slauson Ave., Los Angeles, Calif. 90040; or call 800*322*6337 


(Canada 416*299*0665). 


Send new product releases to: 

It’s Hot, c/o Mobile Beat 
P.0. Box 309, E. Rochester. NY 14445 



- 






















































CALL SHUflt BROTHERS INCORPORATED, l-800-25^SHURE. THE SOUND OF PROFESSIONALS...WORLDW1DE 



































Mobile Beat welcomes your 
comments and opinions 
Write: Mobile Beat, P.O. Box 309, 
East Rochester, NY 14445-0309 
Fax 716-385*3637 or 
E-mail: MobileBeat® AOL.COM 
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Not Seger again!? 


Investing wisely 

I would like to respond to the feedback “Lighting Up" in the February/ 
March issue and offer some advice on lighting setup. Our company, 
Audio Concepts, offers a large light display at no cost to clients similar to 
the system you are looking in to. We use two stands and a 10-foot truss. 

On the truss are six pinspots 
and two Ness Xenon strobes, 
along with a Ness Derbystar, 
Whiz and Peacock. A disco 
ball also hangs from an ex¬ 
tension behind the truss. This 
lets the pinspots hit the side 
of the mirror which will reflect 
towards the dance floor. I rec¬ 
ommend you leave the fcg 
machine on the floor and run 
a hose with holes in it along 
the length of the truss on the 
floor. Fog rises and if the fcg 
machine is hung it will rise 
straight to the ceiling and 
never disperse evenly in front 
of your lights. It is a very wise 
investment to bring higher 
caliber light systems into your 
business. It has made us 
popular with school and club 
dances. 


I've been a MB subscriber for a couple of years now and have been 
reading MB for at least a year longer. I think the Top 200 is great 
(along with the magazine itself) and have used it as a marketing tool. 
My question is... How in the world has Bob Seger’s Old Time Reck 
& Roll made it to the No. 1 spot for (what is it?) five years now? I've 
been playing music for around 12 years, eight of them in a band, the 
rest as a mobile DJ, and to this day I can only think of a handful of 
times I've ever got OTP&R as a request (even then it’s usually from 
someone who didn’t seem to get out much). I've asked several area 
DJs in Kentucky about this and have gotten the same response. In 
fact, the song rarely crosses their minds. In fact, the most requested 
(and tiresome) song of ail time is The Electric Boogie. Now don't get 
me wrong, I like Bob Seger, and OTR&R is a good song... But No. 
1? I don't get it! 

Maybe it's an area thing? Well, just wanted to see if I could 
generate some responses. 

Ed Frank. Sound Entertainment Services, Louisville, KY. 

"Old Time Rock & Roll” showed listings in three classifications, while 
“Electric Boogie" showed only one. Part of the reason seems to 
come from the fact that many DJs think of the Electric Slide as a 
participation dance, like the Hokey Pokey or Chicken Dance, and 
don’t vote for it. —MB 

Rapped wrapped up 

In response to "Flapped;' Robed Hand's feedback letter in the 
February/March issue, I really don't think there is much you can do 
if the person who's paying the bill doesn't want a specific type of 
music played. As a precaution, before starting to play, ask the 
person who hires you if there is anything he does not want played. 
In order to get their preference in writing, I include it as a specific item 
in my contract, That way, you avoid arguments about lyrical content 
(or racial accusations). You can simply say “Sorry, the owner/ 
organizer has specified that I will not play that song,” and refer all 
questions to him or her. By the way, is there really someplace where 
“Mcny, Mony" is banned? 

C.J. Kiggins, Qaddagh Productions, Oklahoma City, OK. 

As CJ mentions, it's easy fo avoid playing a specific type of music, 
the problem is how to teff peop/e you won't p/ay a request when it’s 
the wrong time or place. Try this; At your next formal wedding 
reception, right after die bridal dance, kick off the dancing with “The 
Rodeo Song. “ Then try to explain to the bride and groom that you 
played it because some guy at the bar said “Play it now, I have to 
leave , B — MB, 


Jeremy Lees, Audio Con¬ 
cepts, Clifton, NJ. 

Shall we 
have this 
dance? 

Regarding the Crowd 
Pleasers article in the Febru¬ 
ary/ March issue about the 
New Electric Slide; I am a 
mobile DJ and country dance 
instructorspecializing in coun¬ 
try music. We, in the central 
Jersey area, have been teach¬ 
ing the dance Bob Kramarik 
described as the “Houston 
Slide'' for the pass couple of 
years. In fact, if you put the 
apple jack steps in the begin¬ 
ning, instead of the “step side 
steps,” they call the dance 
“The Apple Jack.” I would like 
to know where Kramarik got 
his information. There is a 
dance we call the New Elec¬ 
tric Slide that we teach (some¬ 
times called the Philadelphia 
Slide) done to Grand Master 
Slice. 

S/eve Rubinsky, Tunes A U, 
Neptune, NJ. 



The Highest Tech DJ 
Dealers on the planet 

These dealers slock and demonstrate MTX 
DJ mixers, MTX Soundcraftsmen amplifiers, 
MTX speaker systems and MTX accessories. 
The best places to audition MTX arc * * * 

Arizona 

DJ't Rock N* Roll-.--- ,.,, 1602] 275-0664 

Caffomta 

Astro Sound & Lighting Glendale_IS 181 549-9915 

Kool Inc, - Salinas..1408} 4244125 

L.A. DJ Center - Downtown LA,,,,, (213} 626-4701 

Music Power - San Diego ..... 1619) 582-2500 

Pro Sound & Stage - Orange County . * (714] 530-6760 
Quality Electronics - West Hollywood . |213] 656-2475 
Colorado 

Harms Sound Labs .......... .[303] 482-0338 

Connecticut 

Connecticut DJ Supply ........... ,{203} 230-2449 

Delawa r e 

B&B Educational Music.(302} 697-2155 

Florida 

Abney's Music Center - Orlando ..., .(407) 898-3155 
Disc Jockey Store - Ft, Lauderdale.,. (305) 564-3594 
In the Dare - Ft. Lauderdale ......... (305) 5B42Q91 

Partyitme Productions - Orlando *,. ., (407) 246-6555 

Tech-tronics - Cape Coral.(813) 458-3049 

Georgia 

Seriously Sound tnc.{404) 986-0346 

■nob 

Biased Music - Chgo... * ,{312) 286-5900 

Bridgewater Custom - Harvey.{706} 596-0309 
Century Electronics - West Dundee ,. . (7QB} 428-0700 

Clark Midwest Stereo - Chgo.(312) 929-5523 

Loop Electronics - Chgo.. (312} 236-0741 

Pro Mix - Des Plaines..(708) 298-8855 
Soundz Audio & Lighting - Chgo ... * (312) 871-9044 
Super Dance ■ Arlington Heights ,,.. (70S) S77-1234 
Windy City Music - Glenview (708) 4Q6-8000 

Indiana 

Speakerworld - Ft, Wayne,(219) 745-1016 

Moore Music * Evansville ..* ♦.. (812) 479-9595 

Music House - Bloomington... <812) 332-3018 

Iowa 

Creative Entertainment.*..1712) 255-9757 

Kansas 

Audio Its...(3161 342-3345 

GDI - Wichita ---(316)638-5059 

Massachusetts 

DJ 1 Stop ..(5081 620-0996 

Electronics Bargains - Brockton .... (5081 584*8255 

N.E.ST......C6171 438-1 706 

Pawprint Systems,.,....(4131 733-5505 

Michigan 

Bay Music - Saginaw ............. (517) 799-9443 

DJ Supply - Clarktton *.,. . .<313) 673-0099 

DJ Supply Troy ... (313) 689 3759 

Pro Audio ■ Grand Rapids (6161 538-8585 

Top Ten Inc, ...(5171 781-7235 

Minnesota 

Metro Sound &. Lighting..„ (612J 647-9342 

Missouri 

Alobars. (314) 647-5252 

Aries Company (314) 664-6610 

Seventh Heaven - Sedalia (816) 826-4392 

Seventh Heaven - Kansas City (816) 361-9555 

Troutman Music.,,,*^...18161 232-6101 

Nebraska 

Midwest Sound & lighting (4021 399-8028 

New Jersey 

DJ Distributors - Turtle rsvi lie.(609) 232-6222 

Meg Radio... (201] 642-2840 

Musically Yours - Rochelle Park..(201) 843-1606 

Musicmakers * Wail... (908) 681-7469 

Sam Ash Music Centers * Pa ramus ,.. (201) 843-0119 
Sam Ash Music Centers - Edison .... (908) 572-559S 
Sam Ash Music Centers - Cherry Hit. * (609J 667-6696 

Sim-O-Rama Sound.(201) 790-6772 

New York 

Abracadabra .(516) 667-2300 

Audio Pro ...***.*.*♦♦,,*.., .,.,(212) 354-1492 

Audiotown,__ .(710) 295-0180 

Canal Hi Fi... 1212} 925-6575 

Central Audio. ,1718} 941-2483 

Dyckmen Electronics (212) 3042000 

Hi FJ Electronics ... 1718] 478-7777 

Proline Electronics - Brooklyn....... (718) 260-88SS 

Rissing Electronics *. ...... (718) 658-4686 

Sam Ash Music Center - Manhattan ,. [212] 71 9-2299 

374 Canal Audio.. (212) 226-6426 

North Carolina 

Creative Acoustics ......... .(919) 829-1875 

OWo 

Midwest Music - Cincinnati........ .(513) 631-8318 

Sound Ideas - Columbus ..., ,.. [614) 263-3720 

Pennsylvania 

Armand Records - Philadelphia., (215) 592-7973 

Cintioti Music - Philadelphia ___.. .[215) 533 2050 

For DJ's Only -Wilkes Barre ....[717) 823-5233 

Pat's Music ■ Philadelphia..... (2151 743-2259 

Sound Of Market Street - Philly __[215) 925-31 52 

Steel City DJ Supply - Pittsburgh . ,.. (412) 882-8997 
Texas 

Crossroads Audio - Dallas , [214} 358-2623 

Parker Music - Houston (713) 820-0031 

Utah 

Van Waganen Music..... 1801) 373-0630 

Virginia 

Venus Stereo .. (703) 685-5311 

Washington 

MePody Music ,....1206} 946-3048 

Wisconsin 

Full Compass Systems ... .. , (608) 271-1100 

Centra* & South American Export Agent 

Tropical Music & Lighting 1305) 5943909 
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The second stutter 
button lets me 
mark my 
sample. 

MTX calls it 
dual stuttering. 
Totally del! 




Crossfade cueing 
is essential 
for lightning 
mixes. It's 
all that! 


The headphone jack 
is LOUD! Twice the 
power of other 
mixers. I can finally 
hear what I'm 
cueing instead 
of what 
I'm play* 
ing. It 
cranks! 


8 seconds of 16 bit 96 kHz sampling 
time (better than any keyboard), 
means I can loop any phrase (no 

matter what the 
tempo), and no one 
can tell the differ* 
ence. It's 100% 
fresh! 




The dual stuttering digital 
sample lets me sample, 
echo, delay, and loop any 
EQ’d input of the mixer, 
then separately re-EQ it. 

A karaoke jock's 
■Mi dream! 


M^i*^** ,5c* 
* t/n' 

COCO 

C O <S iC . 


This 
year, 

I gave 
up turn* 
tables and 
mostaccioli. I 
switched the 
phono inputs 
to extra line 
inputs. Very 
smart! 
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With 
individ¬ 
ual EQ’s 
on every 
channel, my 
wireless and 
hardwired mics 


MTX Sound craftsmen mixer 
family lets you pick the gear 
that’s right for you. Four 
different sampling mixers 
means the right features 
for the DJ that you are. 

I 'nwer amplifiers, speaker 
systems and accessories. Not 
for the wimpy. Definitely the hottest DJ gear on 
the planet. 

Call about our new training video, DJ Sampling 101. 



finally sound 
the same. 

YES! 


mSCSOUNDCRAFTSME 

4545 E. Baseline Road • Phoenix, AZ 85044 • (602) 438-4545 * Fax: (602) 438- 
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THE TOUGHEST LOUDSPEAKERS IN THE WORLD. 


The ultimate Mobile DJ loudspeaker systems Patented, compact, high-fidelity, high-output, self-casing designs. 
Reviewed in this issue of Mobile BEAT. Top 10 Product" at 1994 Audio Engineering Society trade show. 

To request a catalog call 1.800.464.7757, or for a video send $5 (refundable with purchase) to: 

340 P?i\/crsio Dri\/o Northampton l\/l/\ O I 060 LJS/\ 
























AS HI 1 lias been the world's leading authority in electronic crossover 
technology since 1972. So, when we decided to after a crossover input 
option as part of our new PowaCard Series ol amplifier accessories, we 
knew exactly what would he expected of us.I xdiLsivc features like our vari¬ 
able pliase controls that allow up to 160 degrees of adjustment between the 
high and low outputs (equivalent to a 1.25 ms time delay when crossing 
over at 80011r). A wide range of crossover frequencies citn Ire easily select¬ 
ed fry changing internal resistor networks, and otu unique Output Mode 
Switch allows for cititer biamped or dedicated sub woofer operation. CD 
bom EQ is switch selectable, and we even provide au\ outputs lor 
connection to other jkiwci amplifiers in your system. Why compromise fea¬ 
tures function, and performance when selecting a crossover-amp combina¬ 
tion’ Cross over to a package that offers it all. ( ross over to A5HLYI 












Ashly Audio Inc,, IDO Fernwood Avc, Rochester, NY 14621 
Toll Free (BOOf 828 6308, Telephone (716} 544 5191. FAX (716) 266-4589 
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Need something in music videos 1 ' Wolfram i 
the source. Lick your chops! Whatever mask 
your customers come 
for, give cm more. We've 
got more. The newest. 

The oldest. And every¬ 
thing in betw een. 'Come 
and get it! Cull toll-free 
800433-1652. 
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O | Wolfram Video, Inc 
































































AMERICAN 

DJ 

AVENGER 

UGHT 

l\W 

GRUNDORF 
DLX DUAL 
LP CASE 

fgg 

NUMARK 
CD7020 
DUAL CD 
PLAYER 

M4 


ixsxs 


\ j r, r 


UMBO POLE 6" TALL { 
& MANY COLORS < 


AMERICAN DJ 
FOG 


NUMARK 
DM 1180 
MIXER 




ORTOFON CONCORD 
I CARTRIDGE & 2 NEEDLES 


These 

Prices 

Are 


f A11 II Alii| TO PLACE YOUR ORDER 
vMLL IlUvVi or for our FREE catalog 

00-355-SPIN 

In NY 1-516-667-2300 



NEW!! 
Knockout 

“The 



ERG does it again — 16 Brand New Compilations in our exciting 
“Knockout Hits” series of Classic Cuts for Mobile DJs. 
Includes all the best Halloween and Christmas tracks as well as 
more of those songs you ve been searching for on CD! 


CALL FOR A FREE TRACK LISTING! 



And don’t forget... 
Update your library with 
NU-MUSIC TRAXX, NU-DANCE 
TRAXX AND NU-COUNTRY 
TRAXX monthly. 



All the best new music 
for only $29.50 per CD. 



FOR MORE INFORMATION CALL TOLL-FREE 1-800-465-0779 FAX 1-800-753-3547 • 

Entertainment Resources Group unit t, 232oiedio si., Mississauga, ont. lsa 4A2 * 

All tracks fully licensed by AVLA. Available only in Canada. For Lease Only, Not For Sale. Suggested Retail Price Only, • 
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DJs make 


news m 



rint 

on-line 


5 


on air 





Janine Doyle, treasurer, 
and Richard Winch, secre 
tary. In addition, BAMMA 
has added a “provisional 
membership” status, allow¬ 
ing prospective members to 
join with a grace period to 
comply with the liability in¬ 
surance requirements of the 
organization. Bay Area mo¬ 
bile l)J companies 
interested in learning more 
about BAMMA should 
contact Rob DeHart at Mu- 


music guide to keep DJs up to date on 
happenings in music and new media en¬ 
tertainment. I he initial focus is the 
interests of DJs and the dance music 
community, but where it goes is up to 
you. Express yourself to the dance tribe 
nation, but keep it brief, contact TRAX 
USA@AOL.COM. Also, check out 
J.A.M.S. online... a new BBS developed 
by the Greater Baltimore Record Pool 
and supported by other major pools 
across the country. Call Gary Deane @ 
(410) 235-5700, or check out ihe hoard 
at (410) 235-5708 (courtesy TRAX En- 


sic Now, (408) 423-4423. 


icrtainmcnt). 


A.D.J.A honors D.C. 

The Southern California chapter of the 
American DJ Association has presented 
their inaugural "Lifetime Achievement 
Award” to legendary DJ Dick 1 -lark. Upon 
receiving the award, the famous host of 
American Bandstand commented, “My fa¬ 
ther once asked me if 1 was going to be a 
DJ all my life and I have been a DJ all my 
life. I'm proud to be a DJ and I’m in dis¬ 
tinguished company." Bestowing the 
honor were chapter President Ken Knolls 
of All Occasion Entertainment (I), and 
Ray Martinez of Ray Mar productions (r ). 

In a related note, the ADJA has opened 
a west coast office at 1015 Last Katclla 
Avc. in Anaheim, Calif, The phone num¬ 
ber is (714) 937-1312. 

BAMMA’s new leaders 

Bav Area Mobile Music Association of- 
iieers for the new year are: Rob DeHart, 
president, Chris Monroe, vice president. 


Surfing the internet 

You first heard about the internet Usenet 
newsg rou p A It.Music.MakCrs In. nn Mo¬ 
bile Beat's “Computerized DJ" Ted 
Gurley. Now, the number of DJs using 
the service is exploding. With minimal 
costs through a local internet provider, 
or through any commercial provider, you 

jf 

can surf the internet and electronicalIv 
chat with DJs, industry experts, and re¬ 
tailers about DJ compilations, 
equipment, performing, upcoming events 
as well as new and interesting ways to 
promote your mobile service or club tal¬ 
ents. For more information, contact Ryan 
Burger. BC Productions at 
djf@commonlink.com. or phone: (515) 
223-4775. 

Online imusic guide**. 

American*Trax record pool in Southern 
California has introduced TRAX online 


On the air 

Who better to help plan weddings than a 
Mobile DJ and a wedding consultant. 
KRKS-FM 94.7, Lakewood Colo, has 
added to their Sunday line-up AILAbout 
Weddings <& Celebrations , a live, call- 
in radio show that assists brides and 
grooms in detailing their wedding cer¬ 
emonies and receptions. I lusted by Rob 
Schenk and Kim Thompson, the hour- 
long show airs Sundays at 5 p.in. on 
KRKS 94.7. The show features inter¬ 
views with people in the hospitality 
business, profiles on local organizations, 
and recollections of weddings told by 
local and national celebrities. The hosts 
bring w ith them many years of experi¬ 
ence. Schenk is president of Line Level 
Mobile Sound and has specialized in 
weddings for over 10 years. Thompson’s 
experience stems from owning and op¬ 
erating a wedding consultant company. 
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New partnership 

Andy Ebon lias sold his San Francisco Bay 1 

_ 

area DJ company. Designer Music, to Paul 
Halverson and Brian Doyle. Halverson 

J 

will be the principal force in the partner¬ 
ship. Doyle will continue to run his own 
business, Denon & Doyle DJs, separately 
from Designer Music. Ebon has taken a 
position as Director of Marketing for 
Holzmucllcr Productions, a San Francisco 
based event design, production and man- j 
' agement company. 

GLI is back! 

\ 

- An original trendsetter in DJ equipment, 

. GE1 sound systems, is back. As your older 
I brother will tell you. the name GLI meant 
I disco equipment of the highest quality. In 
. coming months, GLI will he reintroduc¬ 
ing a full line of mixers, amplifiers. 

I turntables, wireless microphones and other 
professional products. Stay tuned! For 
more information, contact Harbro Corpo¬ 
ration, Li neartech Audio. 2691 W. 15th St., 
Brooklyn. N.Y. 11224; (800) GLI-PRO-1 

or (718) 946-4134. 
i 

; Treacherous typos 

■j 

t In our effort to enhance the annual Mo¬ 
bile Beat Top 200 (Feb/March ’95) we 

, seem to have created a unique new mini- 
* 1 

boring system. Countless alert readers 
1 were quick to point out that the “Ballads" 
list lacked #5. #8 & #9. In reality, the miss¬ 
ing tunes were #31 - Through The Years by 
Kenny Rogers #32-Open Arms . by Jour¬ 
ney and #33 -Always by Atlantic Star. 

t\ w 

Move everything else up one notch. Also 
missing was Oldie #22 which was Croco¬ 
dile Rock bv Elton John. Thanks for 
* . . 
noticing. 

■ Also note that an error at the printer 
caused a switch of phone numbers be¬ 
tween two advertisers, GLI and Complete 
Music on page 19. Phe proper number to 
call for information on Complete Music 
is 800-843-3866. The ad appears on page 
59 in this issue. v— 
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still 




X 


HAVE YOUR 
OWN 
HAPPENING ! 


0 




THE PARTY DIVISION 


* Service * Selection * Quality * Price 

Customer Service Hours: 9 AM - 5 :30 PM EST 

(800) 645-6S13, Ext. 3025 or 3033 

FAX (516) 546-7024 




TO ORDER COLL US TOLL FREE! (BOO>79G-OT31 


k WE RE ON THE INTERNETI EMail us at: upstRec@b(.nettom.com I 


I J l!-J 


D CD 7020 


The Mimarfc Djal CO Piyr fc tvtryiftna ft* DJ need* 
instant start (until .03 seconds! Large stop Ray button. £ 0% 
Pilch Cornet, Pt:dh Bind. Track funcson and a 

H .•> repeal luii/e 19 * 

■JOuitiFB fl'xj F> i rat* 


s 679 


mini vh-190 

Wir alast System it ivatatole as a Hand Held Hcrophcn* Lavale^e 
11 inetrvmart A Trua DherUr' tytteai Iwuxei dull amanns lui 
pdt dp tie Hqufticy I select re stronger ngyial 
Range Is 100 nwten 1225 mefrt In 
open area. Avalebk in 6 tfiannaii 
| anc eo"n« *HTi aV- , yiig Cate 

|95 


PMX-95001 VERTIGO 


GLI i n wt &i Sailing Mi« tm 4 Chant***. It can hrda 3 
Phono s. 5 Lnes and 3 Mid It toilum* 110 second digital sampler 
Lnch cr be spH one IQ second bant two S second banks, or 
IhrM 3 MQOfld tank*. {■ use ppmes jpp ed 7i7 he'd »q ai 
uw. SntftiduaJ pushbtHor cuwng & eitecU ' 
s^nd. dtottol echo with repeat & <d<Nay 

$00095 


| ideal to? nttke jgpfccafcra The Vemga p'Q 
vc*"i 10 beams to' mA cc*yed i*gr? that 
I ronaie end ohi croee back i bih id toe beat of 1 
I the nunc, k is fan cocked and Indbdes bandng 


bracket 


s 179 


PDT-5000 


LP-150 CASE 


The New Vesta«Tbntdto is here it leaUes s high tcrcM direct 
r AC WTfC •' jV ftat-'n sjspenwr r' r 5#d ov>4 « 
pitfittfluti pitch meter, tMUdwt 
pJaBr light softtorf* start stop 
bttion end superior ritnaon irwiaton. 


CALL 


j The m* LP '50 hc-OS 150 lF s tQC corliyt 
a^Sri ughMQM and r jggec comet wtti 

Made t m lUrdwo&r not cheap wood Bw 
most cases , but# lo last Ovy£Uw 

•27 5 Vr i *4 WHtV 6 0} 

1:95 


WE CAM BEAT AMIf ADVERTISED PRICE! 


WE ACCEPTAU MAJOR CREDIT CARDS 


2388 AVI M DIPT M, BMBEKIYM, MY 11238 

(7181-332-3322 FAX (7181 332-6232 TOLL FREE <8001 796-9731 
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Next time a prospect asks: 

“What music, 
do you playr 


Send ‘em a copy of the 



“I give ail my prospects a Top 200 
list ... they appreciate knowing they have 
input into what music wilt be played! 

Art Bratflee, Binghamton , N. Y. 


now available: 


High quality, 2-color copies of this 
year's Top 200 are now ready) 

Use 'em: 

• To lock up tough prospects 
• As an on-location promotional tool 
• As a guide for your DJs! 

Order today-Top 200 reprints are sold 
only in sets of 25 for just $20 ppd. (NYS 
residents-add 8% tax) Send name, 
address & payment to: 

Mobile Beat Top 200 Reprints | 

P.O.Box 309 1 

East Rochester, NY 14445 



Lingering 

question... 


Tips N Topics 

for your small business 



Who are employees? 

Employees can be defined under common law or under special statutes for special purposes. 
Employment status under common law: Anyone who performs services is an employee; as an 
employer, they control what will be done and how it will be done. This is so even when you give 
the employee freedom of action. What matters is that you have the legal right to control the 
method and results of the services. Get Pub. 937, Employment Taxes, for more Information on 
how to determine whether an Individual providing services is an employee or an independent 
contractor. 

Generally, people in business for themselves are not employees. For example, doctors, law¬ 
yers, veterinarians, construction contractors, and others in independent trade in which they 
offer their services to the public. If an employer/employee relationship exists, it does not 
matter what it is called. The employee may be called an agent or independent contractor. It 
also does not matter how payments are measured or paid, what they are called, or whether 
the employee works full or part time. 

0.J. must have a chapter in here somewhere 

Party hosts looking for new sources of off-beat material to spice up their 
performances, or just need a good chuckle, may be interested in: The 
Best of the World’s Worst, by Stan Lee, the creator of Spider Man, The 
Incredible Hulk, and other Marvel characters. The book is a compilation 
of "comedic catastrophes" and unexpected off-the-wall, hilarious, and 
sometimes grisly real-life events. We found amongst the little known facts: 

“The Worst Hit Single" to dance to: Barry Sadler’s “The Ballad of the Green 
Berets." You’ll also find “The Top 10 Worst Teenage Death Songs".any¬ 
thing for a laugh. The book is available for $9.99 through Rhino Books. 

How to Improve Your Brochures 

Here's a different way to come up with better brochures: 

• Go to a place where numerous brochures are displayed on a rack (a 
Chamber of Commerce office, tourist bureau, etc.), 

• Which brochures invite you to pick them up. Why? Is it the headline, an illustration, etc.? 

• Next pick up some of the brochures that failed to capture your interest and see what you can 
learn from them. Why? Sometimes you can learn more from failures than from successes. 
Did they fail because of: A hard-to-read typeface? A headline that didn't make sense or failed 
to offer a benefit? Lack of effective graphics? 

Source: Communications Briefings 



i > m i i .I il> 1 '<lT ■* 


Avoiding potholes on the information superhighway 

When you talk to folks face to face you use gestures and other ways of communicating to let 
people know when you’re serious and when you’re not. When you write a letter or memo, you 
usually check every word carefully to make sure you’re not offending anyone. But when some 
people use e-mail, they sometimes forget that others don't know when they’re kidding and 
when they're not. People forget that words can wound people and hurt relationships if not 
used judiciously. 

Here are some rules of “netiquette," offered by James L. Horton, designed to help you con¬ 
vey meaning without unintended emotion: 

• Don’t write in all caps because it looks as if you’re screaming at the other person. 

• To make a point, without offending, use a symbol, such as a smiley face, to indicate friendli¬ 
ness. 

■ Avoid jokes unless you let the other person know you're kidding. 

Horton cautions: “Never send anything by e-mail that you don’t want everyone in your 
company to read. Remember that e-mall can be forwarded to others or downloaded and shown 
around" 

Source: Communications Briefings 
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ENTICER 

Perfect 
mobile 
centerpiece 
effect light 

au.oi 




IVSOI 


BITSY 

Gobos, diehro 
colors, sound* 
artivc, the works! 

List $450.00 


GLEAM ER 


Small in size,] 
big in effect 

iist, SK7J50 


Great : 
alternbtivi 
mirror \ mil 


COOL LOO 

Attitude is hal 
the game. 

GREEN Si uve i 

You KEEP most [ 
of it. 


$1 


ist 


table 




- - -=* 1 


r.L, fe 


Small, quiet, 
with remarkable 
output 

List $ 159 . 01 ) 


A mobile 
favorite! 

List $275.00 


,ife of the PAK*ty! 
List $:iH.OO each 


LTS-06 , 

Stand hy you 
man... up to tl fi 

List SH6.00 


fill 


ABL 

Good for 
spirm mg, 
serai cl 
wliate 
turns you oil 

ist $295.00 


MIXER] 

Profit inn i 
DpI ffualitj 
with cool] 
ounri effed 


DJs kill for one of 

these! 

List $452.50 


%***Z m *l 


#■ 1 i_ t H J’ 

* J * _ 

Rugged construction, great 

sound. Available from your 

MBT dealefj 

m 

*'# List $415.00 


Industry standard, 
also available from 
your MB'! dealer 

List $239.95 


flighting & sound | CALL OR WRITE FOR THE MBT DEALER IN YOUR AREA 

DIVISION OF MBT INTERNATIONAL P.O. BOX 30819 CHARLESTON, SC 29417 PHONE (803) 763-9083 FAX (803) 763-9096 







































Technology marches on! In just the last five years, evolution in the Dj/ 
Karaoke products industry has brought us mixers with built-in sound effects 
and CD quality digital sampling. We now have dual CD Players that not only 
stand up to the rigorous demands of mobile entertainers, but offer a host of 
tools for the creative spinner. Intelligent lighting, once affordable only to 
mega-budget concert tours, is now a standard part of many mobile’s shows. 

As clients demand more for less, D|s and Dj/Ks continuously look lor the 
tools to help them get the job done as economically, eflicienlly, and profit¬ 
ably as possible. 

With this criteria, we’ve looked back over the products reviewed and 
tested in our first twenty-four issues, and, along with input, comments and 
suggestions from Mobile Beat readers across North America, have selected 
what we see as the 25 most innovative, versatile, and cutting-edge profes¬ 
sional Dj products available. 
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The 1990s started off as 

THE DECADE OF SEAM EPS AND 
MOONFLOWERS, BUT OVER 
THE LAST YEAR THE 
EVOLUTION HAS BEEN 
TOWARD INTELLIGENT 

lighting* Leading the way with 

AFFORDABLE, CONTROLLABLE, AND 
PROGRAMMABLE LIGHTING IS 

American DJ, ADJ*s second 

GENERATION MlNI SlARTEC 
FEATURES EIGHT COLORS, FIVE 
GO BOS, FOCUS ABILITY, */y 
MOVEMENT, CHASE, AND MlDI*Q 
COMPATABIUTY, AMERICAN DJ 
Supply, Los Angeles, CA: 
800-322*6337* 


Colorado Sound N* Light was 

STARTED BY DJs WHO SAW A NEED FOR 
DJ-speofig lighting products and 
ACCESSORIES, AMONG CSL’S UNIQUE 
PRODUCT LINE IS THE SUPENTABLE, A 
FOLDING TABLE WITH HEAVY-DUTY 
CASTERS THAT DOUBLE AS A ROLLING 
DOLLY. CSL'S FIRST MAJOR NATION¬ 
ALLY MARKETED PRODUCT, HOWEVER, 

REMAINS THEIR MOST POPULAR, THE 
ACL LIGHTING SYSTEMS COMBINE 
HEAVY OUTY AIRCRAFT LAMPS WITH 
EFFECTS, SUCH AS CHASE AND DIM 
CONTROLLING, ALL IN HANDY, USER- 
FRIENDLY ROAD CASES, COLORADO 

Sound N* Light, Denver, CO; 303*429-0418, 


» * <?• 

•£- ■£• •* .*• 




While 10-year-old Crown series ft amps 

KEEP PUMPING AWAY IN THE RACKS OF 
VETERAN DJS, THE POWCRBASC SERIES HAS 
BECOME A FAVORITE WITH DJs EAGER TO 
ESTABLISH THEIR OWN STYLE ANp SOUND, 
POWERBASE l AND POWERBASE 2, WITH 
RATED OUTPUTS OF 430 WATTS AND 965 
WATTS RESPECTIVELY (8 OHM, BRIDGED 

mono), offer DJs plenty of headroom, 

PROTECTION, IMPRESSIVE SOUND, AND A 
THREE-YEAR WARRANTY IN 30-32 POUND 
packages. Crown, Elkhart, IN; 
219-294-8000. 


With the 

LONG-TIME DJ 
FAVORITE 

Technics 
1 200 AS A 

BENCHMARK, 

WE SET OUT TO 
FIND A 
TURNTABLE 
INTRODUCED 
DURING THE 
1 990s WITH 

COMPARABLE 

FEATURES AND QUALITY, OUR CHOICE IS 

the DJL1200 from Gem Sound. 
This direct drive spinner featured 

8% +/* PITCH, TIGHT BRAKING, GOOD 
TORQUE, S-STYLE TONE ARM AND A POP¬ 
UP CUEING LIGHT - ALL FOR A BIT 

over $300, Gem Sound, Bronx 

N.Y,; 718-292-5972. 


Utilizing dual ferro-fluid-cooled, 
15-inch woofers in an 82*pound 
cabinet, Community’s CSX40-S2 is 
oecidely a winner for mobile 

OPERATORS SEARCHING FOR THUNDEROUS 
BASS. A TOP-MOUNTED SOCKET ALLOWS 
FOR EASY POLE MOUNTING OF A FULL 
RANGE SUCH AS THE CSX35-S2 
(pictured). Community Professional 
Lquspeakers, Chester, PA; 
610-876-3400. 


w 






ti rj 
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Beginning with pro CD players 

FOR BROADCASTING, DeNOM HAS 
MOVED QUICKLY, OVER THE LAST FIVE 
YEARS, TO TAKE A LEADERSHIP ROLE IN 
THE DEVELOPMENT OF CD PLAYERS 
FOR PROFESSIONAL DJs* No MODEL 
BETTER ILLUSTRATES DEMON'S 
ACCOMPLISHMENTS THAN THE DN- 

2700F. With features 
INCLUDING 50% +/- PITCH 

B CONTROL, LOOPING, CUE TO 
PROGRAM AND 99-TRACK 

_ PROGRAMMABILITY, THIS 

DUAL TRANSPORT UNIT TOPS 
MANY DJ’S WISH LIST, 

Denon Electronics, 
Parsippany, NJl 
201 *575-78 1 0. 



















































































































































































































































“DESIGN AND 
TECHNOLOGY” 
AWARDS 

BAG END -ELF 
Subwoofer 
Systems . 

Whenever we 
discover a product 
that offers better 
sound with less 
lugging, we’re 
interested. When 
we reviewed the 
original ELF 
system in 1993, we 
were knocked out 
by the sound, 
particularly the 
quality and clarity 
of the bass. But, 
we were put off by 
the price and the 
fact it still wasn't 
small enough. 

Now, ELF 
controllers are 
available in 
versions far less 
costly and make 
surprising amounts 
of bass from the 
smallest ELF subs. 
Bag End, 

Barrington, IL; 708- 
382-4550. 


CDI-500G 


PMX-3500 




Well established for quality signal 

PROCESSING GEAR, FURMAN SOUND ENTERED THE 

Pro DJ arena in 1992, but not without first 

DOING A SIGNIFICANT AMOUNT OF RESEARCH* THE 
RESULT WAS THE UNCONVENTIONALLY DESIGNED 

DJM-8 DJ Production Mixer. With high- 

level FEATURES SUCH ASl BALANCED MIC INPUTS 
WITH EQ t MULTIPLE OUTPUTS FOR ZONES, 
RECORDERS, SUBS AND LIGHTING, BEAT SYNC 
LEDs, REPLACEABLE CROSSFADER, 4-BAND MIX 
EQ, PUNCH BASS SUBHARMONIC SYNTHESIS AND 
HIGH-QUALITY COMPONENTS, THE DJM-8 
REPRESENTS A MAJOR MOVE FORWARD IN MID- 
PRICED DJ mixers. Furman Sound, Greenbhae, 
CA; 41 S-927-1 225 


Taking a step back toward “the feel of 

SPINNING VINYL, 1 ' PIONEER INTRODUCED THE CDJ- 
300G early in 1994, This single transport, 

TOP-LOADING CDP HAS ALL THE FEATURES YOU 
WOULD EXPECT, SUCH AS CUE-TO-MUSIC* +/- 1 0% 
PITCH, LOOPING, AND SAMPLING* In ADDITION* THE 
PLAYER’S ASTER TEMPO" FEATURE VARIES THE 
TEMPO WITHOUT CHANGING THE PITCH, PLUS, 
A BUILT-IN GRAPHICS 
DECODER MAKES THIS NOT 
ONLY A FINE CD 
PLAYER, BUT A 
TERRIFIC PRO 
KARAOKE PLAYER AS 

well. Pioneer 
Electronics. 

Long Beach, 

CA: 80G-P1O1SIEER. 


SoundTech'S Dance Series 
enclosures are prove that 
YOU CAN GET PLENTY OF BASS 
FROM A WELL-DESIGNED AND 
TUNED 2-WAY SYSTEM* USING 
LONG EXCURSION 12" AND 15 
WOOFERS THE DS2 AND DS5< 
(RESPECTIVELY) HAVE WHAT IT 
TAKES TO MOTIVATE THE 
DANCEFLOOR, In ADDITION TO 
GREAT SOUND* THEY*RE WELL- 
BALANCED FOR EASY 
TRANSPORT AND POLE 
MOUNTING, AND CARPETTED FC 
LONG-TERM DURABILITY* The 
D52 HANDLES UP TO 190 
WATTS RMS AND IS PERFECT 
FOR SMALL TO MEDIUM HALLS, 

The DS5C is rated at 340 
Watts RMS for high scho: 

GYMS AND LARGER VENUES. 

SqundTech, Vernon Hills. 

IL; 708-913-5511, 


Hot mixing is an art, and to those DJs who have mastered it, 

THEIR BRUSH IS A TURNTABLE CARTRIDGE. STANTON HAS BEEN A 
LEADER IN BROADCAST AND PRO DJ PHONO CARTRIDGES FOR DECADES 
AND, IN 1994, UNDERSCORED THAT LEADERSHIP ROLE WITH THE 

Tragkmaster series* In our original review, we were amazed at 
HOW THIS CARTRIDGE STAYED GLUED TO THE GROOVE EVEN UP-SIDE* 

down! We also like the specs; 20Kz-20kHz response and 
output voltage of 5,2mV. Stanton Magnetics, Plain VIEW, N.Y, ; 
516-349-0235* 


Gemini is a long established name for well designed, dependable (yet economical) DJ products, Although the 
Gemini name is now seen on wireless mics and pro CD players, Gemini has remained a leader in DJ mixers. 

One of the most popular is the PMX-3000, a non-sampling, four-channel unit with dual phono and mic 
inputs, five CD/line inputs, seven bands of EQ t a LED display, and an assignable/replaceasle cross fader, 
ALL for UNDER $400. The AWARD HOWEVER, GOES TO THE PMX-3500. WlTH ALL THE FEATURES OF THE 3000, THIS 
UNIT ALSO HAS ON-BOARD SOUND EFFECTS AND ECHO, WHICH CAN 
BE USED TO ENHANCE YOUR PROGRAM MUSICALLY OR HUMOR* 

ously. Gemini Sound Products, Carteret, N.J.; 

908*969*9000* 


: 0 4 3 5 * 


HOSA TECHNOLOGIES 

CDG-30 


Our initial impression of the Hosa Pro CDG-30 was that it 

WAS A QUALITY UNIT, WITH INTERESTING AND USABLE FEATURES, BUT 
WITH LITTLE KNOWLEDGE OF THE COMPANY OR ITS BACKGROUND, WE 
WERE RESERVED. Now IT’S A YEAR LATER AND OUR CDG-30 IS 
STILL PERFORMING FLAWLESSLY. COMPLIMENTING THE VIRTUALLY 
SHAKE-PROOF TRANSPORT IS A CONTROLLER THAN OFFERS +/- 10% 
PITCH, 9-TRACK PROGRAMMABILITY AND FRAME-BY-FRAME ADVANCE. 

A FAVORITE FEATURE REMAINS THE EASY-TOUCH, CALCULATOR-STYLE 
KEYPAD FOR ULTRA FAST TRACK SELECTION, CUEING, AND PROGRAM¬ 
MING. The CDG-30 also has on-board graphics decoding for 
KARAOKE ON THE FLY, The CD-30 OFFERS ALL THE SAME FEATURES, 
WITHOUT THE KARAOKE OPTION. HOSA TECHNOLOGIES, BuENA PARK, 

CA; 714-522-5675. 




Crest’s CA Series, the CA6, CA9 
AND CA12 OFFER DJs AN ABUNDANCE 
OF POWER AND FEATURES IN A DEPEND¬ 
ABLE package. With output ratings 
of 1200 watts, ISOOwatts, and 
2400 watts respectively (bridged 
mono, 8 ohms) * CA Series amps are 

UP TO THE CHALLENGE REGARDLESS OF 
the application. Standard features 

ON ALL MODELS INDLUDE 1 /4-INCH AND XLR INPUTS, 5*WAY 
POST OUTPUTS* FAN COOLING AND CREST’S EXCLUSIVE IGM CLIP 

limiting* Under 50 pounds each, the CAG and CA9 are 

ESPECIALLY MOBILE FRIENDLY* CREST AUDIO, ParAMUS, N.J.; 

201*909-8700. 


DANCE SERIES 













































































































































• 8-Channel Microprocessor 
Lighting Controller 

• 4 Chase Channels and 
4 Effects Channels 

• 16 Programmed Chase 
Sequences 


• Audio or Manual Triggered 
On/Off, Flash, Solo, 

Blackout Features 

• Mounts in Audio Rack for 
quick setup, fingertip control 

• Expandable, LED Monitored 


M.A.D. DJs PERFORM THE BEST. 






* 


€TA SYSTEMS 

Division of National Biological Corporation 
1532 Enterprise Parkway • Twinsburg, OH 44087 • 216-425-3388 • 800-321-6699 • Fax: 216-425-9700 


C 1994 National Biological Corporation AH rights reserved, 
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If there's a single effect that should be in every 

MOBILE LIGHT SHOW, THIS IS IT* METEOR'S ProBeAM 
SERIES PROJECTORS PROVIDE A SIMPLE YET EFFECTIVE 
WAY TO GREATLY ENHANCE THE ATMOSPHERE AT ANY 

venue. Using bright lamps, excellent optics and a 

UNIQUE ARRAY OF IMPORTED COLOR AND GRAPHIC 

wheels, ProBeams can wash a dancefloor or the 

SURROUNDING AREA WITH A MESMORIZING DISPLAY OF 
STUNNING COLORS, SHAPES AND GRAPHICS. LoGK FOR 
SEVERAL NEW UPGRADED MODELS IN THE VERY NEAR 
future, Meteor Light and Sound Company, 
Madison* AL; 205-772-9626, 


Djs GOT THEIR FIRST LOOK AT THE FUTURE OF MOBILE 
LIGHTING WITH THE INTRODUCTION OF THE ROCBOCOLOR 

Mobile, With four 250 watt Robqcolqr heads 

AND CONTROLLER IN A TWO-PIECE ROADCASE, THIS UNIT 
PROVED THAT A QUALITY LIGHT SHOW COULD BE 

portable. Setup is simple; just unlatch the case, 
mount on a stand and plug in. The built-in 

CONTROLLER PROVIDES CHASE-TO-MUSIC, OR AN 
EXTERNAL CONTROLLER CAN BE USED, M ARTUn/ 

Tracoman, Hollywood, FL; 305-927-3005* 


The key to success is 
timing. Univenture, 
having the perfect 

CD TRANSPORTER FOR 
THE TIMES, HAS 
PRODUCED A WINNER! 

The DJ E XPRESS 400 

SYSTEM HAS MADE IT 
POSSIBLE FOR DJs TO 
CARRY 400 CDs IN A 
SINGLE, LOCKABLE. 
HARD-SHELL CASE* No 


Using a modular approach, Lightcraft’s 400 

SERIES OF CONTROLLERS FOR PAR LIGHTING AND EFFECT: 
MADE MOBILE UGHTSHOWS CONTROLLABLE, AVAILABLE 
LOW VOLTAGE MODULES (410, 411,412, AND 413) 
PROVIDE CHASE, DIMMING, AND SWITCHING FOR PAR CAN 
AND SPECIAIVmOTORIZED, AND UP TO 16 CHASE 
PATTERNS, WITH BUILT-IN MIC AND SPEED CONTROL* 
Lightcraft/LSS Laboratories, Center Harbor, 
NH; 603-253-7217, 


MORE CRACKED JEWEL 
CASES, EITHER, WITH 

UNIVENTURES LIGHTWEIGHT, DURABLE VIEW PAK SAFTY 

sleeves. Univenture, Dublin, OH; 800-992-8262 
Canada 800-563-3656. 


During the first half of the 90’$ decade, we’ve seen five 

QUALITY, SPECIALTY CDs FOR DJS* THEY ARE! 

CDX, Nashville, TN 615-321-0800 
HOT HITS, Nashville, TN 800-248-4848 
PROMO ONLY, Casselberry, FL 407-331-3600 
BMP, Huntingdon Valley, PA 215-947-6935 
ERG, Mississauga, Ontario Canada 800-465-0779 


COMPANIES RISE TO THE CHALLENGE OF PRODUCING HIGH 


Country Compilations 

DJ Pop and Country Compilations 

Club Series 

Complete Party Series 

Knockout Hits Series (Available in Canada Only) 


Wireless microphones have 
revolutionized mobile perfor¬ 
mance, The days of being a DJ, 
restricted by a microphone 
cord, are gone. Now we’re free 

TO ROAM THE FLOOR, BE IT TO 
INTRODUCE THE BEST MAN FOR A 
WEDDING TOAST, LEAD IN A GARTER 


With a variety or 

input options, 3B 

including two 

LINES, PLUS MONO AND 

STEREO OUTS, THE MTX MX‘600 LETS YOU CONFIGURE YOUR SYSTEM YOUR WAY, In 
ADDITION* THERE ARE BASS AND TREBLE CONTROLS ON ALL FOUR CHANNELS, A 
REPLACABLE CROSSFADER, MASTER BALANCE, LED DISPLAY, AND A POWERFUL 
HEADPHONE AMP YOU CAN HEAR OVER THE MIX. THE SAMPLER SECTION OFFERS EIGHT 
SECONDS OF CD QUALITY MEMORY WITH A BIG LIST OF STUTTER, ECHO AND DELAY 

possibilities. Through a combination of quality and great features, the MX 
600 OFFERS DJs shopping for high-end excellence and value. MTX 
Squndcraftsmen, Phoenix, AZ; 602-438-4545. 


TOSS, OR TO TEACH A DANCE STEP 
NaDY’S 201 WAS SELECTED AS A 
FAVORITE BASED ON ITS CLEAN 


SOUND, VERY GOOD RANGE, TRUE 


DIVERSITY PERFORMANCE AND 
AVAILABILITY EITHER AS A HAND 
HELD OR HEAD WORN. NADY 

Systems, Emeryville, CA; 
510-652-2411, 


In selecting the 
Top 25 products 
of the ’90s 
(1990-1994), top 

consideration 

was given to 
those 

manufacturers 
most aggressive 
in developing, 
introducing, and 
promoting their 
products to 
professional DJs 
and KJs. From 
each 

manufacturer, 
we selected a 
product 
introduced 
between 
January 1,1990 
and December 
31, 1994. 
Products were 
selected based 
on uniqueness 
of features, 
value, and 
reputation for 
reliability. All 
products ‘ 
selected have 
been subject of 
a Mobile Beat 
“Scoop,” “On 
The Road” 
review, or long¬ 
term report. To 
the best of our 
knowledge, all 
products in the 
Top 25 are 
easily 
obtainable 


supply stores or 

manufacturers 

direct. 
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CA Models shown with optional hind os 


Made in 

USA 




The new CA Series brings Crest performance and 
reliability to the dedicated professional who's in the market 
for serious amplifier value. The CA Series offers substantial 
power (CA6-600 watts per channel into 412, CA9-900 
watts per channel into Ail, CA12-1200 watts per channel 
into 412) while maintaining the precise, accurate sound the 
world hos come to expect from Crest Audio, 

Compare the sound, then compare the value. You'll find 
yourself making the same choice as touring professionals. 



68% of the USA’s largest 
sound companies use 
Crest amplifiers. 


CROWN 



QSC 


14 % 


CARVER 

12% 


AB 

4% 


Totals are over 1Q0%; some respondents mentioned 


RAMSA B6W 

2% 2% 

i it i 

more than one brand. 


Cal/ one of our Crest office locations for the name of the representative or distributor nearest you. 

CREST AUDIO INC. 201.909.8700 FAX 201 909 8744 CREST AUDIO EUROPE 44t(0) 273.325840 FAX 44+(0| 273 775452 
CREST AUDIO GmbH 49+[0) 2173.915450 FAX 49+(0)2173.158247 CREST AUDIO ASIA 55+737 2535 FAX 65+737.2523 




AUDIO 


Choice of touring professionals. 
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'unds of the ’70s were even hotter than the era’s bell bot- 
E>m jeans and wide collars; the styles are (thankfully) gone, but 
he music isn’t. The music created enough impact that many 
fadio stations devote part of their day playing just ‘70s music, 
"here is even a trend for radio stations to change their entire 
format and play all ’70s, all the time, in the medium size mar¬ 
ket of Charleston, S.C., for example, two radio stations now 
play nothing but the hits from the Nixon-Ford-Carter era. 




Times are changin’ 

For many years, radio stations only “peppered" their format 
with “oldies," which generally defines the years from 1955 
through the mid 1980s. Surprisingly, I don’t know of any sta¬ 
tion (though a few may exist) that plays music from only one 
decade, other than the ’70s. Why have radio stations targeted 
this particular decade? 

One of the principle reasons has to do with the demographics 
of their listeners. People who grew up in the '70s are now in 
their mid 30s - 40s. with careers in their prime. In order to draw 
a large enough listenership, and in return increase the radio 
station’s advertising revenue, stations arc playing the music their 
influential listeners grew up with. Whether or not this theory 
will prove successful has yet to he seen. This trend, however, 
requires I>Js to he aware. If people hear a song on the radio, 
they will most likely request it at a gig ... maybe yours. 



You might think of disco when someone asks you to play some¬ 
thing they can dance to from the '70s. Y.M.C.A. is a standard, 
and when people ask you to play some Bee Gees they usually 
aren't pulling your leg. However, many rock *n‘ roll party songs 
exist for those who want some dance tunes other than disco. 

It should be no big surprise that Old lime Rock & Roll (Bob 
Seger) is the No. 1 requested song, since it topped the Mobile 
Ileal Top 200 again this year. This song was recently released 
on Boh Seger’s Greatest Hits Cl). Rock & Roll Part 2 has re¬ 
ceived a lot of airplay in the last few years mainly because it 
has become synonymous with hockey games and other sport¬ 
ing events. The movies helped bring back some other hits: Tom 
Hank's blockbuster "Forrest Gump" gave new life to the Four 
Season’s December! 96.1 (Oh What A Night) and “Reality Biles" 
gave us a soundtrack that helped another generation discover 
1‘he Knack (A7v Sharon a). 


Cover versions of a song may also cause a resurgence of re- 


Jay Maxwell owns and operates Jay Maxwell’s Music by 
Request, Charleston, South Carolina’s most requested DJ 
service. He is also a mathematics professor at Charleston 
Southern University. 
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Play Someth) 



quests for the original. Some of the hits include Venus 
(Bananarama 86), Smokin' in the Boy's Room (Motley Crew 
’85), Play That Funkv Music (Vanilla Ice ’91) and Walk This 
Way (Run-D.M.C. ‘86). Both the original and cover versions 
of these four tunes made Billboard’s Top 10 list with the ex¬ 
ception of Motley Crew’s version of Smokin’ which peaked 
at No. 16. 


« 



Best of The 




* 


70s 








# 

1 

2 

3 

4 

5 

6 

7 

8 
9 


Artkl Qnnn Tit Ip Ypa 
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Bob Seger.Old Time Rock & Roll.79 

BTO...Takin’ Care Of Business..74 

Gary Glitter.Rock & Roll Part 2. 72 

Four Seasons.December. 1963.76 

Rod Stewart.Hoi Legs. 78 

Jim Croce... Bad, Bad Leroy Brown.............................. 73 

Lynyrd Skynyrd.Gimme Three Steps.75 

Three Dog Night.Joy To The World..71 

Knack.My Sharona.79 

10 Hollies.Long Cool Woman....,.. 72 

11 Elton John.Crocodile Rock.. 73 

12 CCR.. Down On The Corner. 70 

13 Rolling Stones....Brown Sugar. 71 

14 Lynyrd Skynyrd. Sweet Home Alabama.74 

15 Grand Funk Railroad.Some Kind Of Wonderful.75 

16 Golden Earring.Radar Love. 74 

17 Jim Croce....You Don’t Mess Around With Jim.72 

18 Shocking Blue.Venus... 70 

19 Blues Brothers.Soul Man.79 

20 Wild Cherry..Play That Funky Music.76 

21 Steam...Na Na Hey Hey Kiss Him Goodbye..70 

22 T. Rex.Bang A Gong (Get It On)..72 

23 Rolling Slones.Beast 01 Burden..78 

24 Brownsville Station.Smokin' In The Boys Room.73 

25 Loggins & Messina.Your Mama Don't Dance.73 

26 Blondie..Heart Of Glass...79 

27 CCR.I Heard II Through The Grapevine.70 

28 Rolling Stone.... Miss You... 78 

29 Bad Company...Can’t Get Enough.74 

30 Rod Stewart.Da Ya Think I'm Sexy?.79 

31 Aerosmith.Walk With Way. 77 

32 Kiss.... I Was Made For Lovin’ You...79 

33 David Bowie.Fame. 75 

34 Robert Palmer.Bad Case 01 Loving You. 79 

35 Elton John... Saturday Night’s Alright For Fighting.73 

36 Steve Milter.Rock N Me. 76 

37 Kiss...Rock And Roll All Nile.75 

39 Bay City Rollers..Saturday Night.. 75 

40 Sweet..Little Willy...73 




























































































■ SOUND PRODUCTS WITH SOUND IDEAS 
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Corporate Offices:! 100 Milik Sireel Carteret, NJ 07000 * 906-969-9000 Fax 90B-969-9090 * Florida Branch 2840-J Stirling Rd., Hollywood, FL 33020 * 306 920 1400 Fax 305 920 4105 
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Cliatahoochee 
Trashy Worrier 
Boot Scootir’Boogie 

Electric Boogie 
Brick House 
Rump Shaker 

Push It 
Wild Thing 
Move This 
Y.M.C.A. 

YM.C.A. 

Hokey Pokey 
Chicken Pance 
New York, New York 

Rhythm is A Dancer 
Move This 
Come Baby Come 
Gonna Make You Sweat 

Mony Mony 

Love Shack 

Old Time Rock & Roll 

You Shook Me Ail Night Long 

Hot, Hot, Hot 
Hokey Pokey 
Chicken Dance 




So new I can’t tell you 

With 1995 well underway it looks like it 
will be a banner year for various artist 
releases on CD. As early as the first of 
February it was apparent the labels had 
been very busy. The result is an abun¬ 
dance of releases. As this wave of 
compilations splashes ashore, I have the 
difficult, yet rather enjoyable, job of sort¬ 
ing through thousands of titles to find 
the best. In my continuing swim through 
this ocean of prospects, and with wel¬ 
come feedback from DJs all over, I have 
good news. Here are just a few of the 
many recent releases worth considering. 
Among the exciting prospects are sev¬ 
eral compilations not available for review 
by press time, but most likely available 
by the time you read this. “’95 Grammy 
Nominees” includes all five nominated 
songs in the three top award categories: 
Record Of The Year, Pop Male Vocal, and 
Pop Female Vocal, all on one CD. Unlike 
the volumes of Grammy compilations 
released in 1994 — which included live 
performances — this collection has the 
hit studio versions. Artists include: Bruce 
Springsteen, Mary Chapin-Carpenter, 
Boyz II Men, Bonnie Raitt, Sheryl Crow, 
Luther Vandross, Michael Bolton, Seal, 
Elton John. Formerly Prince, Mariah 
Carey, Barbara Striesand, and Celine 
Dion. (Calf the number at the end of this 
article for complete track listings, which 
were not available at press time.} 

Mix up 

If “Dance Mix ’95,” which is slated 
as a limited edition, is only half as good 
as “Dance Mix USA 1 & 2", it should do 
very well. Originally sold on TV. there was 
some confusion as to the tracks on the 
earlier releases. That is because there are 
two versions — Canadian and American. 
Dance Mix '92, '93, and '94 are the Ca¬ 


nadian counterparts that are identical to th 
U.S. versions except for two or three tracks 
“Dance Mix '95' is expected to do well an 
sales are being counted even before its re 
lease. 

Another series that has been popula 
among clubs for contemporary and nev 
dance is the release “Brilliant Volume 5, 
Call the number at the end of this articl 
for listings. 

Don’t stop the music 

Mega mixes and nonstop CDs are prove 
winners, that's evident from the succes: 
of “Dance Mix USA" and the “MTV Part) 
To Go” series. On the heels of “The Great 
est Mixes Of All Time," which included gee; 
mega mixes from Capella. 2 Unlimited 
Twenty 4 Seven, Ramirez, and the bootlec 
mega mix of KC & The Sunshine Band 
comes the new “Power Dance Hit Mixes 
it contains four mega mixes, the first - 
Hit Of The Year 1994 - runs 29 minutes 
This mix has a club sound and the ener¬ 
getic pace to match. Feature tracks are 
Bang- Bang, I Gotta Feei- J & Scott, You 
Love- Fargetta, No Time To Mfeste-T-Spoon 
What Do I Need - Daz, Doop- Doop, Jact 
To The Sound Of The Underground 
Hithouse, Can’t Stop Dancing (94 version 
- Bass Bumpers, Music Of Your Mind- Pau 
Harry’s, What’s Up- DJ Miko, Passion '94- 
Go Brooklyn, Let the Rhythm Take 
Control- Activate, Soui & Body - T.F.O. 
Rhythm - DJ Miko, Beat Of The Drum-Ac¬ 
tivate, Don 'tSt op- The Outhere Brothers, U 
Cucamarcha- T!\JN, Can't You See- Dance 
floor Syndroma, Euro House Mix includes 
What Do I Need- Daz, What's Dp-DJ Miko, 
Passion '94-Go Brooklyn, / Can't Under - 
stand- Essono, Let The Rhythm Take 
Control- Activate, Que Idea - Zentral. Doop- 
Doop. U.S. House Mix includes: Been k 
tong Time- The Fog, Back It Dp-Cosmo 
Crew, Doop-Doop, No Time To Waste- T- 
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music, and true instant 


You’ve already 
decided on a dual-CD 
player. Now, you’ve 
got a real decision to 
make: Which one? The 
very first thing to think 
about is who makes it. 



DENON 

M-2000F 



DEMON 

DU 2000* 


start; ease of use 
features like separate 
transport controls, dual 
info displays, 1 8% 
slider pitch controls, 


ID and self-locking drives 


No other company has more professional digital audio experi- for safe, easy transport. Most important. Denon delivers bullel- 


ence than Denon: Denon was the very first company to make 
professional digital recording gear Denon’s professional CD 
players are the choice of thousands of major-market radio sta¬ 
tions, worldwide, who run them 7,24,365. They refuse to trust 
their sound quality and programming operation to anything 
less. Plus, Denon's CD players have won the prestigious Verity 
Award, ranking #1 nationwide in Overall Customer Satisfaction 
Next, check out the features you need. Denon offers 
exclusive pro digital features like pitch bend, auto cue to 


proof reliability and super-clean sound. 

By now, you’ll see the logical choice in dual-CD players 
is the Denon DN-2000F Dual CD Player. Only the 
DN-2000F delivers the true pro features and advanced Denon 
digital technology that make the DN-2000F and you such great 
performers. Don’t get stuck with amateur-night equipment: get 
professional digital sound quality and prolessional perfor¬ 
mance with the Pro DJ’s choice: The Denon DN-2000F Dual 


CD Player. 


Denon Electronics Divisor ol Denon CorporaHon fUSA} 222 New Roac P&reippany, NJ 07054 (201) 5757610 


DENON 

The first name in digital audio. 
















































































Spoon, The Music's Got Me (’94 UK Re¬ 
mix). Power Dance Classics inciudes: 
One Day- Sly, Runnin’- Bass Bumpers, Be 
free-Logical Beat, Sube Sube-M arch in’, 
Que Wea-Zentral. and Go Extreme- Panel 
4. 

"DJ’s Delight-The Best Of 1994”, re¬ 
leased early last year, is full of crowd 
pleasing tracks. It’s a nonstop (premixed) 
CD of dance you can also track individu¬ 
ally. With 26 tracks, they are not 
obviously all full-length versions but the 
mixes are very good and so is the music. 
As with any trackable nonstop CD, you 
can use your time remaining indicator to 
mix out. The tracks include: The Sum¬ 
mer Is Magic- Playahitty, The Sesf-Lalene, 
Are You Ready?- Happymen, Save Me- 
EXP, Be My Lover- Black Think, 
Wonderful-Sbaron S„ Stealing The Night- 
Direct Input, I'm Freaky- K3M, You And 
/We-With It Guys, You Make Me Feel 
Good-J.K., Together- Lalene, Saturday 
A/fp/rf-Whigfield, Move Your Body- 
Anticappella, Get Away- Doc Brown, 
Dancing Through The Night- Sharada 
House Gang, and more. 

Have you heard the dance version of 
Dominique , ’The Singing Nun"? Well it’s 
on “Defi DJ,” and it’s good. It’s part of 
Moose Mega Mix, a track with portions 
of the full-length tracks on this CD . A late 
'94 release, this is likely to get good use. 


Several tracks like Smells Like Teen Spirit 
by Abigail (the dance version of Nirvana’s 
song) keeps getting play. Other tracks are: 
House Of Love- Smooth Touch, It’s A Liv¬ 
ing Thing-CB Milton, / Wish- Episolon, 
Dream Catcher- BKS, Don't Give It Up- 
Sonic Surfers, No One -2 Unlimited, and 
many more. 

"Goldene Europa ’94” is a late break¬ 
ing collection that offers some of the dance 
superstars, as well as promising contend¬ 
ers. The 18 tracks are mostly full length, 
with some 12-inch, extended versions. 
Tracks include: Look Who’s Talking- Dr. 
Alban, Cotton Eye Joe- Rednex, No One- 2 
Unlimited, Oh Baby- Twenty 4 Seven, Ev¬ 
ery body-DJ Bobo, Everybody Gonfi 
Gon- Two Cowboys, Let Me Be Free-2 
Brothers On The 4th Floor, Run Away- MC 
Star & The Real McCoy, Hey Susser- 
Luclectric, and more. 

‘U.S. Dance Party Vol. 2" is a two-CD 
that sets a mood of retro, pop and dance, 
with a taste of R&B. Featuring mostly 12- 
inch extended versions, the sound is more 
hit radio than contemporary club. I’m 
needin'you by Fun Fun, Can You Give Me 
Love by Rhythm Method, and Never Left 
by Always There are a few reaching hit 
potential. Also in the running are: No One 
Breaks My Heart -Azure, It’s A Party-Mas¬ 
ter Mind DJ, and Rockin Me-be Professor. 

It also includes the extended version of the 


No. 1 European hit by Mo-Do Eins, Zwei, 
Potizei. As usual, the ZYX label record¬ 
ing quality and instrumental is excellent 
but, unfortunately, they still haven’t taken 
that extra step to use a real drummer. 
Some of the other tracks are: Don't You 
Wanna Know- Abigail, Living In The Sun¬ 
shine-Clubhouse , Inside- 501, 

Western-Falcon Krest, and others — 24 
tracks in all. 

“Dance Mania ’95” features 22 tracks 
that include radio versions of: Short 
Short Man-20 Fingers, Cotton Eye Joe- 
Rednex, Let Me Be Your Fantasy-Baby 
D, Another Night- MC Star & the Real 
McCoy, Don't Leave Me This Way- 
Thelma Houston, as well as a new 
remake of Total Eclipse Of The Heart by 
Nicki French, Set Me Free-N-Trance, and 
others by Jaki Grahm, Kathy Sledge, Mr. 
Roy, Carol Bailey, Strike, Whigfield, and 
more. Nearly 80 minutes of dance! 

In Europe, outstanding various artist 
compilations are commonplace. One 
perfect example is the two-CD set “Brit 
Awards ’95”. The “Brit Awards” are the 
equivalent of our Grammys. A CD has 
been released each year for the last sev¬ 
eral years featuring virtually all the 
nominated songs in most of the top cat¬ 
egories. Unfortunately, availability of 
prior releases seems to have dried up in 
the U.S. The release is a broad and im- 
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FREE 72-Page Sound & Lighting Catalog 




• LARGE SELECTION - FAST DELIVERY 

• GUARANTEED BEST PRICES 
• 30-DAY TRIAL EXCHANGE 

• 30-DAY PRICE PROTECTION 


Imagine the best pro gear being just a phone call away. 
We have the gear you want in stock at great prices. Even 
better, we add outstanding value with one-on-one customer 
service and quality after-the-sale support. Our sales associ¬ 
ates use the gear in our catalogs so they can direct you 
to the products best suited for your needs. 

Isn’t it time that you got both great prices and great ser¬ 
vice? Give us a call today for your complementary catalog 
subscription. 

S, -% _ - - Our 2-Day Air Express Delivery is 

Available for only $5.97 more than UPS 
< i 3 ground rates. Call for details. 


THE BEST NAME BRANDS 


AB Systems * Akai • AKG * Alesis * Allen & Heath * Altman 
American DJ • Anchor Audio * Anvil Case • Aphex * Applied 
Electronics • ART • Atlas • AudioTechnica • Audix • BBE 
Biamp • Boss • Bretford • Cerwin-Vega • CAD • Crown 
Daylite Screens • DBX • Denon * Digitech • DK Karoake 
Diversatronics • DOD * Eclipse Lasers • Electro-Voice • E-MU 
E'i'A • Furman • Gemini * Genesis Cases • Hosa • JVC 
Lexicon * Lightcraft • Lightwave Research • Lineartech 
Littlite • Mackie • Martin ■ Meteor • MTX • Nady • NSI 
Numark * Ortofon • Panasonic • PAS * Pioneer • GSC 
Ramsa • Rane • Rapco * Roland • Rosco • Bunco • Sabine 
Samson * Sennheiser * Shure * SKB Cases * Soundcralt 
Soundtech * Soundtracs • Stanton • Switchcraft • Tascam 
Tannoy • Technics • Telex • TO A * Tri-Lite • Ultimate Support 
Ushio Lamps • Zenith Video Projectors • Ampex and TDK 
recording tape • 100's of hard to find accessories 



VISIT OUR SUPERSTORE 


Our Superstore is located 
freeway close to all of 
Southern California (10 min¬ 
utes from DisneyLand™) 

13110 Magnolia St. 

Garden Grove, CA 92644 
(close to Disneyland™) 

(1/4 mile north of #22 freeway). Store Phone: (714) 530-6760 
Sales • Rentals • Installation • Design * Service 



Our 19th Year! • Se Habla Espaitol 


























































pressive look at what made the music scene 
for '94 and early ’95 in Britain. Most of the 
tracks share the same hit status here. Here 
is a taste: What’s The Frequency Kenneth- 
REM, Patience Of Ange!s-t6\e Bricked, My 
Heart -Weil Young, Mmm Mmm Mmm 
Mmm- Crash Test Dummies, Kiss From A 
Rose-Seal Sulky GirhE Ivis Costello, Run 
To You-Bryan Adams, You Gotta Be- 
Des'ree, Zombie -The Cranberries, 
Motherless Child-Eric Clapton, Circle Of 
Life -Elton John, Searching- China Black, 7 
Seconds -Youssou N'Dour w/ Neneh 
Cherry, Midnight At The Oasis -Brand New 
Heavies, over 35 tracks in all. 

I Know That Song! 

DJs the world over share one rule — play 
something familiar. People like hearing mu¬ 
sic they know. One way of doing this, 
without compromising the energy level on 
a dance floor, is by using dance cover ver¬ 
sions. Unlike remix cover versions or 
remakes, as they're often referred to, are 
new productions of old songs by artists 
other than original. In the case of dance 
covers, the sound is very contemporary yet 
true to the original melody. Though many 


remakes have been made of classic dance 
hits, the best dance remakes are of famil¬ 
iar hits that were not originally dance 
songs. When covers are made of ballads 
and rock songs the result is often dramatic 
and exciting; it creates a whole new way of 
enjoying hits we’ve loved. 

The series “Do It Again Vols. 1,2,3” and 
"The Best Of” (both fv/o-CD sets) offer an 
excellent selection of dance covers. In¬ 
cluded in this series, along with the two 
mentioned above, are Patty Smith's Be¬ 
cause The Night by Co.Ro, Foreigner’s 
Urgently Cold As Ice, Chris Isaak's Wicked 
Game by Paul Parker, Zaeger & Evan’s In 
The Year 2525 by The Act, John Lennon’s 
Imagine by Unity, Bill Wither’s Ain’t No 
Sunshine by Indian Nation, REM's Losing 
My Religion by Abigail, Third World’s Try 
Jah Love by P.D.P., Bob Marfey’s Is This 
Love by Bass X, Cyndi Lauper's Time After 
Time by Project P, George Michael's Care¬ 
less Whisper by Sarah Washington, and 
Cutting Crew's I Just Died {In Your Arms 
Tonight) by Bitter Blue. 

“Famous Dance Cover Hits Volume 2” 
and "Do It Again Volume 2-U.S. Edition” 
are new dance covers on the ZYX label. “Fa¬ 


mous Dance Cover Hits Vol. 2" is an ext 
lent collection of new remakes. Among 
13 tracks are: Nilsson's Without You by IV 
nesota. Micheal Zaeger’s Let’s All Cham 
Ministry Of Sound, Abba's Gimme Gin i 
Gimme by Cabballero, The Supremes' S 
In The Name Of Love by Lisa Marie, Dui 
Duran's The Reflex by Project P. p Melij 
Ethridge's Somebody Bring Me Some Wc 
by Susan Wall, and more. This CD is a v- 
ner. 

‘‘Do It Again Vol. 2-U.S. Edition” is a 
track collection of dance remakes sure 
make some ears happy. My favorites a 
Nena’s 99 Red Balloons by Bombastic, P 
hibition Groove by Prohibition, Rod Stevvai 
Have I Told You Lately by Jessica Jay, Jut 
Up Everybody by Kingston Club (not a i 
make), Roxette’s Sleeping In My Car by 
Kay & B.J., Bloodies Heart Of Glass i 
Double You. Nirvana's Smells Like Teen $p 
by Abigail, 4 Non Blondes What’s Up by! 
Miko, and more. This section would not 
complete, however, without mentioning! 
other dance remakes — Celine Dion’s Pot 
Of Love by Beverly, and Quarterflast 
Harden My Heart by Time Out. 



Obmb Bf ts $ 1 , 200.08 Bf 

MbsIb Mb 0 OiBbieBt # 
Programming 

From the catalogues of the 

WORLD’S LARGEST MUSIC 
VIDEO DISTRIBUTOR... 


We want your business, so we’re offering new subscribers to our service up to $1,200.00 in 
FREE programming from our vast libraries of current, classics, oldies, ambient and specialty 
programs. If you are currently receiving music video programming from a competitor and don’t 
think switching is worth the effort...THINK AGAIN! Call us at one of our four locations: 


I NEW YORK: (800) 554-9777 • CHICAGO: (800) 445-9777 

LOS ANGELES: (800) 344-5744 * TORONTO: (800) 268-3040 

Certain restrictions apply, so call us today to take advantage of this limited time offer! 

MENTION AD CODE MB-1200 
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a Oh no, could it be? 

i Some have suggested that Acid goes hand in hand with techno. 

J Because of this, I have dubbed this new sound as “Acid-Coun- 
! try." tt started in Europe and now seems to be picking up speed 

ii here. The sound in its present form combines traditional coun- 
s try music with contemporary dance and techno sounds to create 
5 uhhh... Acid-Country. The first release with this sound comes 
. from the group Two Cowboys. Perhaps most responsible for 

this sound reaching our ears is the dance remake of the tradi¬ 
tional Cotton Eye Joe by Rednex. Another release that offers a 
i taste of this new sound is the traditional Western (Everybody 
s Go See Go) by Falcon Krest. 

: Whatever you think of this new sound, one thing is certain, 

i because of the heavy participation in dancing to country mu- 
; sic, your audience is already on the dance floor. Some of the 
older set will scatter but, the younger set wilt enjoy. The com¬ 
pilations mentioned above are an excellent way to sample the 
new sound without committing to it. 

; And on that note, until next time, Stay Tuned. 


Fred Sebastian is the music buyer for AVC Sebastian — 

, music distributors who specialize in supplying the DJ in¬ 
dustry. All compilations mentioned are picked for usability 
r as measured by response and sales to DJs across the 
country. For a catalog of over 1,300 various artist CDs 
with complete track listings (including those reviewed) 
send S7 to AVC, 68 Llewelyn Ave., W. Orange, NJ 07052, 
or call (201)731-5290. 





7 didvolc colors (plus wh te), 8 gobos. X, V, mirror control 

Hoads arc imlfvdually addressable 
us ng a KLS DMX512 controller 

1 UNIT - KLS-LC2000 

DMX 512 Controller • 80 prt-programed scan programs 
and macros GO user progtamable scenes 
All necessary cables included 
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Together, these two have created a sensation among mobile DJs 
Shouldn't you see what easy transport of 400 CDs is like? 

Call 1-800-992-8262 to order or for a FREE catalog 

In Canada 1-800-563-3656 


INI V E N T U K E P.O. Box 570 • Dublin, Ohio 43017 FAX (614) 793-0202 


Safety-sleeve 
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Ker the last couple of years, 70’s music has been getting played and 
■erplayed to the point where people are again looking for a change. 
*kc many of you, I played 70 s tunes during the 70's and again in the 
90’s. Now 80’s music is making a comeback and with much greater 
impact than the 70’s music ever did. 

Radio stations across the country are pumping 80 s tunes, VH- 
1 plays 80’s videos most of the day. As a DJ, you can greatly enlarge 
the number of people that participate during an event by mixing 80s 
with ’90s or '80s with ‘70s—depending on the crowd. 



When 80"s music began making its 
big comeback lust year, many l)Js were 
getting requests for tunes they cither 
didn’t have or didn’t know. Much of (ht 
music that hit big in the 80’s was from 
the U K. and was played either on the 
East or West Coasts, rarely both at the 
same time or at all (for more info on th 
80s: See MB Dec./Jan.). Hot Tracks, 
one of the oldest remix services in the 
industr, has been right on the mark with 
the release of “The Edge - Level 1” 
which is a main tool for any DJ needing 
80’s products. As a result of the huge 
success of LEVEL 1, and the continu¬ 
ing demand of DJs needing 80’s music. 
“The Edge - (.eve! 2" was designed and 
completed with 24 of the hottest 80’s 
tracks ever. Hot' Tracks has really 
outdone themselves this time with an 
unbelievable playlist. 

THE EDGE - LEVEL 2: 

This follows the same format as “Level 
1The issue is pressed as a two-CD sei 
with totally separate tracks. Each track 
runs from 5-8 minutes, complete with 



}OtyfflX K'R.VV (JOONS yjggggggjgjg 
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Cl RRENT ISSUE 


DISCOTECH ISSUE #31 

(m-3UV\ S RECORD SET 

(DT-ll-CD) / COMPAQ DISC 
EVERLASTING LOVE - GLORIA ESTEFAN 
LOVE COME DOWN * EVELYN "CHAMPAGNE" KING 
DAZZ - BRICK 
BACK IT UP-ROBINS 
DON'T YOU WANNA KNOW - ABIGAIL 
IT'S A RAINY DAY • ICE MC 
MAKE MY LOVE - SHAWN CHRISTOPHER 
CLOSE TO YOU - FUN FACTORY 
IS THIS LOVE-BASS X 
t BELIEVE - 3RD NATION 


IV 


CURRENT ISSUE 


ULTIMIX ISSUE #54 

O/M-54-PI 3 RECORD SET 

OJM-54-CD) l COM I’A IT D!SC 

THE 80‘S RETRO MEDLEY - VARIOUS 
HERE COMES THE HOTSTEPPER - INI KAMOZE 
MOVE IT • TECHNOTRONIC 
DO IT - TONY DIBART 

DON’T STOP TILL YOU GET ENOUGH - PURPLE BEAT 
BIG BEAT -CAPELLA 
EXCITED-M PEOPLE 

DON’T LEAVE ME THIS WAY . THELMA HOUSTON 

CD BONUS CUT 
I BEG YOUR PARDON • KON KAN 



MORE THAN SO REMIX SERVICES 24 HOUR TOLL-FREE ORDER LINES 


CURRENT ISSUES ■ BACK ISSUES - SPECIAL ISSUES 


ORDER IT TODAY 
GET IT TOMORROW 




'CALL ANYTIME FOR YOUR FREE CATALOG. 


INTERNATIONAL & GA CUSTOMERS CALL ANYTIME (404) 446-5079 

24 HOUR FAX LINE (404) 446-0747 / INTERNET: remixwhs@aol.com 

OR WRITE: THE REMIX WAREHOUSE, INC. 3100 MEDLOCK BRIDGE RD, SUITE 306, NORCROSS, GA, 30071-1439 


InnsoiuO 

CHICKS 
liGCtniDi 


VISA 


MasterCard 


WE SHIP EVERYWHERE 



.4 



U.S.A. 

C.O.D. 
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32 beat intros, at least two breaks and cold ends. As with 
Level 1, Hot Tracks focuses on remixing for DJ friendli¬ 
ness rather than heavy obscure production. This ensures 
your crowd will not only immediately identify the song 
when you beat mix into the previous track but, will also 
make it easy lor you to mix into your next track. ‘The 
Edge - Level 2" Two Shoes - Adam Ant, Bad Boys - 
Wham. Per Kommissar - Falco, Promises Promises - 
Naked Kyes, Don't You Want Me - Human League, Who 
Can It Be Now? - Men At Work, 99 Lufihalloons - Nena. 
electric Avenue - Lddy Grant, Time - Culture 1 lub, Heart 
Of Glass - Blondie, Too Shy - Kajagoogoo, New Year 's 
Day - U2, Relax - Frankie Goes To Flollywood. Turning 
Japanese - The Vapors. Sweet Dreams - Eurythmics and 
much, much more. I could hear you singing while you 
were reading. Truly, this is the largest collection of 80's 
remixes ever, with clear edits and easy to follow time 
markers. It's .sure to immediately fill any dancefloor. 

FUNKYMIX ISSUE 19: 

This is sure to be as huge as their previous issues. 
"FunkyMix" is released as a three-record or one CD. 
The vinyl comes complete with double-wide cue lines for 
easy break-point locating and the CD of course has printed 
time markers on the insert. The first track on the issue is 
Kitty Kitty by 69 Boyz which is their big follow 1 up to 
Tootsee Roll. Funky Mix has divided this track into a two- 
part mix. The first part being, as they describe it, a “burn 







M.S.R.R $659.00 


For a dealer near you: 

MU. 313-425-1(21 
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rubber” driven rocker, and die second part a 133 BPM 
decp-basser. Whether you spin the first, iasl or both 
parts, which can work together (the track doesn’t stop), 
the mix is complete with sirens and 
dropouts to add a new' flavor to an 
already great track. Breakdown * Fu- 
Schnickcns is next with repeat edits 
and breaks to enhance this track. 

Straight To My Fee! - Hammer follows 
with samples from Fantastic Voyage 
and Turn This Mutha Out. The issue 
also contains remixes of Back Up Off It 

- Dr Dre and Ed Lover, Short Dick Man 

- 20 Fingers, Flava In Ya Ear - Craig 
Mack and a Da Brat mix of Fa AU Y'All 
and Dirty B-Side. Also look for a great 
90’s mix of / Know You Got Soul - Eric 
B & Rakim with an added Vaughn 
Mason back beat complete with well 
placed drum samples to complete this 
updated mix. Also on the issue is 


Candy Rain - Soul For Real, Get My Freak On - Afro- 
Rican, and Shame - Zhane’. A complete listing of all 
’‘FunkyMix” back issues are listed, along with hundreds of 
other issues, in the The Remix Warehouse catalog which 
you can obtain for free by calling 1-800-241-MlXX (6499). 






Before displaying the latest work from DiscoTech, I’ve got 

to commend Lenny Gray, the guy who 
realty makes DiscoTech shine. In just a 
short time, Lenny has made DiscoTech 
one of the most requested and respected 
remix services in the industry. It’s great to 
see him as one of the top three! 

“Discotech #31" is available as a three- 
rceord set or one CD, complete with 
separate tracks. The first track Everlast¬ 
ing Love - Gloria Estefan (who used to 
create her own songs) starts with a strong 
32-beat intro with background samples 
and then slams you head-on into the 

■m 

vocals. II you’ve attempted to work with 
the label version, which doesn't work, 
you’ll definitely appreciate this DJ 
friendly mix. 







Licensed exclusively for CD Jukeboxes, 
Mobile. Club, and Radio DJ f s only by 
MCA Records. tnc. Special Products 


Call 1-800-248 


ONLY 
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Next is Back It Up - Robin S which is mixed from 
the import 12-inch. Mixed with a Show Me Love 
bassline and a clean intro with added chanting from 
the dub version after the second break that will surely 
excite anti amaze your crowd. The next cut / Believe 
by Shawn Christopher uses chanting through the intro 
and throws you directly into the vocals complete with 
samples and multi-edits for a great effect. Also in the 
issue is a great classic remake of Dazz by Brick. 
DiscoTech has added samples of girls chanting. 
"Tonight it 's party time ” and male vocals of " Takin' 
ya hack to the old school," and that’s just the intro. 
The edit builds into a break with Oops Upside Your 
Head to complete a mix to surely dazzle any 70 s 
crowd. Also look for an easy to use remix of Love 
Come Down hy Evelyn “Champagne" King, and a 
souped up Close To Yon - Fun Factory and Ice MC's 
It's A Rainy Day. Note: If you missed DiscoTech s 
remix of Get Ready For This '95 - 2 Unlimited, on 
issue 30. be sure and pick it up before everyone else 
is playing it — except you. 

And furthermore... 

It seems as though 1 shocked readers last month with 
the statistic that vinyl still outsells CD 70 percent to 
Dis. It also seems that CNN did a story not too long 
ago about vinyl making a comeback as a result of a 
Pearl Jam release that people ran out to buy, dust off 
their “stack-16-rccords-and-it-plops-thcm-down-one- 
at-a-time belt-driven record players" (the word 
turntable doesn't play here) and reminisce. These two 
things have nothing to do with each other. In fact, 
immediately after the 1 "NN airing ot the report, the 
w'ord vinyl, or “records" as CNN says, is now on the 
tongues of people who are looking to purchase more 
new vinyl releases. Huh? I have nothing against the 
labels pressing new releases on vinyl, but let's just try 
and educate people that vinyl spinning DJs have 
always used vinyl and will most likely continue. And 
this has nothing to do with Pearl Jam or the fact that 
at 4 a.m. you can order “The Greatest Trucker Times" 
on five records, three cassettes or one 8-Track tape. 
Who knows,if CNN does another report, maybe 
Betamax stores will be opening again all over the 
country. Confused yet? 


R I 


To stay completely up-to-date on the most recent 
remix releases, The Remix Warehouse releases its 
complete current, special and back issue catalog 
FREE about every 5-6 weeks. To get on the mailing 
list you can call us 24 hours a day, toll free at 1 - 
800-241-MIXX. International Customers call (404) 
446-5079. For questions or comments on Mobile 
Beat’s Remix Rave, you can contact me directly by 
FAX at (404) 446-0747 or through Internet email at 
remixwhs@aol.com 



CONE SCAN 

M.S.R.R 

$749.00 


For a dealer near you: 

U31342S-K2I 
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DEN ON Panasonic 



GREAT 

GEAR 


rh#’! 




CHR E 

(800) 


324-2673 




4 « 


A 


o 


>*0 

HAUDIO 
LIGHTING 

Qv y VIDEO 

Serving the Entertainment Industry Since 1985 


0. 



IQ 

n 


v , 1 

ft 3 





"V 

i -* —m 



rtin 



Mobile Beat April/May 1995 35 
































































Elvis is alive in country music 


"Elvis Rock” 

is a line dance choreographed 
bv Nashville s Vickie Vance 

m 

and Kevin Johnson lor the 
upcoming “Tribute to Elvis." 
The dance contains some uf 
Elvis’ signature moves: Pelvic 
rolls, and knee and arm 
movements. 

Choreographers Vance 
and Johnson art competition 
dancers with six Grand 
Champion dance titles. Their 
credits include I he Cowboy 
Hip Hop and The Funky 
Cowboy, done ior Ronnie 

IF 

McDowell, whose music is 

very danceable and verv Elvis! 

* # 

Look for them at the Wild 
Horse Saloon in Nashville 
where they teach most nights. 




i 


ontemporary country music is heavily in¬ 
fluenced by the music and rhythms of the 
past. No one exemplifies this more than 
the “King'' himself, Elvis Presley. 

What has made country music so strong 
is its ability to adapt. Today people want 
danceable music and to have a good time. 
Take a look at Elvis' flicks of the 5()’s and 
60 s ami you'll see that same kind of mo¬ 
tivation and excitement. 

What DJ has not played Teddy Hear, 
From A Jack To A King, Easy Come Easy 
(lo, Too Mia ft, Wear My Ring A round Your 
Neck, Your Cheatin ' Heart, and the mega 
hit played around the country T-R-O-U- 
B-L-E, remade by Travis Tritt? Elvis 
originally did all these songs! T-R-O-U- 
B-L-E was cut in 1975 almost word for 
word and beat for beat. Play it sometime 
and see if (he crowd can tell the differ¬ 
ence! It's available on the “Elvis Today'’ 

■v 

album. Don't He Cruel, Jail house Rock, 
AH Shook Up, Hound Dog, Long Tall 
Sally, and of course. Flip Flop <6 Fly , are 
some Elvis' songs being used on country 
dancefloors today. These songs are guar¬ 
anteed to help bridge the gap at weddings 
and parties where you need music that can 
be danced to by country line dancers and 
also accommodate those who just want to 
rock, roll or swing. ! ’heck out the new 
'Tribute to Elvis” album — most of the 
songs were performed by country sing¬ 
ers. 



Graceland salutes “The King” 

Elvis Week, an annual celebratioi t. runs August 8-16. Special events at Graceland, Elvis Presley’s 
infamous home, and throughout Memphis, fenn., commemorate his life and art. Thousands ot 
fans from all over the world attend this event every year. 

Graceland sponsors several special events that include: A concert reuniting former Elvis 
bandmates (August 12), an Elvis-themed dance party, and an art contest. Touring Graceland and 
its attractions is also a big part of the week. You can also expect a laser show, social festivities 
like a 5K run, dinners, dances, concerts, exhibits, and much more. Many of the events benefit 
charities. 

The most dramatic and moving climax of Elvis Week is the annual candlelight vigil at Graceland 
on the anniversary eve of Elvis’ tragic death, 

August 15. Thousands of fans gather out¬ 
side the mansion gates for a candlelit pro¬ 
cession, in quiet tribute, up the winding drive 
past Elvis’ grave site in the Meditation Gar 
den, and back down the walk. The gates 
remain open all night to accommodate the 
participants. 

For country linedance fans there is an event 
of special interest cn Friday night. August 11. 

For the second year. Graceland will host an 
all-E!vis-music evening, with a band and DJ 
playing Elvis' country', pop. rock, gospel, and 
R&B classics. The focus will be on country 
music and the hot new “Elvis Rock” line 
dance will be performed, along with other 
Elvis-inspired dances. 

Graceland publishes a detailed calendar of 
events brochure, available in the Spring. Call 
Graceland at (8001238-2000 for information 
on the publication, accommodations, and 
tours. 
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Ivis Rock”-The Dance 


Intermediate, level two, wall line dance {rotating clockwise) 

32 beats ot music / 40 steps or movements. 

Suggested music includes Jail House Rock" by Elvis Presley at 169 
BPM or any suitable 120-170 BPM swing music including ‘ Elvis and 
Andy" by Confederate Railroad at 127 BPM and “l Try To Think About 
Elvis" by Patty Loveless at 160 BPM. 

Prepared by Ed Miller (TN) (618) 453-2583, December 1994. 

Start with weight on right toot, 
touching lett toe diagonally left and forward. 

I - 2 Rotate hips clockwise one rotation using two beats of music. 

3 - 4 Rotate hips counterclockwise one rotation using two beats. 

5 Twist lower body left, point right knee lett (towards other knee) 

6 Twist lower body right, point left knee right (towards olher knee) 

7 - 8 Repeat steps 5 - 6 

STRUTS-Remain facing forward while moving right or strutting sideways. 

9 Step your lett across in front ot your right - keep weight on toe, 
leave heel raised. While stepping move your left arm backward 
and right arm forward at waist level. 

10 While lowering your lett heel to the tloor snap your fingers. 

II Step to your right with your right- leave heel elevated. 

While stepping, move left arm forward and 

right backward at waist level. 

12 While lowering your right heel to the floor snap your fingers. 
13-14 Repeat 9 (Step left across) - Repeat 10 (Snap) 

15-16 Repeat 11 (Step right with right) - Repeat 12 (Snap) 

PIVOTS & SWIVELS 

17 With weight on right ball pivot 1/4 turn right facing 3 o'clock 
and step left foot forward and with weight on baits of both feet, 
pivot 1/2 turn right facing 9 o’clock. 

18 Transfer weight forward to right foot. 

19 Step left foot forward and pivot slightly more than a 1/4 turn left 
while swinging right toot forward. 

20 Touch right toe beside left heel and with weight on lett heel 
swivel left toe and body right toward 7 o’clock, 

21 Touch right heel forward and with weight on left toe swivel left 
heel right with body facing toward 5 o’clock, 

22 Touch right toe beside left heel and swivel left toe right. 

23 Touch right heel forward and swivel left heel right. 

24 Touch right toe beside left heel and with weight on left toe, 
swivel slightly right facing 4 o'clock. 

HEEL DIGS 

(Jaz2 this up by hopping on the leg that does not go out 
when touching your heel forward.) 

25 Touch fight heel slightly forward with strong emphasis. 

26 Step fight foot beside left. 

27 Touch left heel slightly forward with strong emphasis. 

28 Step lett foot beside right. 

29-30 Repeat 25 - Right heel forward - Repeat 26 - Step right beside 

31 Touch left toe diagonally forward toward 9:30. 

32 Hold one count - Begin Again! 
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Affordable 


REVOLUTION 

M.S.R.P. 

$499.00 


For a dealer near you: 

KUllMB-MH 





Michigan’s Finest Custom 
D.J. Equipment Manufacturer 


cz 

turns. 




Custom Equipment Cases • Custom Lighting 
Systems -Custom Trussing & Truss Fixtures 


ALL EQUIPMENT CASES ARE MADE FROM HIGH QUALITY 
ALUMINUM FRAME CONSTRUCTION, WITH HIGHIDENSITY 
POLYETHYLENE PLASTIC SIDES. CARPET SIDES OPTIONAL 


•Custom Video Cases »We Cater to Musician's .D.J.'s, & K.J.'s 
BEST QUALITY AT THE BEST PRICE. NO JOB IS TOO BIG OR TOO SMALL 


1626 E. Maple Road Clare, Michigan 48617 

(517)386-2228 
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he mobile DJ biz lias gone 
through countless changes over 
the last 15 years. In the begin¬ 
ning (pre-1980) D.ls were hired 
primarily for the music. I hey offered a 
large variety of music styles from dif¬ 
ferent eras, played from 45 RPM singles 
or albums. Most clients were impressed 
strictly by the fact the DJ. with two turn¬ 
tables, could go from song to song with 
no “dead air.” Times have changed anti 
now being an excellent I )J is an art that 
requires experience and a lot more 
knowledge than knowing how to push 
a “play" button. 

Today's demanding clients have 
many DJ companies to choose from. 
The public is smarter. Your prospects 
have seen good and not-so-good DJs in 
action and they know what a DJ >jh 
and shouldn't do. So when you 
gtg, make sure you send the right’ 


/ 


also book live entertainment). Knowing, 
from past experience, that this group 
likes to do a lot of participation dances, 
we decided at the last minute to include 
a DJ to play during the band’s breaks. 
This decision saved the night. The band 
was absolutely incredible, very profes¬ 
sional and the best around, but their 
Caribbean beat and genuine reggae look 
was too much for this conservative group 
to handle. We filled the band's breaks 
with music ihc guests were all familiar 
with and it was the hit of the night. Re¬ 
member, the band was the committee's 
decision. Don't assume people always 
know what they want. It was a matter of 
good judgment and experience that made 
ihejiight a success. That is why it is up 
to you to think of things like this ahead 


[ hich of 
job, ah 


al 


Who’s best for the job 

The best way to determine 
your DJs is best for a particul 
ways meet with your clients 
time. This way they can tell you exactly 
what they are looking for. In turn, you 
can explain to them how different things 
will be handled so there will be no sur¬ 
prises at the event. Have a set series of 
questions you can ask each client. The 
more questions you ask. the better pre¬ 
pared your DJ will be. Both the client 
and your entertainer will be more con- 
tident and able to relax and have a better 
time. 

Don't assume what you believe will 
work actually will. A regular client of 
ours likes to have different themes for 
each of their parlies. The last one was 
“Caribbean lhristmas." The committee 
decided to have a Jamaican band (We 



ether vivid example is class re- 
You would not send an 
r-old DJ to a 30-ycar class re- 
Mavbe they know the music from 
the era, put they didn't live through it 
and the clients know this. It may seem 
ead ol trivial,^mt appearance can mean a whole 

lot. The lirst thing a client notices is the 
way their DJ looks, how lie or she is 
dressed, their age. smile, etc. This can 
make or break a party right from the be¬ 
ginning. no matter how much knowledge 
they have when it comes to music. 


Kid Games 

During the summer months, many par¬ 
ties include a lot with children. Even 
though there’s a mix of ages, many times 
it is only the children who will gel in¬ 
volved for the first couple of hours. For 
these events, send someone who can 
handle kids. The DJ must know he or she 
may have to get involved and even play 
children's games with them. They'll do 
the Chicken Dance and the Electric 




by Renee Hrehowsik 


To send the right DJ 

you need to know: 

• How many guests will there 
be? (For size of system) 

• What is the average age 
group? 

• Do they have preference to 
a male or female DJ? 

• How much should the DJ 
interact with the guests? 

• Should he or she go as far 
as teaching a line dance? 

• Would they like a DJ whose 
forte is oldies, big band or 
contemporary dance? (DJs 
can play anything, but all 
have a personal preference 


Slide, hut the DJ can't just put the song 
on and tell them “Go ahead." they have 
to w'ork with the children and show them 
a good time. Parents remember this! 

Whoever said DJ'ing is easy? Yes. it 
does actually take preparation and skills. 
It is best to try to be as well rounded a* 
you can, but everyone has a specialty, 
so make sure you use these trails to your 
company's advantage. If someone loves 
kids, send them to a picnic, it someone 
loves rock 'n' roll, send them to the class 
of '75 reunion! There are simple things 
to do to make each and every event a 
success. 


Renee Hrehowsik is a DJ/office 
manager at Sound Spectrum En¬ 
tertainment, Wallingford, Conn. 
She has been working full-time 
with the company for two years 
but says it feels like a lifetime. No 
doubt, since Sound Spectrum is 
owned by her father John Rozz, a 
regular contributor to MB. 
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A little casual advice 
from M. B. 's Club Editor 



mobile and would like to work in a dub 
't seem to get my foot in the door. My 
might be different, but I know I can 
st. Do you have any ideas? 

A. If you can read a crowd and feel good 
about your style and mix you shouldn't have 
much trouble getting your foot in the door. 
For the most part club jocks get jobs be¬ 
cause they know someone. If I were you l 
would start to introduce myself to area club 
DJs. Ask them about their mix and the type 
of dancing that's done at their club. Take 
notes and compare them with what you’ve 
learned from other clubs and jocks in the 
area. Pass out business cards to all the club 
DJs and the managers and let them know 
you’re able to fill in if they need a jock. 
However, when you talk to DJs, don’t give 
them the impression that you want to take 
their job. 

Q. Do you think the popular dances will ever 
be standardized nationwide? 

A. No! Dance instructors are like DJs. Each 
one has their own style, which is like a 
personal trade mark. It might be a certain 
move or maybe a spin, but all want their 
version of a dance to be a little different than 
the dub down the street. A customer once 
told me he heard there were three different 
ways to do the Boot Scoot. I have seen a 
book with over 30 different ways. This, to me, 
makes country dancing fun! 

Q. I've been working in a club for several 
months now. When I get home from work it’s 
hard for me to fall asleep. Is this a common 
problem for DJs? 

A. Yes. Everyone has a different way to 
unwind after work. When I leave work I never 
listen to the car radio, or go out to breakfast. 
When I get home, I relax by watching CNN 
Headline News or The Comedy Network. 

0. The dance instructor at the club I work for 


wants me to play three line dances, three fwo- 
sfep dances, a waltz, and then a cha-cha. I'm 
suppose to repeat the same format over and 
over all night, i Ve only been spinning country 
for a shod time but it's confusing to me to 
follow these guidelines. What can I do? 

A. When my dance instructor is done with 
lessons, the show is mine and I spin my music 
the way I feel best. Write down all your ideas 
on how to improve the show and set up a 
meeting with the club manager and the dance 
instructor. A ways remember there are a num¬ 
ber of ways to do things, so keep an open 
mind and, hopefully, so will the dance teacher. 

0. I keep looking for new country remixes but 
can't seem to find any. Do you know of any 
new ones? 

A. CDX record service is your best bet. They 
keep up to date with all the new country 
singles. To go one step further — I haven’t 
really heard any good dance mixes come out 
of Nashville since Brooks & Dunn's Boot 
Scoot and Ricky Lynn Gregg's If I Had A 
Cheatin' Heart. Nashville does goodextended 
dance versions but, they still don’t know how 
to do a real remix. Dance mixes are still new 
to country and that’s why a lot of us like to do 
our own mixes. 

Q. I do a mobile show every Friday night at a 
local Moose Lodge. The dance flodris tile and 
they want to put a wooden floor down. What 's 
the best kind of dance floor we can get 
without spending much money? 

A. Find a bowling center that’s out of business 
and try to buy the alleys. Put these together 
and your lodge will have a great dance floor. 
Some of the best dance floors in Texas used 
to be lanes in bowling alleys. 

Q. I start spinning at 7:30 every night and no 
one will start to dance until about 9 p.m. What 
can I do to change this? I'm using up alt my 
good music early in the night. 


by Ron Burt 


Send your questions to 

RonBnrt 

1255 Canton Road, 
Suite 525 

Marietta, GA 30066 


A, First of all, don’t play what you consider 
to be your best dance cuts early at night. 

I have an older crowd in the club when I 
start my show. This is the time of night I mix 
In a few golden oldies; such as some 
Ronnie Milsap, Randy Travis or Ricky Van 
Shefton. I also include some hot cuts from 
the past two years. My hot country cuts 
are never put on until after 10 p.m. Why 
waste a good song when no one will 
dance? 

Q. We are taking a trip this summer to 
Nashville. Where are the best clubs to 
check out for dancing? 

A. Nashville is a fun town and all their clubs 
aredifferent. Anew club just opened called 
‘ Cowgirls." I haven't been to this one as of 
yet but, I heard it's a lot of fun. Everyone 
has heard of the new ‘'Wildhorse Saloon." 
The “Wildhorse" is downtown on 2nd Ave. 
and is where most of the tourists go. They 
don’t call dances and they have the big¬ 
gest floor in town. The two local clubs 
where you might see the stars are 
“Southfork" and "Rodeos" They are out by 
the airport and Oprytand. Both of these 
clubs have a format where the D Js call and 
count off the dances. On the north side of 
Nashville is the “Denim & Diamonds" club 
which was built about two years ago. No 
matter where you go you’JI have fun at any 
of the clubs. Remember, if you’re a DJ 
introduce yourself to the club jocks! 

Until next issue “Keep QubbinT 
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Country 

Dance 

Music 

Seminar 

slated 

April 2-5 

It s sure to be a wild time in Nash- 
- ville when country DJs from across 
j the land gather at CDMS '95 at the 
Sheraton Music City Hotel, Among 
the festivities will be the Dance Mu¬ 
sic Awards Show at the Wildhorsc 
Saloon with balloting in 300 night¬ 
club locations. There’ll be numerous 
performance by an exeeplional 
lineup of breaking and established 
country artists plus continual mixing, 
mingling and partying with other 
spinners and label reps. For more in¬ 
formation, call 615-256-5600 or fax 
i 615-256-5661. 

i! 
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Whether you just need to cover occasional requests at wedding receptions or 
want to expand into a whole new market — here's what you need to know! 




book of games; forget 
num. and toss in your tal- 
mixer, a ballroom dance 
like nothing you have ever 


r st place? Simple... it's a lucra¬ 
tive, untapped source of off-peak revenue. 
Although ballroom functions take place 
year round, they are frequently scheduled 
on Fridays, Sundays, or tough-to-book 
Saturdays during February, March and 
April. They pay better than working a club 
or a bar, but if you are serious about hook¬ 
ing this market, think “package price." 
Charge less per event to lock up several 
events per year. 


Getting the business 

So how do you find clients? Start by in¬ 
troducing yourself to the owners of the 
Arthur Murray franchises in your area. 
I hey have social dance functions regularly 
and often hold these events at the school 
using a cassette player for music. You 
might find that once or twice a year they 
iiire a band to perform. If they can pay a 
band they can afford you. 

Contact other dance schools in your area 
as well. Ask if there’s a local chapter of 
USABDA (United States Amateur Ball¬ 
room Dance Association) and who the 
president is. Call and get on the mailing 
list so you receive the newsletters. There 

■m 

may be several USABDA chapters within 
your playing radius. Putting on social 
dances is what they do, and most mem¬ 
bers lake lessons from a local dance 
school. 

Once you are on the circuit, your repu¬ 
tation will snowball (assuming you're 
playing the right music). There are very 


few DJs who cater to this audience, so your 
competition will be the live bands, who 
still have a hold on this market. Bands and 
orchestras provide an atmosphere that's a 
throw-back to the forties and fifties when 
this music dominated The Hit Parade. But 
bands can be expensive, not to mention 
those 20-minuic breaks. 

Know the culture 

For many ballroom dance fans, dancing is 
a lifestyle. Learning how to dance brings 
a lot of people out of their shells. They 
don't sit out "Kansas City" because they 
can’t jitterbug — they dance to it! If a ball¬ 
room crowd sits out one of your songs, it 
is YOUR fault. These people spend 
mcgabucks on lessons and clothes, they 
will not be passing the time silting around. 
Dancing is the prime objective at these 
events. The dance floor should NEVER 
be empty. 

Ballroom folks can be an elitist lot. 
When you play a ballroom engagement, 
bring your best system, but go easy on the 
lights. Leave the strobes and fog machine 
at home. Wear a tux or a nice tie and jacket. 
Be personable, but not glib. Jokes don't 
normally make it with this crowd. You will 
probably be required to announce each 
dance prior to the song you play. 11 all goes 
well, the event will be quite satisfying. You 
will have dancers for every song you play. 

What to play 

The big question is, “How do 1 know what 
to play?" 1 have provided a brief list of of 
the songs that work best for me. If you'd 
like to know more. E-mail me on AOL at 
N HOWAR747, or call (717) 652-6078.1 
shall be delighted to assist. 

V " ' 



Cha Cha: 

Under the Boardwalk.. 

lust One Look ...* Doris Iroy 

All 4 Love ......Color Me Bodu 

Oye (omo Vo...Sanioria 

MofgGritnvrlle ... ^ _Jimmy Buffet 

For something more Latin: 

Cherry Pink & Apple Blossom White Perez Prodo 

lea for Two... .^Illontbo Kings soundtrack 

Mb 

Waltz: I American style, not Viennese) 

Could I Hove This Dance.. Anne A'.urray 

Som.., .. Olivia Newton-John 

Open Arms. Journey 

At This Moment..Billy Vero & the ftsotm 

If You Don't Know Me by Now.Harold Melvin or Simply Re 

Alibis.Tracy Lawrence 

Fox Trot: 

Nice n' Cosy. Witchcraft, Star I.Frank Sinatra 

Walking My Boby Bock Home.Nat King Cole 

A Wink ond o Smile, 

or It Hod to be You.Horry Cormick 

Just in Time...Tony Bennett 

Moonlight Serenade.Gienn Mi ler 

Swing/Jitterhug (slower): 

Kansas City 

Pride And Joy...Moivin Goye 

Miotown Song....Rod Stewart 

(latter): 

In The Mood...Glenn Miller 

Runaround Sue.... Dion 

Rock Around the Clock....Bill Haley 

Snmhii: 

Hot Hot Hot..Buster Poindexter or Arrow 

Can't Get Enough of Your Love.Taylor ftoyne 

to Islo Bonita.Mndanna 

Copocobona.Boiry Manilaw 

Rhumba: 

How Deep is Your Love..Bee Gees 

On nnd On.... Stephen Bishop 

I'm Stone in Love With You.Stylistics 

One on One.Noll 8 Oates 

Gino....Johnny Miothis 

Mambo: 

Tequilo...Chomps 

Johnny's Mambo.., Dirty Dancing soundtrack 

Tango: 

Blue Tango...Leroy Anderson 

Hernando's Hideaway.Archie Bleyet 


Neil Howard, 47, left radio, after 20 
years, in 1989 to do mobile work full¬ 
time. An independent operator; he 
teams with his wife, Karen, at all 
events. Both are trained in ballroom 
dance. They specialize in wedding re¬ 
ceptions, class reunions, holiday par¬ 
ties and, of course, ballroom dances. 
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ne pnfduct that has emerged exclusively out of demand from 
tfieDJ industry is the dual-transport CD player (DCDP). First 
introduced by Numark Electronics, this audio innovation has 
added a whole new dimension to DJ mixing. Today, with 
numerous manufacturers cranking out dual-transport CD 
players, each with their own flavor, buying the right one can 
be challenging. To get through the "bits" and "bytes*' with¬ 
out getting bitten, take a few minutes and review the following 
information. 


Jumping to light speed 

Unlike turntables where the cartridge stylus makes physical 
cc^nt^ct with the record, such is not the case with CD play¬ 
ers. With ! Ds, a low-voltage laser beam focused on the 
underside^’ the disc is used to retrieve digital audio infor¬ 
mation, encoded as ones and zeros. One obvious advantage 
is no wear an*tear on the CD and noise-free playback. But 
an interesting lidebar to CDs is that now, some record pro¬ 
ducers are mixing in noise tracks to give their songs that 
scratchy “vinyl" sound. 

Whil^ie non-contact playing surface of CDs make 
them moi'Q durable than records, they arc not impervious to 

ike records, CDs require special handling. Care 
nmgrfe taken to avoid scratching or marring the underside 
ofthe disc with fingerprints as this can effect playback. Since 
fingerprints will inevitably find their way on the disc. 


damage 


you need a CD player with good error pro¬ 
cessing capabilities. Poor error processing 
will result in mistracking problems and 
skipping. 


A bumpy ride 

Error processing is a CD player’s ability 
to recover from a momentary loss of 
tracking information. This is the one 
feature that separates quality CD players 
from average units. 

There arc basically two types of error 
conditions that a CD player may experi¬ 
ence: random and burst errors. Random 
errors are caused in disc production by in¬ 
accurate photoresist coating, cutting, etc. 
Burst errors arc caused by scratches and 
fingerprints on the disc surface. 



Gemini CD-8800 

The CIR< (Cross Interleave Reed 
Solomon Code), developed by Sony, can 
cope perfectly with random and burst er¬ 
ror conditions. In fact, error conditions 
resulting from a loss of over 4,000 data 
bits can be corrected by ( IRC. When a 
random or burst error is encountered, re¬ 
sulting in a loss of program data, the 
system attempts to recover the lost infor¬ 
mation through an advanced interpolation 
process. If data lost is too extensive, the 
system momentarily mutes the audio sig¬ 
nal to prevent reproduction of unwanted 
distortion or transients. In addition, a con¬ 
trol signal is sent to the laser pickup’s servo 
mechanism to insure continuous and posi¬ 
tive tracking. With conventional CD 
players, a loss in tracking information can 
result in random and uncontrolled pickup 
movement. 

One approach used to insure accurate 
disc tracking incorporates a three-beam 
laser. This Sony innovation splits the la¬ 
ser beam into three finely focused beams. 
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By monitoring and comparing signal in¬ 
formation reflected hack by each beam, the 
unit’s tracking circuitry is able to aim the 
laser pickup more precisely. When consid¬ 
ering the purchase of a CD. be on the look 
out lor Sony-made transports and CIRC 
error correction technology. 

Get up and go 

Instant start capability is a must lor a 
professional CD player. By instant start we 
mean virtually no delay in playback of a 
cued music selection when play is 
initiated. Lack of instant start capability 
was one of the major shortcomings of 
Numark’s first generation Cl) players. 

To provide instant playback, some CD 
players cue tight to the very beginning of 
the music, utilizing memory to store a 
small portion of the selection. Others cue 
directly to the time code as recorded on 
the disc. Although this normally provides 
instant playback, you are, to some extent, 
at (he mercy ot the recording engineers. 

Userfriendly cueing 

One of the biggest challenges facing any 
I)J CD manufacturer today is designing a 
user friendly method of program cueing. 
Unlike home CD players, DJs need a fast 
and simple way to access any track of the 
disc... not just the start of a music selection. 

In their quest to provide DJs w ith a fast 
and straightforward way to cue ; "Ds, a 
number of manufacturers offer some in¬ 
novative solutions to this problem. Some 
of these incorporate jog wheels, 
pushbuttons, sliders and joystick control¬ 
lers. One single-transport CD player 
(SCDP), Pioneer’s CDJ-500G, features a 
highly functional oversized jog wheel for 
controlling cue and playback functions. 



Pioneer CDJ-500G 


manufacturer today is developing a user-friendly 
method of Drooram cueino. Unlike home CD 


Since cueing will be one of the most 
important control functions performed, 
you want to pay particular attention to this 
’eature w lien choosing a CD player. Make 
sure you are comfortable with the player’s 
cueing functions and whether or not they 
lit in well with your individual style of 
mixing. 


Pitching a hit 

DJs making the transition from vinyl have 
often commented on the degree of diffi¬ 
culty involved in beat mixing C Ds. If your 
spinning style includes large doses of beat 
blends then you will want to lake a close 
look atthe player’s pitch control functions. 



Denon DN-27Q0F 


Most CD players today feature sliding 
pitch controls mirroring the one found on 


the Technics' 1200 turntable. The main dif¬ 


ference is functionality. Some ( D players’ 
pilch controls are either too responsive or 
unresponsive. Kor most mixing applica¬ 
tions. a pitch control range 01 ±8% is 
comfortable. Some players, like Demon's 
dual-transport DN-2700F offers a three- 
range pilch control. This function enables 
DJs to vary the pilch control range by +4%. 
±8% or ±50% to create a variety of spe¬ 
cial mixing effects. 

To help take the wear and tear out of 
beat mixing, a few CD players offer a spe¬ 
cial “Beat Blend” feature. With it DJs can 


synchronize the beat of two different CDs 
with pushbutton ease. When Numark first 


introduced this feature, “Beat Sync," on 
its CD6020 it created quite a furor among 
some DJs. Some felt this feature would 
threaten their livelihoods by making mix 
mg a pushbutton affair that anyone could 
do with ease. Thai was five years ago and 
the feature still has had very little impact 
on the industry. 

Beat mixing with vinyl is an art, with 
CDs it's brain surgery. While automated 
beat blending CD players do a passable 
job of sychronizing the beat of two music 
selections, they are not able to distinguish 
between an upbeat or downbeat. Only a 
humanoid DJ can perform beat mixing 
with the precision required to create the 
intended effect. St), before you buy a ( D 
player based on this feature, make sure its 
performance meets your expectations. 

SCDP vs. DCDP 

The question of whether you should 
purchase a single transport Cl) player 
(SCDP) over a dual-transport CD player 
(DCDP) has become a matter of concern 
among some DJs. Some reason that the 
performance of a SCDP will be superior 

to a DCDP. This argument is reminiscent 
of the old “tuner vs. receiver” debate 
during the early ‘70s. 



Start ton - Vest ax CD 11 

Semiconductor technology has come a 
long way since the early ‘70s. Today, 
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packing a lot of circuitry and components 
into a small unit can he done without 
compromising quality and performance. 
Your decision to purchase a SCDP or 
IK l)P should he based on economics 
and logistics. Clearly a CD player with 

two transports is going to lug a lot harder 

on your wallet than a player with just one 
transport. As for logistics, duals offer the 
convenience ol having two transports and 
two controllers in a single unit. This can 
he a real back and energy saver for mo¬ 
bile DJs who prefer to spend their time 
mixing CDs and not lugging hardware. 
Other models feature a separate rack 
mountable remote control unit which, in 
most instances, will be located in the 
same loadcase or console as the mixer. 
This is especially advantageous for per¬ 
manent club installations where I )J booth 
space is at a high premium. 

Can you Karaoke? 

If you are looking to add karaoke to your 
entertainment mix, then make sure that 
the player you're looking to purchase has 
CD+G (graphics) capability. CD+G 
players, like Hosa-Pro’s CDG-30 and 
Pioneer's CDJ-500G, feature a video 
out put for connection to a TV monitor. 
Other models, such as Denons DN- 
2200F, requires an optional sub code 
signal processor for video output. 


1 

1 

IS 


& 


At 

i '_: 


Hosa-Pro CD-30 


Out back 

In your search for a CD player, don't 



Uneartech CD-2 WORM 

DJs with an eye to the future may want 
to look into purchasing players with sepa¬ 
rate subcode and digital outputs. In addition 
to audio, CDs can also be encoded with 
video, text and other information such as 
artist name. BPMs, etc. Player's with 
subcode outputs make it possible for you 
to retrieve this information via a PC inter¬ 
face or outboard subcode processor. 
Imagine loading a CD and getting a read¬ 
mit of BPMs for each selection on the disc 
w ith the push of a button. It's right around 
the corner. 

If you're the techy type and would pre¬ 
fer to manipulate the digital audio signal 
coming off the disc, then look for players 
with a separate digital audio output jack. 
This is especially desirable for individuals 
with digital audio processing capabilities. 
In this regard, multimedia PCs (MPC) and 
audio processing software such as 
Hyperprism from Arboretum Systems have 
taken real time multi-effects editing to al¬ 
most unimaginable heights, providing DJs 
with a whole new palette of creativity. 


Breakin’ wild 

While CD players will never offer the 
same\actile interlace that turntables 
provident hey have opened the door to a 
w ide rente of mixing possibilities that 
vinyl can t ever touch, 

Imagine aV ,D player with built-in sam¬ 
pling, seamleV looping capability, 
programmable stall tmd end points, auto¬ 
mated disc-lo-dise mixing with random 
playback and nonvolatile memntj^or stor¬ 
ing pre-programmed music selet? 

Does that sound like a lot to ask for from 
a CD player? Well, for $2,300 you can 
have it with Denon's DN2700F. This unit 
is packed with so many features and func¬ 
tions that about all you'll be using your 
mixer for is headphone cueing. 

Back to the future 

We are at the threshold of an exciting 
new era in interactive audio. The tool that 
will lake us through that door of opportu¬ 
nity w ill undoubtedly be the CD... at least 
for the next five years. CDs are another 
transitional step in the total evolution of 
recorded audio media. Who knows what 
we will be spinning 10 years from now. 
In the meantime, hold on to your socks 
and prepare for the jump to warp drive. 
It’s gonna be one heck of a ride! 



Single-Transport CD Players 




Chassis 

Disc 

Program 

Pitch 

Karaoke 

Instant 

Error 


Manufacturer 

Model 

Type 

Loading Cueing 

Range 

Capable 

Start 

Processing 

j rjv 

Denon 

DN1000F 

19‘ Rack 

Drawer 

P 

±B% 

N 

Y 

N/A 



DN650F 

19‘ Rack 

Drawer 

P 

±8% 

N 

Y 

N/A 

$ 75 : 

Gemini 

CD-4000 

19 r Rack 

Drawer 

P 

±8% 

N 

Y 

N/A 

$59:! 


CD-8000 

7” Rack 

Drawer 

P 

±B% 

N 

Y 

N/A 

$67: j 


CD-8800 

Console 

Drawer 

P/K 

±6% 

N 

Y 

N/A 

$72:1 

Uneartech 

CD-21 OORM 

19' Rack 

Drawer 

P/K 

±10% 

N 

N/A 

CIRC 

N/A 

Pioneer 

CDJ-500G 

Console 

Top 

P/J 

±10% 

Y 

Y 

N/A 

$99: 


Dual-Transport CD Players 


devote nil your lime salivating over the 
front panel controls and overlook the 

Manufacturer 

Model 

Chassis Disc 

Type Loading 

Program 

Cueing 

Pitch 

Range 

Karaoke 

Capable 

Instant 

Start 

Error 

Processing 

unit’s rear panel outputs. In the case of a 

Denon 

DN2000F 

19“ Rack' Drawer 

P 

ZD /O 

N 

Y 

N/A 

DCDP, make sure the unit offers separate 


DN22QQF 

19* Rack' Drawer 

P 

±8% 

Y 

Y 

N/A 

stereo outputs for each CD transport and 


DN2700F 

19“ Rack' Drawer 

P/K/J 

±50% 

N 

Y 

N/A 

not a single ganged stereo output. With a 
gauged output, audio signals from both 

Gemini 

CD-9000 

19" Rack Drawer 

P 

4 

±fl% 

N 

Y 

N/A 

transports ate fed to a single set of stereo 

Hosa-Pro 

CD-30 

19* Rack' Drawer 

P/K 

±10% 

N 

Y 

CIRC . 

jacks, This means that you can’t mix each 


CG-30 

19* Rack' Drawer 

P/K 

±10% 

Y 

Y 

CIRC 

transport individually since both signals 

Stanton-Vestax 

CD-11 

19* Rack Top 

P/S 

±8% 

N 

Y 

CIRC 

are being fed to one input channel on 

i' 

CD-33 

19* Rack' Drawer 

P/K/S 

±8% 

N 

Y 

CIRC 

your mixer. 

Key: 'Individual transport unit and remote controller. P 

= Pushbutton, K a 

Keypad. J 

= Jog wheel. S = Jov stick. 
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OK, enough of the poetry recital. All you really need to 
know is that our Dj Series delivers the kind of high- 
powered, no-holds-barned effects that leave audiences 
breathless. At prices that won’t leave you bankrupt. 
Compact enough to carry anywhere, these babies still boast 


the same sturdy construction and precision engineer ing of 
Martin’s arena-ready models. So plug into our DJ Senes. 
And create some poetry of your own. 

the ni series by Martin 


Exclusive US DisthbutonTracoman Incorporated *3015 Greene Sc, Hollywood. FL 33020 ■ Tel 305/927-3005 • Fax (800) 899-5990 or 305/929-6405 

On the West Coast: 1747 Standard Avenue, Glendale, CA 91201 - Tel 818/543-3278 • Fax 818/543-7015 

Bulletin Board Service (BBS) 305/927-1538 * Robofax Line 305/927-1439 


1964-1994 
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Many times over the years. I've been asked by Disc Jockey service owners and 
operators is "Do you know of any DJ services that have failed?" The short answer, 
of course, is "Yes!" The next question inevitably is "Why did they fail?” 

The facts behind failure 

i here are as many reasons for failing as there are failures themselves. A most 
common reason is failing to run a DJ service like a business. When a DJ does it as 
;i (lobby, the biggest expense is advertising, telephone and equipment. The hobby 
DJ isn’t trying to make a living by gigs. The full-time DJ, on the other hand, has a 
salary to make and he or she has to generate that salary every month. This new 
pressure calls for a big change in attitude about how you run and promote your¬ 
self. 

Frankly, when it comes to business, many DJs don’t know what to do and when 
to do it. If you plan to go full-time as a DJ to escape your present full-time job get 
educated! If you lose your job unexpectedly, use your unemployment or sever¬ 
ance pay to build your business skills at a community college or night school. You 
will be working for yourself and building for the future. 

I'iie second most frequent reason fora DJ business to fail is neglecting to plan 
ahead. Many DJs don't think to include family and friends who can help them 
succeed. I have many friends w'ho are successful in various, non-DJ business ven¬ 
tures. ! frequently seek their advice before making any business decisions. 

Taking action 

It’s not good enough to have a great idea ... you have to know' how to make it a 
reality. 

Too often I hear DJs say their goal is to start a successful DJ service, then 
franchise the idea anil get rich. Who wouldn't? When I ask them how, it’s appar¬ 
ent they have not thought it through. Starting a DJ business is the easy part. 
Developing and planning the franchise concept, selling and financing the opera¬ 
tion, and cutting through all the red tape and paperwork is the hard part. It's hard 
work to get rich, and here in Canada as well as in the U.S., government regula¬ 
tions, fees, taxes and cut-throat competitiveness makes it even tougher. This 
demands a huge amount of homework and planning. Those who make the com¬ 
mitment and start today w ill be the success stories of tomorrow. 


Dennis Hampson has been consulting DJ service owners in Canada for over 10 years. He 
is co-author, with Robert Lindquist, of “Spinnin’ 2000, The Ultimate Guide to Fun and 
Profit as a Mobile DJ, and will be speaking at the upcoming "DJ World" expo in Waterloo, 
Ontario. (April 13-15). 


Where to get 
information on how to 
increase your skills in 
business planning: 


I.The library-The 
library has many 
excellent books on 
starting a small 
business, and the 
skills required. 


2. Your city, 
provincial, state or 
federal Small 
Business Assistance 
Center. 


3. Your local banker, 
accountant, and 
lawyer are valuable 
resources for both 
help and advice on 
where to find such 
information. 
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CD PLAYERS 

We Catty All Models From: 


5G*D PRODUCTS A1TH SOur« flW 


DN-2700F 


WE'VE GOT MIXERS! 


[farting a\ 


nifi/fir 




POWER AMPS 

@ croiun 


g croiun Vcwi*%*K-3 


Power Base 3 and Power Tech 3 
520 Watts @ 8 ohm 720 Watts @ 4 Ohms 


KICKING SOUND! 

Ever/ Sound System 

Sounds Better With BBE! 

BBE 362 Sonic Maximizer $156 60 ‘ 
BBE 462 Sonic Maximizer $ 198 98 ‘ 
BBE 862 Sonic Maximizer $362 66 ' 


fill New For '95 From NESS! 

Orca Double Derby $ 1 99* Prisma Beat Multi Color Projector $249* 

MiniFogger 700W Fog $109* Petra Moonflower Effect $129* 

Splasher Flowerscan $189* RotoFlower Rotating Moon flower $59* 

Topaz Multibeam Effect $169* Torpedo 15 Lens Multi Color $179* 

* Limited Time Introductory Offer - Shipping Not Included - Or Lower To Beat Any Other Offer. 


KARAOKE CENTRAL/ 

If It's On CD+g 
It's AvaiCaSte at 9ti-TEC9{. 

All Hits • Cantare • JVC • DK 
Music Maestro * Nikkodo • Nu-Tech 
Screen Tracks • Sound Choice • Tip Top 

Starting At S19 95 


Power Conditioner 


Juice Goose Zilla 8 

Eight Outlet Power Conditioner, Rack Mountable 

With Pull Out Lamps. 


Call or Write 
For Our Free 
1995 Product Guide! 


1 - 800 - 833-4938 



©1995 Hi-tech pro products 


298 Worcester Rood ■ Framingham, MR 01701 

HiTECH@IBM.NET 





















































































inn Reductions Entertainment, of Clare, Mich., is a "medium sized company," 
rding to its president, James Paetschow. This medium sized company, 
is capable of running a really big show. 

of their eight systems, Sound Productions uses Denon DN2000 
professional dual CD players, Crown amps, Numark or MIX mixers, and Bose 
speakers. In addition, they offer a special system used primarily for high school, 
college dances, and outdoor events. They call it the "Big Kahuna." It includes 42 
feet of 20-inch square truss and spans 24 feet across and 10 feet tall. Lighting 
and special effects include 58 chrome pins, eight par 46 cans, one beamer 600, 
one strobe, one mini moon with head mirror, eight mini strobes, eight rotating 
pins, one jewel, two Lightwave Research trackspots and one F-100 fogger. 
Lighting is controlled by one lightputer TP-12, and three mobile 460s. 


Driving the audio is a Crown MAI 200 and a Crown MA2400, one Rane 
ME15 EQ, one Rane AC22 crossover, a Denon 2000, and a MTX 250 mixer. 
Speakers are EV pro line custom made using four 15-inch for base, four 12-inch 
for raids, and eight piezos. 


The big system got its name when a senior citizen shuffled up to Paetschow 
during a show, looked him square in the eye, and simply said, "This is one big 
kahuna." ‘That old guy hit the nail on the head", Paetschow said, and the handle 
stuck. 


Denon DN2000 CD players 
Crown MAI 200 & MA2400 
Numark & MTX mixers 
Bose 802-C speakers 
53 chrome pins 
Par 46 cans 
Beamers 
Superstrobe 

Mini mood w/ head mirror 
Mini-strobes 
Rotating pins 
Jewels 

Rane ME15 EQ 
Rane AC22 crossover 
EV Proline 
Lightputer TP-12 
Lightcraft Mobile 460 
Lightwave Research 
F-100 fogger & trackspots 
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DUMPING THOSE 



COMPACT DISCS 
& LASERDISCS !! 

WHY REPLACE 
WHEN YOU 
CAN REFACE? 


If you buy used, or rent out, music CDs, qame CDs, 
CD ROMs, Video CDs, Laser Discs, or Karaoke 

Discs, you need this service. 

CDR can reface any type of optical disc. This unique 
new machine resurfacing process restores the original 
surface so discs look and play like new again. 
DEALERS: Call today and ask us how you can offer 
this service to your customers. 

SPECIAL OFFER! Get your 6th CD repaired for 
FREE when you have 5 CDs repaired. CALL NOW! 


1 oo% 

Satisfaction 

Guaranteed 




KSMSGSaj 




CDR 


Call Toll Free 
1 -800-293-0067 
Info Line 
602/412-1920 

3108 WThomas Rd 
Suite 1206 
Phoenix, A2 85017 



t 


* 








James 
Paetschow, 
president of 
r Sound 
Productions 
Entertainment . 
located in Clare, 
Mich. 


Also included in Sound Produc¬ 
tions’ impressive line of equipment are 
a fleet of six vehicles and 21 DJs. The 
company will do any kind of event, but 
specializes in weddings. Obviously, the 
Big Kahuna isn’t appropriate for the 
average event. Because of its size, it 
requires a large place, like a gym or the 
outdoors, to accomodate its spacial 
needs. Though you might think some¬ 
thing as big as the BK would take a lot 
to setup, Paetschow says, “The show 
is simple to run and set up, only taking 
two guys under 25 minutes.’’ 

To promote his service Paetschow 
uses brochures, business cards and 
yellow page advertising, but says word- 
of-mouth is his best seller. 

Last year, Sound Productions 
started a subsidiary company called 
SoundCase (see p.37), which manu¬ 
factures custom aluminum trussing, 
cases, racks, and other products re¬ 
lated to the DJ market. 

Paetschow started his DJ career 
informally, he says, by spinning for 
church dances when he was a teen¬ 
ager. The rest “just kind of happened," 
he adds. Fortunately for him, it appears 
to have happened in a BIG way. 


"LOWEST PRICE GUARUNTEED! 


ft 



[Midi) 

Sound 





■ . r ' r ijuj 




fimtiiCGH 


Lighting 

Step into the future with 
the amazing new 

^ LASER 300 

* featuring fO sound activated patterns! 


VISA 


ORDER TOLL FREE - 800*773 4325 



WE CARRY THE BRANDS YOU TRUST... 

AMERICAN DJ-CERWIN VEGA DENON-GEMINI MACKIEMARTINMTX-PIQNEER 
QSC-RAMSA-SHURE SONIC-SOUNDCRAFTSMAN STANTON SONIC-TECHNICS 



Se Hnhla 
EspRiiol 


■\ 


...1 

• « I * M - 
*■■■« at 
«•#** »• ** « 
mm * ft ft * « * 4 r « • 
«##**•«•#«■ 
ft ft if ft mm m m » * ft -I 
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Amplifiers 




iikV : 



CD Players 


Controllers 



DJ Cases 


Foggers 




\ 



Mixers 


Stands 



Turntables 



\ f 


^— MinrStarTec 


\ r 


* 4 

% 


— J 



> r 


Mirror Balls 




Sphinx l 


Mega Strobe 


•jiii 

UllSl 



EL-1400 






Quartet 



Sunray 



Agg ressor l —* x —Hy per Moon x — Mini-Gem 

7743 E * Garvey A y e . * Rosemead * C A 



Avenger — 

91770 * USA 




Mobile Beat April/May 1995 51 

























































































































































































tfuuup 


Phonic 

DX-88 



Henry 



OVERVIEW 

The UX88 is Phonic s top-oi-the-linc DJ sam¬ 
pling mixer with many of the essential features 
and functions you would expect in a quality mixer 
at a price just a buck short of $1,000. Phonic has 
been producing professional mixing consoles and 
DJ mixers as an original equipment manufacturer 
lor leading audio companies for over 10 years, 
hut the DX8H represents one ol Phonic’s first 
cracks at the DJ market under its own name. 

Otta the box 

When 1 received the mixer, two of the slider caps 
were missing—they obviously fell off during 
shipment. In fact, all the slider and rotary control 
taps could use a overhaul. The use of better qual¬ 
ity caps throughout would remedy this problem. 
The toggle switch control shafts were a little short 
for their function. A longer shaft would have a 
more comfortable feel. The silkscrccn printing 
used is top quality but a new, fresher design treat- 
mail would give the line a more unique identity. 


There were two holes on both sides of the front 
panel, my guess is that they are for rack handles. 
If not. the holes should not be there. People will 
think that something is missing or was left off 
the mixer. 

Up and running 

l ayout and placement of the controls was fine. 
Contrary to comments 1 had heard about the sam¬ 
pler. I saw no real problem with the rctriggering 
time when firing it in the single mode. I was es¬ 
pecially impressed with the performance of the 
sampler's repeat mode. Looping was virtually 
seamless. Creating seamless loops was accom¬ 
plished with just a few minutes of practice. 

The output level of the cue monitor was ad¬ 
equate for most cueing applications. 1 
encountered some clipping distortion at the Cue 
Fader’s far left and far right slider positions. The 
dual equalizer offered usable frequency ranges 
with ample boost and cut. The combination LED 
program/sample level meter was a welcome in¬ 


novation. 1 was able to match sampled program 
levels with the main program without headphone 
monitoring—a convenient time saver. Perfor¬ 
mance of the DJ Mic’s auto-ialkover feature was 
also impressive. Program muting and recovery! 
was smooth and free of any “pops’’ or “clicks", 

I he recovery time adjustment, however, is far 
from accurate. The 30ms setting is more like 
1,500 ms. 

Ins and outs 

The DX-88’s single stereo main output limits 
its use m targe mobile DJ or major dub systems 
requiring multiple audio feeds for use w ith light¬ 
ing controllers, zone and booth monitor speakers 
and electronic crossovers. A single “Mono" out¬ 
put would facilitate its use with lighting 
controllers and sub-bass speaker systems. The 
unit also could use a processor loop w ith send 
and return inputs with corresponding front panel 
level controls, 


Reviewer’s comments 

The DX88's overall sound quality was good, the 
sampler section included. 1 did note a whining 
sound W'hcn the sampler’s Cue/Output switch 
was in the “Output” mode. While the DX-88 is) 
an impressive sounding mixer, some definite re¬ 
finements are required to assure it can really 
stand up to the rigors of nightly club or mobile 
use. Overall, the product shows real potential in 
this market. 

For more information, contact Phonic, 1632 
McGaw Ave., Irvine, CA 92714 ^ 

(714) 253-4000 


ATTENTION MOBILE DISC JOCKEYS!! 

Finally — A Case Company That Understands Your Needs 


10 Space Rack and Stand 

All in one 1 Standard Console Case shown on 
our Rack Stand. Easy as 1 2-31 



Any Size 
[ Amp 
Wocb 
A wjt /able 
Co// for 
pricing 


45Cases Available 
In Any Style 



M-2R 



Depth 19* 

13 Spaces tor Amp 
10 paces tor Muter 

Console Cases available 
in many sfy/es. 


Albums Available in 
Any Case Style 



18' 

14* 

Double Row 

Holds 135 

Holils 100 

Holds ZOO 


CD Cases Available 
In Any Style 



Double Row 

Triple Row 

1 rifle Row 

Five Row 

Holds 375 | 

Holds 550 

Holds 100 

Holds 165 


Deluxe Console/SB 



Depth 16 *8 Spaces (or Amp 
10 Spaces fai Bottom Mixer 
B Spaces f or Top Mixer 


Heavy Duty Polyethylene 
Travel Cases 

CD Case 
Holds BQ 



Album 
_ Case 

1 Row Holds 120 

Any Case Above $24 

Cassette Cases Available in Any Case Style 


Single Turntable & Mixer Cases 



Medum Duty Flight Cases Ret or Surface Heavty Duty 
Hardware Carpel or Vinyl laminate Flight Case 




Cases also available for lighting, karaoke systems, costumes, speaker 
cabinets, etc. Custom cases are our specialty! Call for pricing 


1121-1 Lincoln Avenue, Holbrook, NY 11741 Phone 516-563-0633 * Fax 516-563-1390 


OUTSIDE NEW YORK CALL 1-800-343-1433 SEND $3.00 FOR COMPLETE CATALOG 
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V AWtk-n the 1 PS truck drove up the week 

before ChrNmias and dropped oil 

three large fire engine red plastic 
cases, we figured it was beer given in the spirit 
of the season by an appreciative advertiser. 
When we opened the cases, we were under¬ 
standably disappointed. "No beer here." Bob 
Glasier, MB contributing karaoke editor, said 
in dismay, "just more speakers.' - So they re¬ 
mained in storage through the holidays,., until 
one soggy weekend in January. 

Here in the Northeast, rain or sleet is rou¬ 
tine. And moisture takes a toll on loudspeaker 
cabinets and drivers. So a loudspeaker in a wa¬ 
terproof plastic case with a cover is something 
DJs should appreciate. On the other hand, plas¬ 
tic is an unconventional material for speaker 
cabinets, and has a reputation for "coloring" 
the sound. 

Tcchnomad claims to have combined the lat¬ 
est case and acoustics technology to provide 
loudspeakers that border on indestructible, and 
sound great, too. The incredibly strong, poly¬ 
mer road case is impact and chip resistant. 
Scratches can be erased with the flame from a 
disposable lighter. Clamp on the cover and the 
whole unit becomes water tight. There are 
handles, suspension brackets, and stand mounts 
on all four sides. 

Technomad presently offers five models. 
Best suited for mobile use is the full-range, two- 
way Noho/C.and Chicago 15/P subwoofer. For 
smaller halls, the Nohos can be used alone. For 
bigger halls, a single Chicago 15/P. with a dedi¬ 
cated amp channel, can really till in the bottom 
end. 

The Nohos feature a 12-inch Radian driver 
wilh a Radian I-inch high-frequency compres¬ 
sion driver. Noho has a 300-watt power 
handling capacity, with response of 6011/ to 
17.5kHz. A potentiometer is provided to attenu¬ 
ate the high end to tit the room. Front mounted 
Neutrix connections provide a positive ami tight 
connection. At 48 pounds each, they are light 
and easy to handle. 

Testing... one, two 

Our first try-out was a party for 100 guests, 
which required just the Nohos, At just 20-inches 
high, 15-inches wide and 12-inches deep, they 
look anything but intimidating, especially from 
a distance. But, they gel the job done extremely 


well. The illusion is that there are other speak¬ 
ers hidden beyond the table. Most surprising was 
the sonic clarity of the bass. You can drive these 
compacts right to the point of clipping all night 
long and they just keep pumpin' away. There’! 
plenty of bass and the high end can he tuned 
just right. Most importantly, they don't wear out 
your ears. You can play them loud for a long 
time without anyone telling von to turn it down. 
Dispersion is good: providing excellent cover¬ 
age left and right of center, focusing the sound 
on the dance floor without interrupting the con¬ 
versation of (hose at a distance. 

Our second road trip was for a teen dance 
which demanded the Chicago subwoofer. Al¬ 
though capable of handling up to 1,000 watts, 
we brought along a 501) -wait amp and hoped for 
efficiency. The Chicago grounds out rough heavy 
metal bass lines and sharp techno beats without 
tiring. At 80 pounds, the Chicago is fairly heavy, 
but well balanced. With handles on both ends, 
it's anything but awkward. The Chicago sub we 
tested utilizes an EVX-I50A driver with pas¬ 
sive radiator. A new model with dual drivers is 
due out soon. 


Wrap up 


Our first experience with Technomad Loud¬ 
speakers is a positive one. A video that was sent 
along with the trio showed the very same speak¬ 
ers being dropped from a bridge into a river, 
taking a direct shotgun blast at twenty-live yards, 
and even being set on fire. This is all very inter¬ 
esting, hut durability means nothing if the sound 
is tinny and muffled. Not a problem here. These 
are good sounding loudspeakers first, the rest is 
cake. 

The suggested retail price of the full-range 
Nohos is S725 each. The Chicago is $800. Add 
it up and that’s a $2,250 speaker system, and 
we're told the price is going up shortly. We’ve 
got no problem with anyone making a reason¬ 
able profit, and we understand that the R&D of 
developing a new concept using space-age tech¬ 
nology is expensive. Still, the idea behind these 
speakers is so good, we'd love to see a version 
down in the $450 to 5500 range, but not if it 
means a big sacrifice in the way they sound. 

Technomad Loudspeakers carry a two-year 
warranty against defects in manufacturing, a 
two-year warranty on the cabinet and a 15-dav. 
no-questions-asked return policy. For more in¬ 
formation, contact 
Technomad Loudspeakers 
Inc., 340 Riverside. 


Northhampton. Mass. 

01060; (800)464-SPKR 
*Also available in yellow, 
white, dark blue , light 
blue, purple, gray, olive 
drab, forest green, and of course, 
black . 





BUY DIRECT SI 
SAVE! 

SPECIAL 
EFFECTS 
LIGHTING 
AND PRO 
AUDIO 


WE ARE PROUD TO OFFER 
YOU SOME OF THE FINEST 
NAMES IN THE INDUSTRY 

AMERICAN DJ 

MARTIN 

CROWN 

STANTON 

GEMINI 

FORMAN 

PROGRAMS JSTEM QSC 

BOSE 

METEOR 

SELECO 

DEN0N 


WE ARE COMMITTED 
TO OFFERING YOU THE 
LOWEST POSSIBLE PRICE 
WE WILL MATCH OR BEAT 
ANY ADVERTISED PRICE 

HUNDREDS OF ITEMS 
TO CHOOSE FROM 
WE ACCEPT MOST 
MAJOR CREDIT CARDS 
C.O.D.'S ARE WELCOME! 
DESIGN CONSULTATION 
IS PART OF OUR 
SERVICE! 

CALL FOR FREE 
CATALOG 

1800 929-2149 

WESTERN 

STARLIGHT 
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I f it's been live or more years since you started your DJ 
business, you could be asking yourself, “Just how well 
am I doing? What is my market share? How much bet 
ler could 1 be doing?’* If’ this sounds like you. it's time 
to talk about “benchmarking" 

Benchmarking is u way of analytically comparing yourself 
to your competition concentrating on three key aspects of your 
business: Fee structures, promotional paperwork and market 
share analysis. Here’s how to use these factors along with 
other information as a base for your marketing, rates and pro¬ 
motions. 



Fee structures 

It your business is largely wedding-based, call at least a half- 
dozen competitors in your area who also target the wedding 
market. The best way to learn the most 
about your competition is to approach 
them as if you were a typical customer 
shopping for a DJ service. This may 
sound a little sneaky, but il happens all 
the time in all types of businesses, anil 
it’s the best way to hear their pitch first 
hand. Make sure they quote you a rate 
and leave them an address where they 
can send follow-up materials. 

In comparing rales, organize them, 
from lowest to highest. Where do you 
stand? Are your rales significantly 
higher or lower titan your competitions? (see graph on facing 
page). 

Promotional paperwork 

Once you have received information (business cards, bro¬ 
chures, videos) from the other DJs you've called, compare il 
to the printed material you send out, Start with the most im¬ 
pressive and professional and work your way down. Consider 
each as if you were a potential customer. Who would you 
hire based solely on the appearance of the material you re¬ 
ceived? Using a one-to-len scale, grade each packet based 
on: 

1. Overall look: Is the information provided in an attrac¬ 
tive, legible and professional manner? 

2. Completeness: You've spoken to enough prospects to 


know the types of questions they ask most. Are your competi¬ 
tors doing a better job answering the most-asked questions then 
you ? I 


Here's how your final ranking may look (strive to be DJ I): 

DJI • Two-day priority mail, video, 4-color brochure, Mobile Beat Top 200 reprint 
references, questionnaire, personalized quotation. 

DJ2 - Matching paperwork, next day delivery. 

You- Personally delivered material, including video, 3-color brochure. 

DJ3 - Sent regular mail, 3-color brochure with amateur layout. 

DJ4 - Matching paperwork, poor artwork. 

DJS - Photocopied tri-fold brochure only. Not personalized at all. 

DJ6 - Never sent information as requested. 


3. Timeliness: Forget the fact that you received your own in¬ 
formation first. How did your competition do? Whose came the 
next day, and whose took three weeks to arrive? 

First impression is very important. Remember what impressed 
you most about the material you received and keep it in mind I 
when it's time to redo your information packet. You can't ex¬ 
pect to increase your market share or hike your rates unless your 
client’s First impression of your material is greater than that of 
your competitors. : 

Market Share Analysis 

There are a couple of ways to estimate your market share. You 
could call all your competitors and ask them how many events 
they perform each year. Some might actually tell you, but you 
really have to wonder if what they 're telling you is factual. 
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V. 


A better way might be to contact the 
banijuet halls where you perform most, 
and ask how many weddings each hosts 
per year. If you call 10 halls, and each 
hosts one hundred weddings each year, 
that's a job potential of 1,000 weddings. 
If you performed 150 weddings at these 
halls during a single year, your market 
, share would be: 

150 

-* 100% = 0.15 x 100% = 15% Market Share 

1000 

You could also call the government agen¬ 
cies in your area that issue marriage 
licenses. They should be able to give you 
an exact number of weddings. Using the 
formula above, calculate your market 
share. Keep in mind there’s no way of 
knowing how many of these were hie 
events with a reception and a DJ (or band t. 
or were shotgun with a justice of the 
peace. 

If you wanted to estimate your market 
share of high school dances, determine the 
number of schools in your area and mul¬ 
tiply by the average number of dances 
1 held at each school during the year. Take 
the number of high school dances you 
booked in the past year and divide it by 
' the potential work and multiply by 100 
percent. 

I . After making a few' calculations and re¬ 
viewing the prices and promotional 
material of your competitors, you will 
have a better idea on how you're really 
; doing. Just because you have only a 15 
percent share of the market does not mean 
you have the capacity to do any more 
work. Maybe some events are too big or 
" too small for you. Maybe you arc already 
booked every Saturday and can t lit any 
more work into your calendar. You need 
to review' other bits of data to know' what 
to do witli the information you have gath¬ 
ered. 

Information is only useful if it is uti¬ 
lized. 1 don't know how many reports have 
been written in "Corporate America" that 
never solicited an appropriate action. Take 
the time .to do some self-analysis and 
benchmarking and react to the informa¬ 
tion. Your bank account will thank vou 



Rob Alberti, After Hours Disc 
Jockey Service {413)562-2632 






A bar graph such as this is a good way to track and 
compare the rates of the DJ services that compete 
in your area 


Fee Structure 
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PHONE FREE 
24 HOURS A DAY- 7 DAYS A WEEK 

800-4-PR0-MIX 

CALL NOW FOR YOUR FREE CATALOG! 

CHICAGO AREA CALL 708-298-8855 
1684 SOUTH RIVER ROAD DES PLAINES, ILLINOIS 60018 
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ihe advent of personal compui- 
and database programs, the days 
ondering where a certain song is, 
if you even have it, are over. 


Intro to the database 

Remember the near-extinct card file 
system in the library? You would 
search through every thumb-soiled 
card in search of a special resource. 
You could search by title, author, and 
subject. The card would show you the 
location and other bits of information 
about the document in question. 
Today's resource management sys¬ 
tems aren’t categorized much 
differently - just more efficiently. 

In the late 1970s the card file sys¬ 
tem was translated to the personal 
computer by one of the earliest pio¬ 
neers of database management, the 
dBASEII program (there really wasn t 
a dBASEI). The dBASE developers 
set the standard that others follow' to 
this day. Database management pro¬ 
grams come in all shapes, sizes and 
price ranges, from “free" on the com¬ 
mercial online services and bulletin 
boards to more than $700 for 
dBASEV. A good starter program can 
be found with most of the DJ software 
packages available, most of which 
have previously been reviewed in 
Mobile Beat. 

Building the framework 

The idea of typing in every song title 
in your music collection by hand 

wr * 

probably seems a bit overwhelming. 
You can hire a temp to do the main 
data entry if it ’s too much for you to 
handle, then you’ll only have to do 

■r wf 





Q 

=b 



mi 

3 


D 

1 

Q 

T 







J) 


m 

Jl u 




(U\ 

J 



- 

y 


Building a DJ dBase 


Building a useful database is continuous 
work. However, any club or mobile jock will 
find it is worthwhile and one of the most 
important tools you will use. 


maintenance. Here arc sonic hints to help 
you construct a multipurpose database for 
your music. The first thing you want to do 
is create an outline for the data. Write 
down all the different categories you might 
want or need information on about your 
music. Then you can create an actual form. 
Each heading on the form is called a field 
and is what the software uses to search the 
database. For example, here’s what one 
might look like: 

Title: Cotton Eyed Joe 
Artist: Sweat, Isaac Payton. 

CD Title: 

Complete Specialty Party Cl) #5 

Format: CD 
Chart Position :NfA 
Style: Country 
Value :$ 15.99 
Year.NIA 

Using the database 

Of course, the title and artist are impor¬ 
tant but, the other fields are the keys to 
making the database useful. A collection 
field refers to a song that is on a collec¬ 
tion like “YMCA" on the Rhino Sampler 
or on a specific album like Village People's 
Greatest Hits. The title of the collection 
is listed in the master field and will show 
the user where a song is and in what for¬ 


mat. We use a lot ol collections with our 
systems and tile database helps us find 
every tune last. Finding out which one 
of Rhino’s disco packages includes 
“YMCA" is easy if you create a report 
that includes a column for collections 
and the master CD. It might look like 
this: 

Title ■ YMCA 
Artist - Village People 
Collection - Y 
Master - Disco Years 2 
Chart - 2 
Year -1978 

“Label" and “Number" fields are useful 
it you also collect records and CDs and j 
want to know what version you have. The 
value field is used for one thing —de¬ 
termining the value of your collection for 
insurance purposes. At the end of each 
year, 1 total the value column so 1 know 
how much to insure the collection for. It i 
is important not to over-insure, so, value , 
your CDs or records at used replacement 
cost. | 

The style field is simply the type of 
music that best explains the record. Keep i 
this simple. I use: Pop. country, Span¬ 
ish. rock, dance, and blues to classify my 
database. 1 take one list of songs for each 
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SPINNIN' 2000 explains in detail. . . 

• PRO SOUND AND LIGHTING EQUIPMENT • MIXING TECHNIQUES* 

• ASSEMBLING A SOUND SYSTEM AND MUSIC LIBRARY • 

• PERFORMING AT WEDDINGS AND OTHER FUNCTIONS • 

• MANAGING A DJ SERVICE • TRAINING OTHER DJS • CONTRACTS • 

• ADVERTISING YOUR SERVICE • GETTING JOBS • AND MUCH MORE! 


To Order: Send ST9 95 plus $3 posiage (add $5 lot hoi drover version) 
Send (heck or money order with name and shipping 
information la Spumin' Pro DJ, P.0. Bon S tost Bothesler NY 14445. 
NY Residents please include soles lax. 


style, including BPMs, to my gigs. 

The final report that is useful is 
one that only lists by year. It groups 
all years together and lists all the 
songs in (he collection that charted 
in that specific year, with the chart 
position. Fora 10-year reunion this 
year you would son by the “year" 
field in the database for songs 
charted between 1981 and 1985 (the 
freshman through the senior years). 
If you do a lot of club work, you 
will find that a BPM and a special 
effects list might help. 

Maintaining a database 

Building a useful database is con¬ 
tinuous work. However, any club or 
mobile jock will find it is worth¬ 
while and one of the most important 
tools you will use. If you have any 
doubts, remember that it is a good 
defense for the guest v ho asks sev¬ 
eral times “What do you have?" I ve 
seen several folks leave in frustra¬ 
tion when we pull out the master list 
of more than four thousand records 
and CDs — it takes up over 150 
pages in a binder! 

Chances are you have a basic da¬ 
tabase already. If not. try oui the 
database shareware on CompUServ 
or America Online and see for your¬ 
self what getting organized can do 
for your business. 


Ted Gurley owns Sound Associ 
ates - Mobile DJs in Dallas, 
Texas. He can be reached at 
tgurley@onramp.net. 



OLD SMOKING HABITS 
ARE HARD TO BREAK!!! 

INTRODUCING... 



JEM 
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warning 


JEM ! s most compact Smoke 
Machine, the J1 is ideal for 
Mobile DJ s, Nightclubs & 
Bands. Power and reliability 
at an affordable price. 

• High Output. 

• Variable Output. 

• Remote Control. 

• Fast Heating Chamber. 

• Compartment for 1 liter bottle. 

• Portable (wt. 14 lbs) 




YEAR LIMITED WARRANTY' 


80 Sea Lane 


Farmingdale, 

New York, 11735 
Tel 516-249-3662 
Fax 516-753-1020 

Group One Ltd. 























































































Why do you need a business plan? 

1. To guide your decision making 

2. To help you focus on your goals 

3. To aid you in developing a new business 
4. To secure backing for a new product or service 
5. To sell your visions and ideas to others 


Your answers should he practical, 
realistic, and understandable to anyone 


it my past two articles, I covered 
three of the 10 items every solid, 
credible business plan includes: The 
cover sheet, executive summary, and 
general company description. Now let’s 
move on to the next two points which 
will be very specific to your business. 
These should give your brain a real 
workout. 

Product and services plan 

This section of your business plan is an 
explanation of just what it is you are 
selling and why you believe it's a great 
moneymaker. Start your thinking by 
asking yourself live questions: 

1. What arc you selling? 

2. What are the benefits (as opposed to 
the features) of your product or service? 

3. I low does your product or service 
differ from your competition ? 

4. What makes your product or service 
more desirable? 

5. If your product or service is not 


who reads your plan. Once you have 
answered these questions to your own 
satisfaction, set it aside and review it in 
a few days. Potential investors will be 
more interested in your idea if it’s been 
tested and found to be functional. For 
example, let's say your idea is some new 
electronic device other DJs can use to 
enhance their performances. The costs 
of developing this product could be 
substantial. Therefore, before you 
approach investors, make sure you can 
prove that it's a functional and useful 
item that DJs need. 


Even if your goal is simply to expand 
your DJ company, you still must provide 
evidence that you have carefully thought 
out what you are planning to do. Back 
up your idea with letters from satisfied 
customers as well as marketing experts 
who have reviewed and supported your 
idea. These give your plan credibility — 
something that you most definitely need. 

Target your market 

In order to generate business, you must 
know everything there Is to know about 
the people who will buy your service, 
The simple fact is: To stay in business, 
you need customers who will buy from 
you, at a price that yields you profit, in 
sufficient numbers, and over a sufficient 
period of time. 

Begin by defining your target market. 
As the term implies, this is the focal 
point of all your efforts. While some 
organizations may have multiple 
markets they wish to target, I recom¬ 
mend you start with the one that has the 
greatest potential. You can develop 
secondary markets later. 

An understanding of two key terms, 
demographics and segmentation, will 
prove helpful. The former is the study of 
population, the latter is the process of 


special, why would people buy it? 





Our search for great marketing ideas continues. If you have a great marketing idea, 
all you need to do is write it on a sheet of paper and send or fax it to me at the 
address below. 

This month's winner is Craig Whitaker, from Whitaker Brothers. Bristol, Penn. 
Craig writes that the best way to get wedding business is to form a complete pack¬ 
age with your business and a catering hall. He says that he is in eight such halls 
right now, and they generate nearly 90 percent ol bis business. The key: Meet with 
the banquet manager or owner. Then convince him or her of the benefits of you 
becoming a “house" DJ. Perhaps the biggest of these, at least with the Whitaker 
Brothers, is that a backup DJ is always available. As Craig notes, “By being in 
catering halls. I have eight professionals selling for me nearly every day, and I don’t 
have any extra payroll expenses!" 



58 Mobile Beat April/May 1995 












































sA 


Ad. 



Rhode island novelty 

For All Your Party Give-Aways! 

* Musical Instrument Inflatables 


rCatalog: 800-528-5599 
lore Road, Warwick, RI02889 


* Plastic & Straw Hats 

* Glow Necklaces 

* Sunglasses 
^Hawaiian Leis 


* Maracas 
^Tambourines 


dividing the market into several 
smaller groups with similar needs. As 
a businessperson, you need to know 
as much as you can about the overall 
population. You will be more profit¬ 
able if you aim at vour best, current 

-v w 

customers and prospects, and widen 
your customer base based on similari¬ 
ties and common interests. 



If you are reluctant to buy computer 
software without first trying! it out, 
consider renting software from 
Software + Library. This is a nonprofit 
organization (hat maintains an 
excellent library of computer soft¬ 
ware for educational inquiry, It has 
numerous DOS and Windows 
programs, and the average rental cost 
(including stripping and handling) 
runs about S3 per disk. For a catalog, 
contact Jim Gupton at 
Software+Library, 13311 Saddletree 
Court, P.O. Box 2343, Matthews. 

N.C. 28106-2343. The phone/fax 
number is 704-841-1332, E-mail is 
■'Softlib%a 0 l.com" and if you 
mention this column, Jitn will of let 
Mobile Beat readers a special ia* 
introductory deal. 

Blaine S. Greenfield is head of Blaine 
Greenfield Associates, and a professor 
at Bucks County Community College. He 
will answer all requests for information 
addressed to 283 Bolton Road, East 
Windsor, N.J.08520. He is available as a 
consultant, trainer and speaker; call 609- 
443-3781 or fax 609-426-0246 for further 
information.You can also write Blaine 
Greenfield on the Internet at: Interntet: 
greenfieldb@bucks.edu. 
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Attention 

DJs 

in Pittsburgh, Philadelphia, Cleveland, 
Cincinnati. Boston, Baltimore, 
Orlando and Portland. Maine 


Complete Music, North America's largest l)J entertainment service, is 
looking for one honest and hardworking DJ Service to join forces w ith in 
each of the above cities. 

Complete Music has helped owners .ill across North America (in over I in 
locations) reach financial success and dominance in their cities. II you are a 
serious candidate, you will be furnished a list of alt owners with phone 
numbers. You can then discover, for yourself, if Complete Music owners are 
happy with the support they have received and the level of success they have 
achieved. Support includes: 


Full CD Library very reasonably priced, not self-produced. 

Specialized Music System that can be operated 
without ever touching the sensitive CDs themselves. 


Full-Color Brochure demonstrating the 
fun options available for our customer's enjoyment. 

Action Video with seven minutes of action packed excitement 
to help prospective customers choose Complete Music. 





co cn 




DJ Training Videos and Manuals that teach DJs 
how to entertain and please customers. 

Proven Marketing Techniques and Training that help owners 
reach prospective customers successfully and easily. 

A Real Support Team that works for the benefit and 
growth of all Complete Music owners. 

All or us benefit with the success of each of us. 

You will Spend Less, Look Better, and 
Make More Money as part of the Complete Music team. 

Call and ask how! 800-843-3866 
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bridge? 


T o bridge or not to bridge? A 
very serious question indeed. 
Many DJs have asked me just 
what on earth that stupid little switch 
on the back of the power amp does. You 
know, the one that says ’‘Bridge Mono 
Stereo." 



trol each output independently. I he sig¬ 
nal is then amplified and sent to each 
indiv idual output (see fig. 2a). When the 
switch is placed in bridge-mono, the 
amp behaves differently. The amp will 
only accept a single input (sec fig. 1). It 

is usually the A or / in¬ 
put, but check with 
your manual to be sure. 
On some amplifiers, 
only one gain is work¬ 
ing and the other is 
disconnected (Crown, 
lor example), others 
stale you most turn 
both gains up to an 
equal level (Crest, for 
example). In this mode, 
both amp channels are 
"strapped" together to 
just about double the 4- 
ohm rating, into an 
8-ohm load (more on 
this later). The speaker 
output is taken across 


the red terminals only (see signal flow- 
bridge; fig. 2b). More when wc talk about 
hazards. 



What does the switch do? 

There is a secret about this little devil 
of a switch and I’m going to tell you 
what it is, and much more, for no addi¬ 
tional charge. 

i he first and most common question 
is: “What is bridge-mono and how does 
it differ from normal stereo?" To put it 
simply — in normal stereo, your amp 
behaves as two independent amplifier 
channels. Each of your mixer outputs 
goes into an input on the amp (see fig. 
I). The gain controls on the amp con- 
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The next question is, “What benefits do 1 
get from running in bridge-mono?’ 
That's easy. If your amp is small, say 
about 150 watts a channel at 4 ohms, it 
would still be possible to run that 300- 
watt, 18-inch bass bin you’ve been 
eyeing. Providing the speaker is 8 ohms 
and you connect ii to the amp properly, 
you can get your full 300 watts of power. 
Because boss is omni directional, you will 
only need one channel. Bridge-mono 
works wonders for single-speaker, com¬ 
pact systems also, such as PA systems. 

Are there any hazards? 

’['hero arc so many things to be careful 
of, I seldom recommend bridging an amp 
to the beginner or intermediate DJ. I in¬ 
tensely hale the bridge-mono mode. Why 
you ask? Well, if you forget something, 

like leaving the 
switch accidentally 
in stereo and con¬ 
necting the speaker 
to the red terminals, 
you will blow some¬ 
thing out. 1 don't see 
this too often, but 
many DJs flip this 
switch to bridge- 
mono and forget to 
place a single load 
across the red termi¬ 
nals. They leave the 
speakers connected 
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George’s tip 


Say you want to use your amp in 
bridge-mono into a set of four 18- 
inch bass speakers. Your amp pushes 
400 watts per channel into 8 ohms, 
600 watts per channel into 4 ohms 
stereo, and 1200 watts into 8 ohms 
bridge-mono. Each of the speakers 
has an impedance of 8 ohms and 
should have a power handling of 
about 300 watts each. Whv? The en- 
tire 1200 watts is divided between 
the four speakers. II the amp is driven 
to full power, each bass bin will see 
300 watts. In order to get this to work 
properly we first have to set the amp 
in bridge-mono. Then we have to 
hook the speakers up in series/ par¬ 
allel across the red terminals (Refer 
to Mobile Beat s “Tech Talk". Issue 
17). They have to be wired this way. 
If you just connected them in pi sgy- 

back fashion, vou would have a 

& 

2-ohm load. A definite no no. 


in normal stereo and POP.' goes the am¬ 
plifier. ill costs SI 70 to S300 to (1 v a 
blown channel in most amps). Another 
hazard is impedance. If your amp nor¬ 
mally lakes a 4-ohm minimum load in 
stereo, in bridge-mono it is 8 ohms. If it 
car go safely down to 2 ohms in stereo 
then, and only then, can you bridge into 
4 ohms This is especially true when you 
want to run bridge-mono into a double 
15-inch or 18-inch bass bin. Most of 
these puppies are 4 ohms. 


Last question 

“Should I run bridge-mono or stereo?" 
Well, that depends on the situation. I rec¬ 
ommend you slay away from 
bridge mono whenever you can. As 1 


said before, it's a little devil of a sw itch. 
If you can find a way to run in stereo, 
even if it means using only one channel 
for mono applications, do it! Only use 
bridee-mono as in the situation I dis¬ 


cussed earlier. 


The moment of truth 

Look carefully at the amp's 4-ohm rat¬ 
ing, 600 waits per channel. If we left the 


amp in the stereo mode and just hooked 
up our 300 watt/8 ohm speakers in pig¬ 
gyback fashion (two on each channel), 
we would achieve the same thine. The 
500 watts are divided between the two 
speakers for each channel Thai means 
300 watts per speaker multiplied by four 
gives us our 1200 watts. Plus, we have 
free bonuses. We can independently bal¬ 
ance each set of speakers. Also, if a 
channel goes down in bridge mono, the 
entire setup is of no use; but in stereo, 
we can still use the two remaining speak 
ers. Finallv we don't have to mess with 
the series/ parallel thing. ! his is exactly 
the same reason why I never, ever bridge- 

mono club systems. 

¥ 

Well, I hope 1 have cleared tip any que 
ries you might have had about how to 
use an amplifier in bridge-mono. It you 
still have further questions, you can reach 
me at Abra labia Lights and Sounds. 

1153 Deer Park Ave., N. Babylon N.Y. 

11703; or call (516) 667-2300. In the 
next issue, I will talk about amplifier 
overload and how it makes the woofer 
leave the basket. 


You Asked For It! 



CLUB SmilBS 



1MIUO SERIES 


Promo Only CD's with the best of the new Hits on CD each month, 

announces the NEW Promo Only URBAN SERIES. 

To keep you current with ALL the hot new music we now have THREE formats to choose 
from. Promo Only CLUB SERIES featuring the best 12" mixes of the hottest new club songs. 
The RADIO 1 SERIES featuring new releases of Ballads, Alternative, Hip Hop, Dance, & Rock for 
the DJ that needs the Top 40 hits, destined for the national radio charts. And now, our new 
URBAN SERIES with fresh R&B, Slow Jams, Rap & Reggae from national R&B/Rap charts. 

We've featured more than 54 #l’s, 97 Top 10's, on the national charts, before they were even close to breaking. In fact, our 
RADIO SERIES CD has become the new standard for Radio Programmers as a source for discovering new music. 

Our subscribers know, if its going to be a hit. its going to be on our CD. 

Subscribing to Promo Only makes you part of the elite group of music professionals that 

'then m 


get the music before everyone else, and 


make the hits. 


If you need the hits, You NEED a Promo Only CD. 

Promo Orly CD's • 231 Live Oaks Blvd., Casselberry, FL 32707 • (407) 331-3600 • Fax (407) 331 -6400_ 
SUBSCRIPTIONS AVAILABLE FOR QUALIFIED PROFESSIONAL DJ'S ONLY! 
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We've not only got what's new... We've got what's next! 


THIS HIOHTHS SPECIALS! 


DENON 





and 

DN-1000 

SINGLE CD PLAYERS 

$CAU 



PRO MICROPHONES 



rftK&tiean “DO 



ciuicf £07 PORTABLE DAT 

am-a/LC T 7 f RECORDER #TCD-D7 


FOG HOG 

REMOTE CONTROL 
FOGGER 


sm-58uM07 $597 



M57 



PROAUDIO 


LIGHTING 


tfffCIS 


SPUKUSsHHK 



Maekie CR-1604 mixer $899.00 
Mackie 8-Bus mixers 329.00 

Ramsa 4412 12x4 mixer 1499.00 

Ramsa 4415 16x4 mixer 1849.00 

Alesis ADA! digital 8-track CALL 

Sony DTC-A7 DAT 879.00 

Panasonic SV-4100 Pro DAT CALL 
Aphex 104 Aural Exciter 199.00 
Lexicon JamMan sampler 349.00 
DBX 120XP sub. synth 229.00 
RapcoDB-100 direct box 22.00 
EV MC-100 mb w/ cable 49.00 
EV ND-257B mic CALL 

EV ND-757B mic CALL 

EV MS-2000 pro wireless CALL 

Shu re SC-2458 pro wireless CALL 
Ashley GQX-150215-band EQ CALL 
Alesis MEO-230 32 band EQ 199.00 
OOD 430 15-band EQ 209.00 

DOD 835 2-way X-over 199.00 
Alesis Quardaverb-2 effects CALL 
Boss SE-70 muti-effecls 699.00 

If you don't see 
ft here, call usl 



Martin Pro218 Roboscan CALL 
Martin Pro218A Roboscan FOR 
Martin Pro 1220 Roboscan ROBO 
NEW! 812 Roboscan PRICES 

NEW! 516 Roboscan AND 

Martin RoboColor Mobile SAVE! 
Par 36 Pin spot w / lamp $18.95 
Unipar PAR 38 can CALL 

8* Mirror ball w I motor 8 spot 57,00 
12' Mirror ball w/ motor & spot 67.00 

3 RPM mirror ball motor 18,99 

4 Lamp pro helicopter 137.00 

6 Lamp pro helicopter 195.00 

6 Lamp pro helicopter 239,00 

10 Lamp pro helicopter 299.000 
15W Strobe light 29.00 

35W Strobe light 89.00 

50W Strobe light 125.00 

LSS M-460 4-channel chaser 129.00 
ADJSC-F 8-channel controller 149.00 
ADJ TP-1201 Touch Panel 167.00 
ADJCC-2016 4-chan chaser 117.00 
Steel pipe clamp 4.00 

21* x 24* gel sheet 5.00 

24' Blacklight w/lamp 27.00 




NEW! ADJ Prism 
NEW! ADJ Gobolech 
NEW! ADJ LS-300 laser 
ADJ Funnel 
ADJ Avenger 
ADJ Aggressor 
ADJ Vertigo. " . 

ADJ Diamond 
ADJ Starbatl 
ADJ Sparkle 
ADJ Sapphire-ll 
Meteor Spyra 
Meteor Twister 
NEW! Marlin Wheeler 
Mahm Spinner 
Marlin Starflash Dichro 
Marlin Sweeper 
ADJ Bubble machine 
AOJ F-120 logger 
ADJ Fog Hog logger 
Martin Mag Pro 2000 logger 
ADJ Fog juice, 1 gallon 
ADJ Scented juice, 1 gallon 
Atmospheres fog, 2.5 gallon 
Lycian ClubSpot followspol 


$247.00 

325,00 

489.00 

229.00 

197,00 

257.00 

197,00 

119.00 

229.00 

95.00 

197.00 

399.00 

577.00 

CALL 

CALL 

CALL 

CALL 

99.00 

99.00 

157.00 

CALL 

25.00 

27.00 

CALL 

597.00 



MTX S860C amp w / case 
Stewart PA-1400 amp 
Stewart PA-1800 amp 
Sonetb SA-185 amp 
SoneticSA-425 amp 
Sonetic SA-650amp 
Ashley FET-2000 amp 
QSC MX-1500a amp 
QSC MX-2000 amp 
QSC MX-3OO0 amp 
QSC EX-2500 amp 
QSC EX-4000 amp 
Yorkville P-15 15' 2-way 
Yorkville P-18W !8‘ sub 
Elite SW-80018" sub 
Elite EX-40115’2-way 
Elite EX-1000 double 15" 3-way CALL 
JBL MR-822 12’ 2-way CALL 

JBL MR-825 15* 2-way ' CALL 

JBL 4725 15" 2-way CALL 

JBL 472212" 2-way CALL 

JBL 471818" sub CALL 

If you don! see 
it here, call us! 


CALL 

FOR 

OUR 

LOW 

LOW 

PRICES! 

$599.00 

799.00 

CALL 

NEWI 

CALL 

CALL 

CALL 

CALL 

CALL 

CALL 


Speakers are priced each. Sound Ideas is no! responsible for typographical errors. Prices and specifications subject to change without notice. 



















































































We’ve not only got what’s new... We've got what's nextl 


EVEN MORE SPECIALS! 


r £ftJTH 





CORPORATION 


s4tHesUC4H 


. lt::E: omit; tJillttrE llfttl: 11 it 
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PV-8S1X 

PROJECTOR WITH 8' 
PULL-DOWN SCREEN 




850W AMP 19" RACKS AGGRESSOR 


425WPC @ 4 OHMS 


*2697 



4429 



2-12 RACK SPACES 

4CAU 


LIGHTING EFFECT 


*257 



Da 



S 


Cl 



s 


VIDEO 



Stanton PMC-45 
MTX MX-150 
MTXMX-250 
MTX MX-300 
MTX MX-350 
MTX MX-500 
MTX MX-600 
Gemini PMX-12 
Gemini PDM-3008 
Gemini PMX-2000 


CALL 

FOR 

OUR 

LOW 

MTX 

MIXER 

PRICES! 

$99.00 

279.00 

235.00 



Denon DN-600 
Denon DN-1000 
Denon 0N-2000 ALWAYS 
Denon DN-2700 ALWAYS 
Pioneer CDJ-500 
Stanton CD-33 
Technics SLPG-340 
Sony C DP-215 
Pioneer PD-TM318-disc 
Technics SL-PG967 5-disc 


CALL 

CALL 

STOCK 

STOCK 

CALL 

CALL 

$135.00 

139.00 

CALL 

229.00 



| Zenith PV-651 projector $2597.00 
SelecoSVT-130 projector CALL 

Seleco SVT-190 projector CALL 

100' electric screen 695.00 

Ceiling TV mounl (up to 25') 149.00 

Panasonic HIFI VCR's Irom 299.00 
Panasonic WJ-AVE7 mixer CALL 

SharpVision projectors CALL 

Pioneer LaserDisc players CALL 

Sony VCR's CALL 



s 




Technics SL-1200mk2 CALL 

Denon DN-770 dual tape CALL 

Denon ON-730 tape deck NEWI 

Stanton BEAT-1 BPM meter $117,00 

Gemini DS-B24 sampler 209.00 

Stanton AL-1 Trackmaster 87.00 

MTX SM-1 DJ headphones 42.00 

4*x60yd. Stage tape CALL 

Stanton 680 EL cartndge 69.95 

Stanton 500AL cartridge 19.95 



Call for your copy of the Sound Ideas winter 1995 catalog* 
. we have everything for the mobile DJ and nightclub! 


TO ORDER: 1 


-543-6434 


Showroom: (614) 263-3720 Wo ship UPS COD or prepaid! 

VISA - MASTERCARD - DISCOVER 

Hours : M-F 10am*7pm> Sal 11am - 6pm EST 

3671 Karl Rd. Columbus, OH 43224 FAX * (614) 263-1823 





































































































A successful 
karaoke show 
starts with a 
professional mix! 

Ofien, when mobile DJs add karaoke, the 
assumption is that it’s just a matter of 
adding a CD+G or laserdisc player to their 
existing system. In reality, you need to 
make some minor adjustments to your DJ 
setup in order to have karaoke come 
across loud and clear. 

risp. clean vocals 

When your product is dance music, the 
main push is the heat. It’s that throbbing 
bass that motivates people to get up and 
dance. With karaoke, however, the empha¬ 
sis is on vocal intelligibility. 

For most karaoke shows, the sound 
level will be much lower than it would be 
foi* a dance mix, so you can gel by with 
smaller speakers. Your standard two-way 
DJ speakers will do the job if you adjust 
ihe EQ to reduce the low-end and empha¬ 
size the mid and high frequency ranges, 
[f you're using a bi-amped sub-woofer 
and satellite system, turn off the sub! Al¬ 
ways mount the speakers on tripods. This 
improves coverage, while reducing the 
bass, which enhances the clarity of the 
sound! 

Staging 

The best setup is simple and straight for¬ 
ward. speakers go on the left and right, 
and a small TV monitor (13-inch) on a 
stand is placed in the center. I here are 
I"V monitor stands specifically designed 
for this purpose with height adjustments, 
microphone holders, even a drink holder. 
Most are fully collapsible. This type of 
stand costs around $100 and is well worth 
it. it il 


Video Monitors 

You should also have at least one large 
(25-inch or larger) TV for the audience 
to see. This is how' you bring your audi¬ 
ence into the show. While one singer has 
the microphone, watch the audience and 
you'll probably see many lips moving as 
the words go by. 

A TV for the audience is essential if 
you’re doing a club gig. Most clubs have 
a series of TV monitors, even big screens, 
already set up. Hooking into their system 
is usually as easy as running a video line 
from your system into their VCR. 

Audio Monitors 

I don’t recommend monitor speakers for 
the singers. Amateur singers normally 
don't understand mic technique and 
acoustics. They gel too close to the moni¬ 
tors and then look at you when the 
feedback erupts. Besides, it’s just some¬ 
thing else you have to carry in. You can 
avoid the need for monitors by setting 
your stage area so the main speakers are 
slightly behind the singer’s spot. 

Microphones 

We use three wired mies (Shure SM-58S) 
for all our show s. Two of these mics have 
echo and reverb on at ail times while the 
third remains flat for the KJ to use. If by 
chance a large group decides to get lip and 
sing, we give them tiie ihird mic and add 
the echo and reverb. Use mics with on/ 
off switches to help eliminate feedback. 

We have tried wireless mics in the past, 
but the negatives outweighed the posi¬ 
tives. ITs not that wireless mics can’t do 
the job, many arc technical marvels. The 
problem is with what we call "show cen¬ 
tering.'' Whether at a private parly or club, 
you need a center of attention. With 
karaoke, the singer is the center. If he or 
she starts wandering all over the room the 


audience will first lose visual contact, and 
eventually lose interest. 

Show centering 

Show centering can be helped wdth the use 
of a video camera. If you are using the 
CD+G format, think seriously about using 
superimpose to pm the singer on screen be¬ 
hind the lyrics. If someone really doesn i 
like it you can always go back to the blue 
screen w'ith the press of a button. 

If you 're running a laser disc system you 
may want to hook up a camera through some 
of the club’s TVs, so your singers feel like 
they're the star for a few minutes. But don'i 
eliminate all the karaoke screens, the audi¬ 
ence needs to see the words somewhere. 

Balance the mix 

Achieving the perfect balance between 
background track and live singer is challeng¬ 
ing to say the least. The background musit 
should never be so loud as to overpower the 
singer. Remember, they 're up on stage sing 
ing their heart out... maybe for the first time, 
1'he quality of the show is not dependent on 
the quality of the singers, but on the way 
you make them sound. 

*r 

One last bit of advice — regardless of 
your format, bring a cassette deck to all your 
gigs. The largest segment of karaoke soft¬ 
ware sates in the United States is still 
cassettes and the people buying those tape:- 
would love to perform their music at your 
shows — so let them! They will come bad 
and they will bring their friends; and they 
will appreciate the fact that you are cater¬ 
ing to them. 

There’s lots more to talk about next time, 
If you have any questions, comments, or 
points you'd like me to cover in future is¬ 
sues. w r rite me here at Mobile Beat. In the 

1 

meantime... sing one on me! 

Bob Glasier, of Howling Hound Productions, 
can be reached at 800-4U2-HOWL 


64 Mobile 


il.Way 1995 


































TIME...TO JAM! 


CHECK OUT THESE LONG-AWAITED DANCE HITS FROM 


‘TCtvuM&e 

Sing-A-Long Software™ 





DANCE CLASSICS #8421 1 

1 Brick House 

Commodores 

2 Erotic City (Duet) 

Prince 

3 Give It lip 

K.C. 

4 Iko Iko (12' Remix edit) 

Belle Stars 

5 Jeopardy 

Greg Kihn Band 

6 Let The Music Play 

Shannon 

7 A Love Bizarre 

Shiela E. 

8 Nasty Girl 

Vanity 6 

9 Object Of My' Desire 

Starpoint 

10 Rapper's Delight 

Sugaitiill Gang 

11 Rocksteady 

Whispers 

12 Rumours 

Timex Social Club 

13 Show Me 

Cover Girls 

14 Turn the Beat Around 

Vickie Sue Robinson 

15 U Can't Touch This 

M.C. Hammer 


, | tS[ 


ROCK CLASSICS #8002 

1 Beth 

Kiss 

2 Bungle In The Jungle 

Jethro Tull 

3 Cal Scratch Fever 

Ted Nugent 

4 Chevy Van 

Sammy Johns 

5 Good Thing 

Fine Young Cannibals 

6 Got My Mind Set On You 

George Harrison 

7 1 Got You (1 Feel Good) 

James Brown 

8 Never Say Goodbye 

Bon Join 

9 Only Women Bleed 

Alice Cooper 

10 Spx&Oddfty 

David Bowie 

It Steal Away 

Robbie Dupree 

12 Sunglasses At Night 

Corey Hart 

t3 Talking In Your Sleep 

Romantics 

14 Total Eclipse Of The Heart 

Bonnie Tyler 

15 Wild Wild Ufe 

Talking Heads 


Also Available From All Hits... 



Featuring The Highest-Quality CD+G Text Graphics In The Industry! 

TO ORDER DISCS CALL 1-800-568-2000 
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Training and 




ractice essential 


karaoke success 


Selling Sing-Along 

Karaoke mcgasource Jesco/Pro-Sing has announced an on¬ 
going series of two-day seminars aimed at showing retailers 
and DJs how to improve their profits from karaoke. Among 
the topics, DJs and KJs who attend the seminars will ex¬ 
plore: What works best at karaoke shows; how to develop 
loyalties with eluh and bar owners; and proven ways to sell 
your service. A tutorial on advertising and promotion will 
center on how to network with bars, radio stations and TV 
karaoke shows. Overall, the seminars aim to provide an ava¬ 
lanche of countless, proven techniques lor developing and 
expanding karaoke. 

If you are interested in attending one of the upcoming semi¬ 
nars, to be held ai Pro-Sing's Chicagoland offices, call 
Pro-Sing Karaoke at 800-568-2000. 


Rehearse at Home 

I he newest addition to the Sound Choice Karaoke product 
line is the Star Series, aimed at less accomplished singers 
who want to sing at home. This product is an 8+8 format 
(eight multiplex songs with a lead vocal demonstration, plus 


HA 

AT 


the same eight songs re¬ 
peated in a full stereo 
instrumental version). 
Suggested retail price is 
$21.95, For more infor¬ 
mation, contact Sound 
Choice at (800) 788- 



Karaokc's newest recruit, “Man 


Touring the country 

Country continues to be hot and, in response. Pocket Songs 
has expanded their selections of country titles in its new Screen 
Tracks CD+G catalog. 


Titles included are current hits like: Queen O f My Double 


Wide Trailer, IROUHLE, Down At The Twist And Shout. 
and Men, as well as standards like Stand By Your Man and / 
Fall To Fieces. Screen Tracks disks are compatible with any 
CD+G player and feature eight songs. 1 „yrics appear on a video 
screen in full color, and in easy-to-read fonts. For more infor¬ 
mation, contact Pocket Songs at (800) NOW SING. 
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The Hottest Karaoke Titles 
Available in CDG® Format! 


DISC 8136 - Belly Up To The Bar 

15 Of Your Favorite Drinkin ' Songs! 


Also Available- 
DISC 8146 - Southern Fried Rock 
DISC 8147 - Let’s Get Drunk And Sing 
Call to order yours today! 
800-788-4487 


SOUND CHOICE ACCOMPANIMENT TRACKS • PO BOX 47220B • CHARLOTTE, NC 2B247 * BaD*788*4487 
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SATISFACTION GUARANTEED - THIS TITLES WONT LAST - ORDER TODAY 



STARDISC CD+G - HOT! ORDER NOW! 


JVC XLG Multi-Changer & Player 


CO SO 0007 CO SO 0008 


Aftiys 

Bon Jovi 

1 

Gone Country 

Alan Jackson 

1 

rm ir» Only One 

Mei.ssa Eirwrtoge 

2 

Whin Love finds You 

Vine* GUI 

2 

Once tn A Lifetime 

Michael Bolton 

3 

H You Love Me 

Hetta McEnflra 

3 

House 01 Love 

Amy Grant & Vince Gill 

4 

Whin The Thought Of You Catches Up To MeOivti Ball 

4 

Future Postcards From LA Joshua Kadi son 

5 

Night Is Filing In My Hart 

Diamond Re 

5 

hoping left BePind US 

Richard Marx 

6 

The City Put The Country Back in Me Neal McCoy 

6 

Driam Away 

Babytace A Lisa Stansfield 

7 

Upstart Downtown 

Toby Keith 

7 

mm Road 

Gin Blossomi 

i 

Whit ThtyYe Taiuff About 

RtHtt Aunt 

6 

>cu GotU Be 

DfSTW 

9 

Wherever She Is 

Ricky Vw Staflnn 

9 

I rm Not in Love 

Kathy Troc col 

10 

Did Enough To Know Better 

Wade Hayes 

10 

tan 1 Stay With Vou 

Karyn While 

11 

Lithe Houses 

Doug Slone 

11 

Good Enough 

Sarah McLachian 

12 

Hen 1 Am 

Pally Loveless 

12 

Healmg Hands Of Time 

Wd-le Mel son 

13 

A Good Year For The RoseiGeorge Jones & Atm Jackson 

13 

ling And Blame 

REM 

Id 

Southbound 

Sammy Kershaw 

14 


and 20 FREE CD+G Discs! 
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CD NS 0001 


CD NS 0005 


CO NS 0009 


Bi My Baby Ton-ght John Michael Montgomery 

1 

What The Cowgirl! Do 

Vince GUI 

1 

Who* That Man 

fcmtn. Toby 

1 

i % Night To Howl 

Lome Morgan 

2 

Haunted Heart 

Sammy Kershaw 

2 

John Dare Tractor 

Judds 

2 

^ Hooky Took Superman 

Aaron Tppin 

3 

Gull W:1h Guslars 

Wynonna 

3 

You Never Even CiDtc Me By My Name Supemaw, Doug 

1 

hn HoMIng My Own 

Lee Roy Parnell 

4 

Thu Wa A River 

Collin Raye 

4 

Itr 1 Know Me 

Strait George 

4 

llove You Cause [Want To 

Car tone Carter 

S 

Out Of Your Shoes 

Lome Morgan 

5 

Shut Up And Klsi Me 

Chapin-Carpenter, Mary 

5 

h It Railing At Your House 

Vent G. 

6 

Hanglff Jn 

Tanya Tucker 

6 

1 Sure li Monday 

Cheinutt. Mart 

6 

Jdicted To The Dollar 

Doug Stone 

7 

Runnin' Behind 

Tracy Lawrence 

7 

Big Heart 

Crowell, Rodney 

7 

Company Time 

Linda Davis 

8 

1 Wish 1 Could Have Been Thera 

John Anderson 

8 

She Loves To Hear Me Rock 

Nichole. Turner 

8 

1 Just Wanted You To Know 

Mark Chesnutt 

9 

Hurry Sundown 

McBride & The Ride 

9 

WiicOfi 

McEnbra. Raba 

9 

CoHn 1 Time 

Louie Morgan 

10 

Callin' Baton Rouge 

Garth Brooke 

10 

If Yom Got Love Montgomery, John Michael 

10 

Dnvlrf And Cryln* 

Steve Winner 

11 

Standing Knee Deep in A River 

Kathy Mafita 

If 

Cowboy Band 

Dean, B»#y 

11 

fee In The Hole 

George strait 

12 

That Ain't No Way To Go 

Brooks A Dunn 

12 

Whirs In It For Me 

Barry, John 

12 

TMs My Story 

Collin Raye 

13 

Cant Stop Myself From Loving You Patty Loveless 

13 

Break These Chuns 

Allen, Deborah 

13 

, Words By Heart 

Billy Ray Cyrus 

14 

Outsorts 01 Town 

Sawyer Brown 

14 

The Tips Of My Ffeigtri 

Warmer, Sim 

14 

1 Cut Reach Her Anymore 

Sammy Kershaw 

15 

Efei And Andy 

Confederate Rat road 

15 

Baby likes To flock It 

T radon 

15 

CD NS 0002 


CD NS 0006 


CD NS 0010 


She Think! Hu Name Was John 

Reba Mclntire 

I 

She i Not The Chau nr Kind 

Brooks & Dunn 

1 

The Big One 

Strait George 

' 

1 kmojl Goodbye 

Mark Chesnutt 

2 

Time Pisses By 

Matlea Kathy 

2 

YOU Juit Watch Mo 

Tucker Janye 

2 

he 1 ! My Weakness 

Ronru Reeves 

3 

That 1 ! What Love it About 

Stuart, Marty 

3 

Hard Lovin' Woman 

Cotta Mark 

3 

IMiert Do 1 Fit In Ihe Picture 

Clay Walker 

4 

You Know Me Setter Than That 

Strut George 

4 

Wild Man 

Shelton, Rich Yen 

4 

LtlAMe Not 

Lari White 

5 

1 Sure Can Smell The Rain 

Btackhawk 

5 

She Dreams 

Cheinutt. Mart 

5 

Sne Canl Say 1 D-cm Cry 

Rick Trevino 

6 

Tonight 1 Climbed The Wall 

Lawrence* Tracy 

6 

Wfcll Bum That Bridge 

Brooke & Dunn 

5 

Crash Course In The Slues 

Steve Wanner 

7 

Fish Aim B tin 

Murphy, David Lee 

7 

Drive 

Warmer, Stave 

7 

Ranegadei, rebels and Rogues 

Tracy Lawrence 

a 

The Sweetest Thing 

Carter, Carton# 

a 

how Blue 

McEntlra, Reba 

a 

Fourteen Minutes Old 

Doug Stone 

9 

Why Donl Thai Telephone Rhg 

Byrd. Tracy 

9 

Mora Love 

Slone, Doug 

9 

New Way To hght Up A New Flame 

Joe Dtffie 

10 

Now l Know 

While, Lan 

10 

GNt Me A Ring Sometime 

Brotap. Use 

to 

Treat Me Uke A Stranger Bailey & The Soys 

11 

Whfte Palace 

Walker. Clay 

11 

m Go Down loving You 

Shenandoah 

11 

Cowboys DonKry 

Daron Norwood 

12 

Take These Chains From My Heart Pa/net, Lee Roy 

12 

The Can Of The w m 

Tippin. Aaron 

12 

, Tfsnkiit Problem 

David Ball 

13 

1 Wgnr stand m Une 

Mclntire. Reba 

13 

Whole Lotte Holes 

Manna. Kathy 

13 

1 Sang Dale 

Dwight Yoakum 

14 

Hart Luck Woman 

Brocks. Garth 

14 

Man Of My Wort 

Rayt< Colin 

14 

1 Try To Think About E vis 

Patty Loveless 

15 

Teardrops 

Duos. George 

15 

Jukebox Junkie 

Meiiona, Ken 

15 

1 CD NS 0003 


CD NS 0007 


CD NS 0011 


1 TWrt Rock From The Sun 

JoeDiffie 

1 

Uvinr On Love 

Jackson, Alan 

1 

When Love finds You 

Vina GUI 

"l 

Gene As A Girt Can Get 

George Strait 

2 

Blue Rose Is 

Util, Pam 

2 

You Ann Only You 

John Berry 

2 

Hurt Over Mind 

Lord* Morgan 

3 

Than Whal 1 Gel 

Kate hum, He! 

3 

THU Was Loved By You 

Chtly Wright 

3 

U Ike To Have That One Back 

George Stral 

4 

Red And Rio Grande 

Supemaw. Doug 

4 

Gom' Through The Big D 

Mirk Cntttwa 

4 

IIDoirt Come Easy 

Tanya Tucker 

5 

Kick A Little 

Lftbe Texas 

5 

There Goes My Hurt 

Maverick* 

5 

fcoodY* Gonna Ram On Our Parade 

Kathy Matta 

8 

Without You What Do I Do With Me Tucket, Tanya 

fl 

Maybe She's Human 

Kathy MaBtt 

5 

Chain' That Neon Rainbow 

Man Jackson 

7 

We Cini low Like This Anymore Alabama 

7 

1 Got H Honest 

Avon Ttopln 

7 

Stop On A Dime 

Little Texas 

8 

I’d Love You AH Over Again 

Jackson. Alan 

a 

Country 'Till 1D* 

John Andersor 

a 

flimiUsea To Have A Heart 

Martina McBride 

9 

Overnight Success 

Strait George 

9 

1 Saw The Light 

Wynonna Judd 

Q 

fttemion Crawl 

Tracy BynJ 

10 

Take Me As I Am 

Hill Faith 

10 

Night to FNIW In My Heart 

Diamond Hto 

10 

Souvenirs 

Suzy Boggus 

11 

labor or Love 

Foster, Rad ray 

11 

Doctor Time 

Rick Trevino 

11 

EagK Over Angel Confederate Railroad 

12 

National Work ng Woman*! Holiday Kershaw. Sammy 

12 

Heart Trouble 

Martini McBride 

12 

total Ol A Down 

Dwight Yoakum 

13 

Something Already Gone 

Carter, Cariene 

13 

This Is Me 

Randy TravN 

13 

My Arms Stay Open All Night 

Tanya Tucker 

14 

1 Is No Secret 

Coillns, Mark 

14 

Pickup Man 

Joe Drffto 

14 

* Down On The Farm 

Tim McGrvw 

15 

If l Could Make A Living 

Waftar. Cuy 

15 

Till You Lm Me 

Reba McEnttre 

15 

CD NS 0004 


CD NS 0008 


CD NS 0012 


IDOd And OOOs An American Girl 

Irish Yeamood 

1 

Read My Mild 

McEflOff, Raba 

1 

HI HE vet Forgive My Heart 

Brooks 4 Dunn 

1 

hther Jukebox 

Mark Cheinutt 

2 

Tuckered Out 

Black. On* 

2 

ThN Time 

Sawye f Brown 

2 

Hes A Good Ole Boy 

Chtly Wrtght 

3 

Red. White And Blue Collar 

Gibson Mfitor Bend 

3 

Mi Vide Loci 

Pim run 

3 

f The Good Die Young 

Tracy Lawrence 

4 

Asking Us To Dance 

Malta! Krfhy 

4 

Somewhere in The Vicinity Of The Heart Shenmdoah 

4 

>hef And Gold 

Dolly Parton 

5 

Third Rato Romance 

Kershaw, Sammy 

5 

The Red Strokes 

Garth Brooks 

5 

\M Man In Love With You 

George Strait 

6 

Somebody New 

Cyrus, Billy flay 

6 

Take That 

Liu Brokop 

5 

ft Bury The Hatchet 

Garth Brook! 

7 

When The Though! Of You 

Bail. Oavkj 

7 

Summer In Dtefc 

Confederate Railroad 

7 

xmnwtme Slues 

Alan Jackscm 

e 

Working Man's PhD 

Tippin, Aaron 

a 

My Kind Of Girl 

Collin Rjye 

B 

Nibiy Rock 

Marty Stuart 

1 

The Lonely Side Ol Love 

Loveless, Petty 

9 

Not A Moment Too Soon 

Ten McGraw 

9 

> City Put The Courtly Back In Me 

Nul McCoy 

10 

f Stall Now 

Lawrence Tracy 

10 

Uiten To The Radio 

Kathy Matta 

to 

*>j Rea fy Had Me Going 

Holly Dunn 

11 

Whisper My Name 

Travis. Randy 

11 

The Rrit Step 

Tracy Byrd 

11 

'r ght We JjSI Might fU In love 

Hal Kate hum 

12 

Kick N Up Montgomery, John Mchael 

12 

UtBe Houses 

Doug Stone 

12 

IIIWII 

Faith Him 

13 

Love Didnt On ft 

Davti, Linda 

13 

Ufa's Too Short To Love Uke That Farth Ha 

13 

r inert rtadnt Bean You 

Billy Dean 

14 

Dreaming With My Eyas Open 

Walker , Clay 

14 

Storm hn The Heartland 

Bitty Ray Cyiui 

14 

Aten You Walk InThe Room 

Pam BINs 

15 

Has Anybody Seen Amy Wiggins, John & Audrey 

15 

Hen 1 Am 

Patty Lmreliai 

15 


6-Disc Magazine 
Loader 

Digital Key Control 
Digital Echo 
Vocal Masking 
And Much More! 



ORDER 

NOW! 


ATTENTION 

DJ's 

CALL FOR 



REPORT 
ON DJ 
KARAOKE 
TRAINING 
SEMINAR 


PRO-SING 1 












































































CD+G AND LASER KARAOKE 



SONG TITLE 

ARTIST 

COMPANY 

FORMAT 

America. 

.Neil Diamond. 

.... Music Maestro, 

.„.CD+G 

American Girl. 

Tom Petty & The Heortbreakers. 

.... Sound Choice.. 

..CD+G 

Brick House. 

.The Commodores. 

...All Hits. 

.CD+G 

Endless Love... 

.L. Vondross/M, Corey. 

...JVC. 

.CD+G 

Funkytown. 

.Pseudo Echo... 

... Nikkodo. 

_CD+G 

Grease Lightening.. 

..John Travolta. 

....Sunfly. 

.LD 

The Great Pretender. 

The Platters. 

.... DKKaraoke. 

.CD+G 

Hold My Hand... 

.Hootie & The Blowfish. 

.... Sound Choice.. 

.CD+G 

House Of love.. 

.Amy Grant & Vince Gill. 

.... StarDisc. 

....mm CD+G 

I'm The Only One. 

.Melissa Ethridge. 

...JVC. 

.CD+G 

It Only Hurts When 1 Cry ,. 

.Dwight Yoakum. 

....Pioneer. 

.Both 

Mi Vida Loco. 

.Pam Tillis. 

.... Music Maestro, 

.CD+G 

My Kind of Girl. 

.. Collin Raye... 

.... StarDisc. 

.CD+G 

On My Own. 

.Les Miserables. 

.... Priddus. 

.CD+G 

Poetry Man. 

.Phoebe Snow. 

.... Pioneer. 

.LD 

Rapper's Delight.. 

.Sugerhill Gang. 

.... All Hits. 

.CD+G 

Sweet Georgia Brown. 

.MelTorme. 

.... Nikkodo. 

.CD+G 

Till You love Me. 

..Reba McEntire. 

.... StarDisc. 

.CD+G 

Tola! Eclipse Of The Heart, 

.Bonnie Tyler. 

.... All Hits. 

.CD+G 

Why Do Fools Fall In Love. 

.Frankie Lymon & The Teenagers. 

....DKKaraoke. 

.CD+G 


Karaoke Scene Magazine provides this as a nationally syndicated column 



Now Available 

ral Laser Volumes 
CD+G Volumes 8 


Subscriptions Available 818 345-0040 


For the dealer or 


Available in Laser Di 


Fat C_ 

Sunfly 1 


ke Music 

PERIOD! 


+G and VHS 


nearest you call 


1,2 and 3 
8 and 9 


Karaoke hie. 

515 Starboard Drrrv, Naples, Florida 33940 

Fax- 813-649-5032 


SUNFLY - “The Heart Of Karaoke 
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All-Hits focus 
is Classic 
Rock, Pop, 
and Party 
songs 

Russell Beach, founder of All-Hits Karaoke, was a 
mobile/club D J for over 15 years. In 1990, he sold 
his DJ business and went into renting karaoke 
systems. His DJ experience, combined with his 
venture into karaoke, soon made him aware that 
many of the songs people were requesting to sing 
in dubs and at parties just couldn't be found. 



Beach knew audiences wanted hits like 
Meatloaf's Paradise By The Dashboard Lights and 
the Kiss classic, Rock N’ Roll All Night ; but these, 
and many other contemporary favorites, weren't 
available, To meet the demand. Beach produced 
his first disc, "Rock Classics 8001," which in¬ 
cluded not only Paradise By The Dashboard Lights 
and Rock N’ Roi! All Night but, singable hits lik: 
Harry Chapin’s Taxi, 

Greg Kihn’s, The 
Breakup Song, and 
many more. Now, the 
All-Hits catalog in¬ 
cludes six collections. 

Beach hopes to re¬ 
lease as many as 10 
new discs this year. 

Other available titles in¬ 
clude: “Rock Classics 8002," featuring Jethro 
Tull's Bungle In The Jungle, Talking Heads’ Wild, 
Wild, Life, David Bowie’s Space Oddity, Good 
Thing in the style of F.Y.C. and 11 other singable 
rock staples from the '60s, 70sand '80s. Topping 
the list of favorites in the All-Hits Karaoke collec¬ 
tion, “Dance Classics 8421," are Brickhouse, Iko 
Iko, U Can't Touch 
This, Rock Steady, 
and Rapper’s Delight. 

There are also two 
CDG collections of 
Irish music, and an 
anthology featuring 
the best of Neil Dia¬ 
mond, with the 90’s 
calypso version of 
Red, Red Wine. 


I'll Make 

Love To You 


%Vt4#lk 




All-Hits’ background tracks are profession¬ 
ally produced with easy to read text graphics. 
Color changes are right on and a breeze to follow. 
Intros feature a marquee which adds to the visual 
interest. Sincethe releaseof “RockClassics8001 
Ail-Hits has established a niche, providing a vanety 
of rock, pop, top 40 and pub standards people 
love to sing. All though the All-Hits catalog lacks 
sufficient titles to cover all the bases, it is an 
exceptional supplementary set that will allow you 
to offer your singers great arrangements of songs 
they can attack with confidence. For more infor¬ 
mation on track listings or availability, call Pro Sing 
(800-Pro-Sing), Hi-Tech Pro Products (800-633- 
4938) or All-Hits Karaoke (401-782-6610). 










































































































The story goes that deep inside everyone's 
heart lies a song and the desire to sing. Karaoke 
is a proven crowd pleaser that fulfills that desire 
while adding to your bottom line. 

Karaoke Atlanta Distributors offers the most 
complete, up to date line of players and software. 
It's not just a part of our business—it’s our only 
business. 

Unlike short-lived promotions, Karaoke song 
titles grow weekly so they’re always fresh. And 
with Karaoke Atlanta you’ll own your equipment 
and have immediate access to the latest titles that 
keep customers coming back again and again. 
It's your chance to step up to the mic and watch 
your cash registers ring. 

Call now for a FREE catalog. 


Call 800-949-SING to find out how affordable 
owning Karaoke can be. Our knowledgeable staff 
can help you determine the equipment and 
software selections that best satisfy your needs. 
Whether you choose CD+G or Laser Karaoke, 
we've got it all at prices you can't beat anywhere. 
Our unsurpassed customer service makes your 
investment more worthwhile. Call now to find out 
how you can profit from Karaoke. 



Karaoke Atlanta 

DISTRIBUTORS 


800-949-SING 

Fax 404-394-8206 


)h= 


R A 



PRO 

KARAOKE 



And more ... 



GO PIONEER 

The Art of Entertainment 


'music 

MAESTRO 


TIPTOP 


Karaoke. It's an opportunity , not simply a promotion. Call 800-949-SINC 



























engineered wireless 
comes from Lincoln. Nebraska? 


world 


' > // /{ 


BifKaiUl C' 1 , 

1 * * 
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The Telex engineers in Lincoln, 
Nebraska have been designing 
wireless systems for over two 
decades. They know what works 
and what doesn't, They also 
know your real world from the 
small club to the huge wedding. 
Telex gives you the best wireless 
performance, in any situation, in 
any hall or outdoor gig. 

When they set out to design the 
latest Telex Prostar^ Wireless, they 
gave it features like Posi-Phase, 
a patented auto-diversity circuit 
that reduces drop-outs to ZERO! 


YES 


DOES! 


Also add Telex’s Posi-Squelch, an 
auto suppression circuit that 
keeps stray RF signals out of your 
system. No more screeching 
noises during grace and every¬ 
one will be able to hear the best 
man on the other side of the 
room. 

Telex wireless systems are the 
only systems in the industry that 
are backed by a limited lifetime 
warranty. Plus, if you ever need 
factory service, you wont have 
to send your unit across an 
ocean to get it. 




Best of all you've 
got choices! 


Prostars are available 
Handheld Mies: 
Telex H-10 
Shure SM-58 
EV-757 

Headsets: 

Telex PH-2 3A ( 
AT PROS 

Lapel: 

Telex WLM-10 
AT831B 


with 






P 


So Where Do Vou Buy The Best Wireless In The World? 

From The Beef DJ Supply Company, Of Course! 


Hi-TECH PR 




1 - 800 - 833-4938 

HiTECH@IBM.NET 

298 Worcester Road - Framingham, MA 01701 
zytfzLncj *)3o% di/loliiHs -23^ - JSy 


TM 




















CALL 1DDAY10 GET YOUR BLUEPRMT! 

800-7884487 



CD+G KARAOKE SOFTWARE 
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Basic training 

Atkinson's basic DJ training came from 
the owner of a service he met while liv¬ 
ing, for a brief time, in San Diego, When 
he returned lo Raleigh, he started a part- 
time mobile DJ business, while holding 
down various marketing-oriented jobs. 

In 1987, he made the DJ business his 
primary pursuit. ‘'When 1 went full-time, 
I had one system and a couple of DJs 
working lor me. Now I have eight DJs. 
The company has four sound systems with 
a complete backup system. Sonic of the 
DJs have their own systems. 

Presentation is 
paramount 


'meigh. North Carolina, with a population 
of about 250 million and growing, is a city 
on the fast track to the future. It is also 
where Chuck Atkinson began his company. 
Wedding Pro's Mobile Disc-Jockey Ser¬ 
vice, nearly 20 years ago. Now what was 

once Atkinson’s exclusive territory, boasts 

r 

over 50 DJ companies, a competitive envi¬ 
ronment to be sure. Though the field is 
crowded, Atkinson's down to earth ap¬ 
proach and attention to detail keeps 
Wedding Pro’s among the best serving the 
state’s capital district. 

Things weren't always rosy. Atkinson re¬ 
calls starling out in 1974. “1 was hired as a 
part-time DJ at a greasy dive called the 
Cozy Corner. I played between band breaks 
using old belt-drive turntables. When a belt 
broke. I would manually spin the record 
with one finger. Belts broke a lot, so I got 
pretty good at that." 


We’ve all seen DJs with crates of records 
on top of banquet tables and equipment 
stacks with an octopus of cables hanging 
out all over the place, not a professional 
appearance. Atkinson goes to extremes to 
maintain the nicest looking setups around. 
Mis speakers are fully covered, the con¬ 
sole sits on a collapsible table, and all 
wiring is hidden, with no logos or signage 
visible. "We’re not there to impress with 
lights, fog, and fancy mixes. We're there 
to provide people with a classy business 
service. That doesn't mean we’re not there 
to have fun... we bring limbo sticks and 
hula hoops and we do the chicken dance. 
But, it seems that if someone is spending 
$20,000 on a wedding reception and wanks 
the reception hall to look nice, he or she 
doesn't want to see massive speakers 
stacked lo the ceiling with equipment, and 
wires and crates of records stacked up or 
a table. It isn't classy. We present a classy 
uniform look." 



Co-op marketing 

An unique marketing tool Atkinson has 
used in promoting his business is an 8 1/2" 
x 11” magazine-style brochure, with a four- 
color cover. He contacted other wedding 
related businesses to join in this venture. 
The participants share in the cost and each 
gets a two-page feature about the business. 
There was no profit motive here, it was sim¬ 
ply a way for the participating businesses 
to create an attractive advertising piece for 
prospects. Each time a participant hands out 
a brochure, the other businesses get expo¬ 
sure as well. It is very slick and makes a 
great impression on a prospective customer. 

As in many markets, bridal show's arc an 
important source of leads, but in Atkinson's 
opinion, many of the novices don’t under¬ 
stand how the system works. "Four or five 
years ago, 1 would trade my services for a 
booth. 1 would supply sound, play back¬ 
ground music, provide runw'ay lights and 
MC the fashion show. In return, they would 
give me a free booth. Now there are DJs 
W'ho not only provide the services I pro¬ 
vided free, but they also pay full price Tot 
booth space. They are paying for something 
they would have gotten for nothing if they 
really understood the value of their service. 
This is just not smart marketing." 

Another effective Wedding Pro’s selling 
tool is the presentation of a 90-minute cas¬ 
sette tape to the bride and groom at the 
conclusion of the reception. This tape in¬ 
cludes a special introduction at the 
beginning and highlights from the recep¬ 
tion such as the wedding party 
introductions, the first dance, and any other 
special events. "We get a lot of cards hack 
from newlyweds telling us how much they 
enjoyed listening lo the tape during their 
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honeymoon or on itieir anniversary They 
can re-live their reception." ! 



Instant access 

The easier it is for a client to contact you. 
the better your chances of getting the book¬ 
ing. Atkinson says, “The 4 nost important- t 
ihiagj s to be accessible\ What works for 
me heller than an\ ihihg'else is an 800 pager 
number. When people dial the pager, they 
are able to leave me a 15-second message. 

No matter what I’m doing, when 1 receive 
the page. I return the call immediately. A 
lot of times people who call are just going 
down the list. By getting right back to them, 

I can stop them f rom calling anyone else." 
The pager serv ice costs only $30 a month j 
and includes unlimited incoming calls. _J 



Rates in Raleigh 


The increased competition in Raleigh has 
resulted in cut-throat pricing by many less- 

seasoned operators. Wedding Pro's has 

* 

maintained their rates though, by stressing 
professionalism and experience. To 
Atkinson’s dismay, they have had to sig- 
nificantly increase advertising to counteract 
the less professional people who oi ler noth¬ 
ing but a low price. 

Wedding Pro’s rates fall at the higher end 
of the scale in his area. Typically, a four- 
hour wedding reception will fetch $400. If 
a customer requests Chuck, the rate jumps 
to $600. He says people pay the higher rate 
because of the reputation for quality his 
company has earned over two decades. 
"People fed comfortable if they’ve known 
you for a long time. Most of my competi¬ 
tors have started up just in the last few years. 
They do an adequate job but they haven't 
established the long term business associa¬ 
tion s that ! have," says A tkinson. ^_ 

Cooking ahead. Atkinson is working on 
a compact disc for weddings. Primarily the 
disc is intended to help his DJs with wed¬ 
ding receptions, bin will also be marketed 
to DJs nationally. He plans on releasing the 
CD by the_end of the year. _ 

In closing. Chuck offers these words... 
“It’s a shame that DJs have to offer cut rates. 
But business and life goes on and DJs will 
come and go. We all have to work together 
and try not to badmouth others. We try to 
do whatever we can to help and wc really 
enjoy what we’re doing. One of the best 
things we’ve ever done is to subscribe to 
Mobile Beat and find out what other DJs 
are doing." All 1 can add to that is, 
keep up the good work Chuck, and let’s 
hope more DJs follow in your footsteps! 


/ 
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UNEQUALLED PORTABILITY! 




Meta-Lite System 8500 Mobile Light Trees 


r 


Ultra-Mobile Lighting Packaged Wit h The Hottest Effects! 

Make less tripe to the car 
when setting up your gear 


Audio Sync'd. 

9 Channc 
Powtr Controller 
til Pattarn*, 

(not 16) 

Buirt-Jfl t 1024 
ttip Light Show 

Max Current of 
6 amps won't 
pop breakers 

Multiple Modes give] 
you Mood Control! 

Ultra-mobile© 

20 lb total 


Hssste tree, 2 
minute setup 

| nJT 2 Footswltch 
Controls, too! 

To order , or 
immediaj 
infornmion , 

1-800-852-0037 


Convenient 
one hand 
portability 
with s tan d, 
light bet, 
end power 
con trotter 
eti In one 
package . 


On* of CMC * 
Family of 
Ulua-mobll* 
Lighting 
Effects 


Use the ACE-1 Audio 
Controlled Effects unit to 
sound-sync up to 10 of 
CMCs lighting effects 

Bun your own high 
encigy 1 ight show, with 
hundreds of patterns, &tr 
more entertaining than 
lighting systems using 
simple chase controllers! 

Seeing is believing! 
Order our video fur 
$12.95, refundable with 
your purchase of on 
S-8500 lighting system. 


Mobil* DJ 
Kelt! Burne 


Meta-Lite® Lighting Systems 

Cantek Metatron Corp 

ll’W.WMif St. Canon* butQ,PA 15317 
(412) 740-6760 Fu (412) 740-0062 


1597 Rt. 22 West, Union, NJ 07083 

Large selection of professional DJ equipment including: 

Mixers ★ Turntables ★ Cassette Decks ★ CD Players 
PA Systems ★ Lighting ★ Special Effects ★ And more 

Check our low prices before buying 
any musical equipment! 

Heavy duty carpet covered cases 


J 


M - A* -TL** r 


u 


Single turntable 

case: 

$66.78 


Album Cases 

For 200 12" 

$81.90 


To order call 

1 - 800 - 845-1947 

In New Jersey Call 908-687-2250 

Shipping & handling: 5% of order total, minimum of $5.00. 
Offer subject to sales tax in NY & NJ. Offer limited to 
continental US. Prices subject to change after 5/31/95. 


CD Cases: 

For 84 CD's 

$ 54.18 

For 112 CD’s 

$ 65.18 

For 168 CD’s 

$ 85.68 
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Advertise your product Today! Call 716-385-9920 You won't miss a beat if you advertise in the Mobile Beat Sho 





ADVERTISE in The Mobile Beat SHOWCASE! 

GREAT RATES for dealers and DJs: Just $30 Per Column Inch (t 3/4 wide by 1" high). All copy 
and payment-in-full for the JUNE/ JULY issue #26 must be received by 3/31. For more information 
or to place your ad with Visa or Mastercard call 716-335-9920. 
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DJ DISTRIBUTORS 

P.O. Box 45, YVilliamstown, NJ 08094 

800 - 835-5506 




"Make Us Your Last Call- We'll Beat The Price!” 

American DJ, Anipco, Clay Paky, KLS, Knight, Lampo, Laser Vision. LighlCraft, 
Lytc Quest, MBT, Martin, Meteor, Ness, OmniSistcm, Tas, Visual Effects 

BGW Amps, Bi-Amp, Carver, Cclcslion, Denon, Ecler, Furman, Gem Sound, 
Gemini, Genesis, Gnindorf, MTX. Numark. Rolls, Ross, Samson, Stanton, 
SoundTcch, Ultimate Support 

LOWEST PRICESDGUARANTEED 





VINYL! 

Why pay more for the some music? 

7" VINYL IS STILL AVAILABLE! 

Over 90% of the Billboard Top 20 - 
Available on 7" 

197 of Mobile Gcal's Top 200 have been 
available on 7" vinyl 
WE GET THE HITS FIRST 
& GET THEM TO YOU 
FASTEST & CHEAPEST! 

Domestic 45s- $T .85 each 
Import 45s $439 eadi 
Send for monthly list {w/weehly updates) 

Or Fax 24 Hours a Day: 703-556-0439 



Music Management Service, Inc. 

1(46 Emerson Avenue • McLean VA 22101 




rn.il «, 

W IIMI MS 


LIGHTHOUSE 

DJ SUPPLY 

1 Staubef Dfive Plamview New York 11803 


GllOijGB 


OHi 


In New York 

Toll Free 


{516)938-9451 

I DJ-SUPPLY 


TIL AUDIO 


I I i 


o 

CQ PIONEER 


n COM PACT 

aJol® 


1 


digital audio 

(j^RAPtjlCr. 




PIONEER Dual CO-6 
Karaoke Player 


SUPER SPECIALS ON: 

Gemini CD 9000 . CALL 

10x4x9 CASE . CALL 

MTXMX-500 .. CALL 

VERTIGO . $179 

GEMINI VH-180 . $169 

Nady DIVERSITY . $239 

1 - 800 - 257-8775 



u* &ft G NADY Wireless G ULTIMATE Support O CmniSistcm Etitcts O MTX O Yorkville O Gemini O Denon 







CARS * TRUC 


* VANS 


Y $ 



PER PAIR!!! 


KWCIARD SIZE 12" X «T • 1 DOLOR • LOUD AEfWOOUUTON A ADWTXJNAL COLORS AVAILABLE 

CALL OR FAX FOR A PROMPT QUOTE 


PH (815) 282-4141 


FAX (815) 282-4157 


Free Catalog: World's largest 
selection. AIIBrands ol equipment. 
CD+G.LD'S. Vocal Eliminators. 
i»k Players,Speakers,Mies 
CSP P.O.BOX 11 m 
-vrjSB BridgeviewJL 60455 

1 - 800 - 800-8466 


LaserVlSlON DIGITAL SE 

SYSTEM-includes (2)LVA 5.0 
Laser heads, SE-Quad 
control,Joystick. Never 
used.SOrOOO. Must sell $2,000! 
716-385-9987 


V. E.I.• MARTIN * ROBOSCAN • CLAY PAKY • LASER VISION • TRI-LITE • SH0WPR0/DJ USA • AMERICAN OJ • LIGHTCRAFT • KNIGHT • JEM 


Farralane Lighting & Audio 


\9 


AO*?* 

<,«, 4* 


1 

C* 


CAU FOR FREE CATALOG 800-433-7057 
IN NEW YORK CALL (516) 752-9824 
FAX (516) 752-8781 

Intelligent lighting • Special Effects • Lasers • Foggers • Cases "Competitive Pricing" 


VISIT OUR HI-TECH SHOWROOM 
300 Rt. #T09 • Farmirtgdale, NY 1)735 


Lamps • Audio Systems • Display Lighting •Theatrical Lighting Fiber 
Optic Curtains • Video Systems • Speaker Reconing 



VIM 


pisc*vt» 


DESIGN • SALES • INSTALLATION SERVICE • RENTALS • EXPORT • REPAIRS • LEASING 


CELESTI0N • PAS • H0SA PRO • BEHRINGER • FURMAN • GEMINI •STANTON *D0D »SAMS0N -ROLLS -S0NETIC *PR0 CO *BI AMP *BGW 
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Karaoke Explosion! 



Starr Karaoke 

Authorized Dealer for DK Karaoke Inc. 
The Leader in Sing- I long Entertaimment 


DKKaraoke 


Early Bird Year-End Blow Outs ! 



DKK200P CDG Player by Sony— They're back in stock SOW! 

erfect add-on player to any Df system: 
Rapid Cue up time m Multi-function 
timer uOne-touch access remote control! 
UMuch more!! 

This olaverwhen you purchase a set of 82 DKKaraoke CD+G's. 



Loo 



JVC XLGM800 CD+G Multi C 


S ix-Disc Magazine loaded 
Two mic inputs u Digital key 
control ■ Digital echo ■ Vocal 
maskingn More! 




Save Early! Save Big ! Hardware/Software Combos 


DKK200P CDG Player & 20 CD+G Discs 


JVCXLGM800 Multi Changer & 20 CD+G Discs 

Free TV Monitor Stand With Purchase of Full Software Set 

(While Supplies Last) Call NOW! 


Call 800-990-SONG (Ask for ext. 99) 
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DENON 


DN-1000F 


DN-2700F 


eeiewt/i piav 


DN-2000F 


POWERHOUSE PRO DJ 



3704 HARLEM RD„ BUFFALO N.Y. 142!.“) 



THE REMIX SHOP 


716-832-7957 24 HR FAX 716-832-2271 





THI TOM li 


fOSflD & IIOITina 


a »p • L| o Hr, 



Let our professional DJ’s 
help you make an educated 
purchase so each piece of 
equipment you buy makes 
you money without costing 



you a fortune. 




The 
Professional 
DJ’s Choice! 


Crown • Yorkville 
Community • Shure 
MTX • Ashley 
American DJ • Ness 
Rolls • Ultimate • BBE 
& most manufacturers 


1(800)TOP HAT-1 


WE HAVE IT 

THE BEST AMPLIFIERS 
AT THE BEST PRICES 
IN STOCK! 

CROWN QSC 

AUDIO PRO YAMAHA 

ASHLY ELECTRO-VOICE 

CARVER JBL 

Buy An Amp From Us and You Will 
More Than Likely 
HAVE MONEY LEFT 
TO BUY SOMETHING ELSE You Need! 


Mail Order - Cash or Certified Check Only 
Credit Cards Must Have 
Faxed Copy of Authorization 



MA NY PRODUCTS FOR THE DJ & KJ 


Visa & Mastercard • NYC call 718-370-8566 • Mail Order Welcome 


STOP GLOBAL WHINING 

New England Speaker Inc. 

221 Main St., Stoneham, MA 02180 

(617)438-1786 
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Equipment Cases 


Rack Modules 




* 

L 

i 


Musicians, DJ’s and KJ's 

When you take your equipment on the road you need the best 
protection available. Custom built STAGES Equipment cases are 
designed to withstand the demands of the professional entertainer. 
Only the best components and fittings are used in their 
manufacture to provide maximum protection with minimum 
expense Each solid wood consfnjcf/'on case is covered with 

AMPFABtm material for low maintenance and top 
durablity. When you bought your equipment you 
picked the best that you could afford, why settle for 

less in your road cases ? 



CD/Tape Cases 


I Custom DJ Coffins 


Custom Designs and Rush Orders 
Available - Cali 508-674-4004 
for information and catalogue 


Tel: 800-334-8625 For Your Nearest Authorized Dealer Fax: 508-676-9090 
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LIGHTS 
NEW & USED 
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• 700 WATT REMOTE 
FOGGER $125 

• GALLON FLUID $18 

• POWER AMP $249 

• SOUND MOON LITE $89 


FREE CATALOG, CALL 
800 880-0885 


I-- J-\ 

YOU WANT ‘EM 

y/E GOT 'EM 



THE DJ's #1 SOURCE FOR 
MULTI-DISC 
COMPILATIONS 

•Pop "Dome •CldiM • Couolry •Dome •Anc More! 

HUGE SELECTION! LOWEST PRICES! 
IMPORTS OUR SPECIALTY! 

Call 716-244-8476 

or Write 

DJ CONNECTION, LAKESHORE RECORDS 
9D5 MONROE AVE, ROCHESTER, NY 14G2G 


"The Most Popular Video Series tn The DJ Industry ” 

ULTIMATE DJ TRAINING VIDEO 




ttt 


I 


“THE ULTIMATE GUIDE TO PROMOTING & EXPANDING YOUR DJ BUSINESS" 

(90 minutes crammed full of useful & exciting marketing ideas to help you dominate your marketplace.) 

“This video series is the most helpful 
training tool I ‘ve purchased to date. ” 

ChadMcMeetu Arlington, \ f A 


,*.W.V. .V ‘.V. 4 .-. . -.V. .v.v • V.-. . .V.V.V. . . • •.v. ■. 

a . ■ f. fl -- 

‘7 learned so many great ideas from all 

l * V 



three videos — Thanks A Lot! ” 

..‘A 1 ... .. . ... ' 

.-.v.v*v. .V.V.V.v.W.Wa . ,w ■ ■' . . . 1 V • • V. 

:: — Ffwut Mercer, PHoetux, AX 

^ v \V.'-*#"-■ jv"" - - s . v vr.v 

i ■ • ■ i i n y « e '!■««?! ■ i i i i • it hi r ri * i • t t i v ti ■ r n a i i i re m ip ■ i ■ • i y it r • r i t i * ■ a 'ifirilivliliiili 

“THE ULTIMATE GUIDE TO USING BIG SCREEN MUSIC VIDEOS IN YOUR DJ 
BUSINESS” (Double or triple your normal rates with Big Screen Music Videos.) 
We show you What to buy -Howto use it-How to market it. 




* * * to get into music video, t think the 

. r r ' * ‘ •• / - * % . , . • * ", -V • • ‘ ... F ' ...... 


SS 


"This video covers virtually every aspect 
of the Big Screen Music Video business 

t . ■ ii a v — v , j r « i ■ ■ ■ . . i ■ ■ ■ r ii i ■ t t h i « iv tpii i s k m . ■ . *i t a .hi 

in detail — 1 recommend it! 

— Wolf Zimmerman, Wolfram Video 






1 


. . I J . I . . . . ........ ...II ...........h.b... . , . k I .. , . t. b l l < . . .. A, I I ........ - . . 

: price of the tape could prove to be one of 

;-T-■ • • • 

the best investments you 'll ever make." 

J‘- a'a'a'a ■ - ■ b a . . - - b b b - A* .'.'.'i . ......... i • . r i'i'i i"» - . r . i i i . . .' J « i i i 

-V.V-- . ‘ . b b h ... . . . _ . „ . . . . , . . _ ^ _ # . 

|:ggs§ Robert. bndqmst, Mobile Real Editor 

We VV r r T i V»V| '■ VnV. T iVlVl * - ' r Ww Wtf ■“ n"if *"»' ". ’ r" r i i V. "■ “eWwV • “m ".‘-S *i V1V1V 

“THE ULTIMATE GUIDE TO HOSTING & PROMOTING YOUR OWN BRIDAL SHOW’ 

(Why buy a booth when you can run your own Bridal Show & sell booths to other 
i wedding vendors for a big profit & book lots of weddings.) 

L ;,v,v ”,v,v.v i;' '; 

"This tape is a major breakthrough. If you use the video -your Bridal Show will be a 

i ■ i i i . i’* ■ t i . ■ r . fl ’i. T . . . 4 . . . . . . . _ - . _ . tdr Br Wr 

••Vt ,*i%V.V.V,V.Va% B i ,% r .' • • • • • - - ... . /.•, . */ Wa . // ’ ‘ . . . 

success! n _ Kevin Wayne McClain. National DJ JS Nile Club Consultant 

t ' t -i- •.VW. 4 . < .%ViV^‘AVA - .V.V . 1 J \ vv. -% k /.‘. •- Vi \ % % % '/iV/fi- .\-iV *"♦%' VW.V."rVvS --- ^ - . . • • ‘ • • * . * 




i»tlit9frrm-4rrr¥l • 


EACH VIDEO Just *32 ,s or S 89 K For ALL 3 VIDEOS (SAVE M2 0 ") 

+ $3.00 Shipping & Handling + $5.00 Shipping & Handling 



CALL 1-800-567-2521 

CANADIAN RESIDENTS CALL (618) 244-2468 

Or Send Check or Money Order To: 


ES 



MIDWEST VIDEO PRODUCTIONS - P.O. Box 2306, Mt. Vernon, IL 62864 


L 


J 


THE MUSIC DISTRIBUTOR for the DJ 
& ENTERTAINMENT INDUSTRY 


A. V.C. Searches the U.S, and the globe to bring 
the finest in CD compilations for DJs. 

Specialist in Various Artist CDs — Every Type of 

Music and “DJ Only" titles. 

For catalog of over 1300 various artist CDs 

with complete track listings send $7 to: 

A.V.C. 68 Llewelyn Ave., West Orange, NJ 07052 
Dealers Welcome / Minimum order required 


Call; 201-731-5290 (voice or fax) 10 a.m. - 6 p.m., M*F 

For free monthly catalog 



The D J s Guide 

ii 

to Running Weddings 


VIDEO TRAINING PACKAGE 


The complete, professional guide lo coordinating weddings and boiling 
wedding reception parlies. 

• Video, Book, & Custom forms 
+ s/h • $75 p * 


lor ORDER ITEMS SEPARATELY: 


The Video (60mm .) - S49 +($2.50 s/h) 
The Book (6$ pages) • $19 +(1.50 s/h) 

'Th# Pr«‘f jiiarol Cu d# la Coordinating Weddings' 


• Custom forms {preprinted contracts, 
protocol sheets, reception questionaires 
+ more/) - SI4+($I.OO s/h) 

mC & VISA accepted 

Colt 800-639-8586 or 617-364-6203 
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Subscribe Today! Call 716-385-9920 


ELECTRONIC 

BARGAINS 

The Only REAL One Stop 
DJ SUPERSTORE For 


Professional DJ Products 

MTX 

DBX 

Denon 

Lightcraft 

Showcase DJ 

Sampson 

Pioneer 

DKKaraoke 

Technics 

Lylequest 

American DJ 

Gemini 

On Stage 

BBE 

LTI Speakers 

Pitbull 

DJ Tools 

AB Amps 


...and many more! 

Call us with your best price. 

FREE CATALOG 
1 - 800 - 336-1185 

fax {508} 586-2488 

IF WE DON’T HAVE IT... 
THEN YOU PON T NEED IT! 
VISIT OUR SUPERSTORE 

970 Montello St. (Rt. 28) 
Brockton, MA 02401 

Open Tues Sal B am - 6 pm EST 
Closed Sunday & Monday 



SHOWBIZ 

fan UKMdoa*X 

VERSION 1.0 


PC SOFTWARE FOR THE MOBILE 
DISC JOCKEY ENTREPRENEUR 

B On-Screen booking calendar 

■ Pop-up Pertormef scheduling 

• $m Standard Pnees by Event Type 

• Allows for client discounting 

■ Function Kail Tracking module 

- Provide clients additional options (lights, 
extra equip, etc) 

■ 10 cilpert pictures ot optional effects 
included 

• Contract & Label printing 

• +Plus many more productivity 5 cost saving 
features 

• DEMO DISK Of BOOKLET AVAILABLE 
For more Info Call: (216) 473-2098 

Solutions 


You won't miss a beat if you subscribe to Mobile Beat! 


MOBILE DJ SOFTWARE 


FREE DEMO DISK or 

Download From BBS 

Jo Jo Pineau Entertainment 

5812 Bellamah NE, Dept. 3, Albuquerque, NM 87110 

505-255-5555 (voice) 
505-884-0754 (data) 


FLASHY LIMBO POLE 


Professional & Inexpensive 
JUST S19.95 
Lear Enterprises 
I (908) 718 • 4151 


Positions Available: 
Entertainment company in northern 
NJ looking for reliable DJs, MCs, 
Dancers, and Roadies. 
Steady weekend work. Equipment 
and records provided. For more info 
call: 201-703-0907. 



E DJ 

EQUIPMENT 

HOT LINE 

TALK TO SOUND & 
LIGHTING EXPERTS 

FIND OUT WHAT'S 
& WHAT'S NOT 

NATIONAL DJ SUPPLY 

So. VIENNA Oh.45369 

( 513 ) 568-4900 



Double Your mr 
Business?! 7 


You can with this actual¬ 
sized, GOLD RECORD & 
engraved BRASS plate 
personalized with couples'^ 
names and wedding date 
for their first dance! 
[Three 8x10 frame styles toj 
choose from -1 low price!) 


YOUR 
PHONE 
. HERE 


F" ■**■! 





Free brochure: 612-735-1354 

+ FREE sample ads for you to use! 


Or send: 

fl) Each couple's First names. Song 4 
Artist & Wedding Date. 

2) SI9.99 4 - ($3.00 S/H) per plaque. 

3) (MN add SI.30 tax per plaque,) 

4) Include YOUR name & number! 
To: Diamond Entertainment 

Box 25444 / Woodbury, MN / 55125 

Money Orders ft Checks only. No COD's 

Over a $50.00 Value!! 


ONLVSI9.99 


IHIVI MISS V WAT! Bili'k Issues # 2IL !!L T2 . 2It & 21 iirP NOH ;n ;iil;ilile! Hut Quantities Am Limited! 
Don’t Miss Valuable Articles and Equipment Reviews Like: • Karaoke ami Your Computer * 10- Year Reunions 
* Essential Playlists/ Top 200 * How to Sell at Weddings * How to Produce a Promo Video (Back Issues arc $5 each.) 
11811 AV VIIAIHT — The Classic Set of Mobile Beal. Don’t let this fantastic deal slip through your lingers: 

The very fast year's publications of Mobile Beal Issues ! (i Now only $16 (inc\s postage). 

Send check or money order to: RO. Box .AW, E. Rochester, NY 14445, or call (716) 385-9920 to pa\ by Visa or MC 


Cable TV Equipment 

Jerrold • Scientific Atlanta • Pioneer • Oak • Hamlin • Zenith • More... 


Converters and Descramblers 


Own your own — Save Rental $$$ 

Quantity Discounts! 

Buyer's Associates 

1 - 800 - 889-5139 

For catalog send $1 to: PO Box 1052, Bellsville, MD 20704 

\iimhh- iinplv iinj I lull nimble service will hi' dcnit'tl assistance. J 


KAHWATY JOE HAS ALL BRANDS OF 
KARAOKE 0 DJ EQUIPMENT 

Pro Sound Systems, Lights & Effects, All Formats of Karaoke, DJ 
Mixers, Mies, Samplers, CD Safety Sleeves and Accessories. 

Spring Special: 700-watt PARTY 
, -• df FOGEER Vi/ Remote Control 

- Only $99! 

1-800-404-7474 {908} 308-9629 
21 Longview Ave., Freehold, NJ 07728 
Call or write for FREE Catalog 


M 



Your one-stop DJ Warehouse 

DJ, Club, Stage 
Lighting at 
Wholesale Prices 
Call For Our 

BLOWOUT 


• Buy Direct 
• Free Catalog 
800-544-4898 


LiJ 


Lights Up, 

7756 NUJ 44 STA€€T 
5UNRIS6, FL 33351 


Special Prices 


Pin spots 
Mirror Balls 

Fog Machine w/ Remote Control - $149 Party 
Fog Juice Gallon (Scented or Unscented) ■ $22^® u PP** es 
Black Lights 
Sound Systems 
Light Craft 
NSI 

Technics 1200 f s 
VEI / Gemini 

Samson Wireless Systems 
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Professional Jingles & Drop-in's on CD 


Be first to give yourself the Ultimate Edgel 


Featuring:- Show Opaiers, Chart positions. Essentia! Songs, 
Comedy Drop-in’s, Radio Style Pieces, Show Closers, Sexy VO’s, 
Year Checks, Classic Hit Material. The list goes on & on 


1/ Available for the first time in the States 
2/ Direct from the UK's leading producers 
3/ The best from the Worlds largest Mobile DJ Market 
4/ Suitable for DJ s, VJ s ( Mixers, Kareoke, VJ s, Radio 
5/ Over 100 tracks on atl discs ^ 

6/ Turns a CD player into a Digital Jingle Machine ^ 


There are currently Srvr/t General Use Jing)e CD’s available as well as 
The Mixers CD Tollkits and a full custom production service on CD! 




Turn Your Party Into An Event! 

DJ Games “ This book is loaded with over 90 

^J2 

l:\MES 


games for Professional Mobile/Club DJs at all 
occasions. DJ Games is the DJ tool of the '90s! Get 
rebooked - get your hands on DJ Games - Just 
S 1 2.95 +$3 S/H (Outside US + S/H $5). 



Ultimate Tr ivi a Quiz Book * 

am-packed with over 10,000 trivia 
questions! Including over 1,000 music 
related questions. Easy to use. Stop 
fumbling with cards and get the only trivia 
book you'll ever need. A great ice-breaker, 
excellent at clubs! Order today! Just 
$19.95+$4 S/H ('Outside US + S/H $5). 
WHILE QUANTITIES LAST! 

Save $$ Order Both Books For Only $29.95 (Outside u.s. + $5) 
NOW WITH TWO-DAY PRIORITY MAIL SERVICE 

Send Check or M.O. to: Encore Entertainment, PO box 404, Roosevelt, NJ 08555 




Limited Introductory Special Offer 


Send $39-00 to the address below to receive a pack containing one of our 
CD r s t a full colour information pack. Track Listings, and a Demo Cassette 

For Info & Cassette only said $10-00. 

Mastercard / Visa / Amex accepted by Marl, Fhuue, Fax. 


Disc Jockey Reveals Secrets... 
HOW TO MAKE UP TO 
$1,000 IN ONE 
WEEKEND! 

Call Now for Free Report! 

1-800-880-0337 
for a 24-hour 
Free recorded messaae 



26, Warley Hall Rd, Oldbury, Warley 
West Midlands, B68 9JS. United Kingdom. 

Tel - (01144) 121 434 4000 Fax - (01144) 121 429 1865 


Retail and Distributor enquiries welcome 



„riO- volume 

JO 

Through May 31,1995 

$35 includes s/h 

MOBILE MUSIC 
P0 BOX 106 

EAST ROCHESTER, NY 14445 

(NYS add 8% nysstl 


Be a Mobile DJ! 


In-depth 75 minute 
program unlocks 
the secrets to 
becoming a 
successful Mobile 
Disc Jockey, 

The Video Guide to 

Earning Money as a 

Mobile Disc Jockey 


^DJDB Music Organizer ProgranT) 


I 


for DJ, Audiophile, Collector. 


I Easy to Use. II 

| For FREE demo disk, Call | 
^705) 267-4315, Fx (705) 360-5151 j 




“This video covers all the basics 
of the business with needle-sharp 
preciseness. + .a wealth of information 
and advice "‘AfofrYe Beat Magazine 

★ ★★V4 "Highly recommended'* 

-Video Librarian 


$ 


39 s5 


Order Now or 
for FREE info: 

+$3s&h 1 -800-225-0000 

(NTS + $1.41 m) Ouipoit DJ Video Production* 
AMEXWISA PO Box 424. Com mack. NY 11725 
M( /( hfi k Ate Risk Afoney 8tick Guauwtrr ' 


HOWLING 

HOUND 

PRODUCTIONS 

“Where Karaoke fs Man's Best 
Friend'' 

Call Howling Hound Productions 
for all your Karaoke needs ... 

- Custom Configured Systems 
i Hardware & Software Sales 

} Restaurant & Club Promotions 

800-4U2-H0WL 


ISM USED CASES 

FOR DJ EQUIPMENT 
For more information: 

ISM PO Box 702 York, PA 17405 

717 - 845-3985 


LT. Buiorpri 

Our Full Line of DJ Party Praps 
Will Liven Up the Dullest Crowd! 

Hats, Sunglasses, Inflatable Instruments. Seasonal Toys in fun 

Assortments at Lower-Than-Retail Prices! 

Plus, a Full Line of Costumes & Accessories Available. 

Send For a Free Catalog! 

PO Box 666 Manville, NJ 08835 
908-298-1989 Fax - 908-298-0484 



A MUSIC RESOURCE FOR THE PRO DJ ! 


PRODUCTS FOB A PRO MOBILE DJ BUSINESS: 

• Exclusive DJ-Only Compilation CDs 

• Exclusive DJ-Only CD Subscription Service 

• A Variety of Domestic/ Import Compilation CDs 

• CDs Reviewed in Mobile Beat Magazine 

THE BENEFITS OF OUR MAIL ORDER SERVICE: 

• We Service Only Pro Mobile DJs & Their Business 

• Monthly Catalog Feature New CDs Each Issue 

• Your Satisfaction is Always Guaranteed 

• Toll Free No. Available to Order Your Merchandise 


Special DJ Sales & Service Hours: | 

Mon. - Thurs. Noon - 10 pm, Fri. Noon to 6 pm(EST) | 

(610)631-1779 r— 

SALES & SERVICE l ^ ~ 

1012 NORTHRIDGE DRIVE, NORfi 

yit| 

Rotations now accepts the Amer 

1 (610)631-1984 
[ FAX SERVICE 

tISTOWN, PA 19403 A 
ican Express Card ! >U|ft|pr 
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Subscribe Today! Call 71 6-385-9920 You won't miss a beat if you subscribe to Mobile Beat! 
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PRESENTS 


The Complete “How To” Videos 


i 


THE BAR/BAT MITZVAH 
BASIC PROBUCTION VIDEO 


3 


THE BAR/BAT MITZVAH 
FULL PRODUCTION VIDEO 


How to Prepare 8, Run a Bar/Bat Mitzvah 


* 6 Planning Sheets 

* Preshow 

* Cocktail Hour 

* Grand Entrance 

* Candle Lighting 

* Hora 

* Motzi/Toast 


* Contest 

* Courses/Buffet 

* Specialty Dances 
■ Memory Glass 

* Record Hop 

* Prizes 

* Grand Finale 


A Behind-The-Scenes Look at the 
“High End* Affair 

• 11 Planning Sheets * Dress-Up Skits 

• Recruiting * Set Ups 

* Training ■ Party Props 

* Party Dancers • Sample Packages 

• Costumes • Video Catalog 

* Routines 


2 the CONTEST VIDEO 


Everything you need to know to 
perform all the Basic Party Contests 


4 


THE PARTY DANCES 
VIDEO 


15 Dances t 5 to Teach your Staff , and 
10 for your Staff to Teach the Guests. 


Huggy Bear 
Coke/Pepsi 
Multiplication Dance 
Name That Tune 
Dance Contest 
Lip Service 
Strip Tease 
Limbo 


* Freeze Dance 

* Dance Marathon 

* Tricycle Races 

* Hula Hoops 

* Mummy Wrap 

* Musical Boys 

* Hoops 


Solo Performances 
■ Strike It Up 

* Oh What A Night 

* Get Ready For This 

* Give it Up 

* Good Time Tonight 

Guest Participation 

* Grease Lightning 


* Hands Up 

* YMCA 

* Electric Slide 

* Dollar Wine 

* Loco in Aculpoco 
■ Mony Mony 

* New Electric Slide 

* Time Warp 

* Motown Medley 


5 


THE BAR/BAT MITZVAH 
“PARTY DEMO” VIDEO 


This is a demostration video that our MCs 
and DJs use to assist in seliing our 
Bar/Bat Mitzvah Production Packages. 


To Order “How To” Videos 


1. The Bar/Bat Mitzvah Basic Production Video $125°° 

2. The Contest Video $ 50 00 


3. The Bar/Bat Mitzvah Full Production Video 

4. The Party Dancers Video 

5. The Bar/Bat Mitzvah “Party Demo” Video 

SPECIAL 


$12500 

$ 5000 

$ 5Q00 


BUY ANY 2 VIDEOS & GET “PARTY DEMO 
ORDER ALL 5 VIDEOS FOR 


W 



$30000 


Include S5.00 for Shipping & Handling. PA Residents add 0% sales tax. Philadelphia Residents add 7% sales tax. 


INTRODUCING CD9 
THE COMPLETE 
MISCELLANEOUS PARTY CD 


CANDLE LIGHTING 

1. Tradition 

2. Friends {original by Bette Midler) 

3. With A Little Help From My Friends 

GRAND ENTRANCE 

4. Good Time Tonight 

5. David Letterman Theme 

SPECIALITY DANCES 

6. (New) Electric Slide 

7. Dollar Wine (Jamaican Dollar Dance) 

8. Hands Up 

9. Hokey Pokey - call your own (inst.) 

WEDDING PARTY 

10, Friends (orig, by Michael W. Smith) 

11. One More Time 

1 2. Wedding Thank You 

CLASSIC SWEET 16 

13. Sixteen Candies 

14. You’re 16 

15. Sweet Little 16 

16. Happy Birthday Sweet 16 

PARTY CLOSERS 

17. Hit The Road Jack 
Id. Lean On Me 

19. Thank You For The Party 

20. Happy Trails 

21. Warner Brothers Cartoon Ending 

22. The Party’s Over 

CHILDREN 

23. Rainbow Connection (Muppets) 

24. You Are My Sunshine 

25. I Love You, You Love Me (Barney) 

26. Sesame Street 

27. It's a Beautiful Day In The 
Neighborhood (Mr. Rogers) 

ETC, 

28. For He’s A Jolly Good Fellow 

29. For She’s A Jolly Good Fellow 

30. Happy Birthday - High Energy 


TO ORDER CDS - 

CP’S 1 & 2 

00 

each 

CD’S 3 thru 9 



$ 28 °° 


each 


SPECIAL 

Any 10 CD's - $200. inc. shipping 
Or Buy 5 / Get 1 Free 

DESIGNATE NUMBER & TITLE 
OF CD’s SELECTED. 

ADD $3 - SHIPPING & HANDLING. 

It ordering more than 5 CD's please add an 
additional $.25 per CD for Shipping ft Handling. 
PA Residents add 6% sales tax. Philadelphia 
Residents add 7% sales tax. 


VISA 



Credit Card Orders Call 

( 215 ) 947-6935 


FOR MAIL ORDERS 
MAKE CHECK PAYABLE TO: 

BOBBY MORGANSTEIN PRODUCTIONS 
3736 Wheatsheaf Road 
Huntingdon Valley, PA 19006 
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THE COMPLETE CD SERIES 

PRODUCED BY DISC JOCKEYS FOR DISC JOCKEYS 

NOW 9 GREAT CDS AVAILABLE FROM BOBBY MORGANSTEIN PRODUCTIONS 



1 GDI THE COMPLETE JEWISH PARTY CD J 

FOR BAR7BAT MITZVAH: 

Recessionals 

1 . Candle-Lighting Medley 

10. Simon Tov and Maze! Tov 

2. Long Hora Medley (Instrumental) 

11 . Chosn Kale Maze! Tov 

3. Long Hora Medley (Vocal) 

Crowning Ceremony 

4. Hava Nagitah 

12. Mezinka 

5. Dayena 

Horae 

6 . David Melech Yisrael 

13. Oseh Shalom 

7. Tzena-Tzena 

14. Short Hora Medley 

FOR WEDDINGS: 

Israeli Dances 

Processionals 

15. Mayim Mayim 

8 . Dodi Li 

16. Yesh 

9 * Erev She! Shoshanim 


CD2 THE COMPLETE LATIN PARTY CD 1 

MERENQUE 

SALSA 

1. Com padre Pedro Juan 

11. Maria Cervantes 

2. Merongue Del Iron 

12 . SauvOcito 

MAMBO 

CUMBIA 

3. Mamba Jambo 

13. Tiberon 

SAMBA 

BOSSA NOVA 

4. Samba Pa Tf 

14. Desafinado 

5, A Felicidade 

LAMBADA 

TANGO 

15. Lambada 

6 . La Compasita 

CONGA 

RHUMBA 

16. Conga Line Medley (Hot Hot Hot, 

7. Resame Mucho 

Everybody Salsa A 

8 . Miami Beach Rhumba 

Percussion Jam) 

CHA CHA 

CALYPSO 

0, Cherry Pink & Apple Blossom 

17, Jamaica Farewell 

10. Oy Como Va 

10, Day a 

| CD3 THE COMPLETE NOVELTY PARTY CD 

1. Rap Beat 

31. Carnival: Gladiators March 

2, Na, Na, Hey Hey. Kiss Him 

32. Circus; Over The Waves 

Goodbye - chorus 

33, Surfing; Hawaii Five-O 

3, Land of 1,000 Dances - chorus 

34, Money: Dynasty Theme 

4, Rock N 1 Rod Part II 

35. Broadway: Broadway Medley 

5. Mission impossible Theme 

(That's Entertainment, Hooray 

6 , Jeopardy Clock 

For Hollywood. There's No 

7, Reveille 

Business Like Show Business. 

8 , Yakoty Sax 

Give My Regards To Broadway, 

NOVELTY SOUND EFFECTS 

Cabaret) 

9. Siren 

35. Mardi Gras Medley: {When The 

10. Bell 

Saints. Way Down Yonder. 

1 1 , Buzzer 

Muskrat Ramble) 

12, Gong 

37. Politics: Hail to the Chief 

13. Laugh Trak 

38. Military: Stars and 

14. Applause 

Stripes Forever 

15, Applause, with whistle 

39. Candy Cart; Candy Man 

16. Rim Shot 

40. Graduation: Pomp and 

17, Drum Roll (15 seconds) 

Circumstance 

10. Long Drum Rod (60 seconds) 

4t. Camp; Hello Mudda, 

NOVELTY DANCES 

Hello Fad da 

19. Square Dance 

42. ShipfCruise: Gilhgan's 

20. Teton Mountain Stomp 

Island 

21. Hula - Aloha Oe 

43. Beauty: Miss America 

22. Mexican Hat Dance 

MUMMERS 

23. Con-Can 

44. Golden Slippers 

24. Fiesta Party Line (Pizza Theme) 

45. If My Friends Could See 

25. Limbo Medley 

Me Now 

(Limbo Rock, Tequila. Iko-lko) 

46. Alabama Jubilee 

GRAND ENTRANCE THEMES 

47. Pennsylvania Pofka 

26, Space; 2001 Space Odyssey 

40, Baby Face 

27, TV: 201h Century Fox 

49, Four Leaf Clover 

28, Olympics: Olympics Theme 

SO. Mummer's Medley (Golden 

29. S ports: Wide World of Sports 

Slippers, Alabama Jubilee, 

30. Baseball: Take Me Out to 

ff My Friends Could See 

the Ball-game 

Me Now) 

CD4 THE COMPLETE TRADITIONAL PARTY CD 






BIRTHDAY 

1. Happy Birthday (trad.. voc.) 

2. Happy Birthday (trad., inst.J 

3. Happy Birthday (swing, voc.} 

4. Happy Birthday (swing, inst ) 

5. Happy Birthday (funky stylet 
ANNIVERSARY 

6 . Anniversary Song 

7. Anniversary Waltz 

8 . Happy Anniversary 
WEDDINGS 
Processionals 

9. Pachelbel's Canon in D 

10. Trumpet Voluntary 

11. Here Comes The Bride 
Recessional 

12. MondlesohrVs Wedding March 

13. Simon Tov A Maze 1 Tov (voc.) 
Parental Dances 

14. Daddy's Little Girt (vocal) 

15. Daddy's Little Girl (instrumental) 

16. Sunrise, Sunset (vocal) 

17. Sunrise, Sunset (instrumental) 
Cake 

16. Cut the Cake (trad., voc.) 

19. Cut the Cake (trad., Inst.) 

20. Cut the Cake (swing, Unfit.) 

21. Cut the Cake (funky, inst.) 

TRADITIONAL DANCES 
Waltz 

22 . Edelweiss 


Foxtrot 

23. I'll Be Seeing You 

Jitterbug 

24. Opus One 
Swing 

25. American Bandstand 

Continental 
28, Night Train 

ETHNIC DANCES 
Irish 

27, Irish Jig Medley; (Irish 
Washerwoman, McNamara's 
Band, Gary Owen) 

Polish 

28, Beer Barrel Polka 

29, Kochany Mazurka (or Oberek) 

30, Dollar Dance Polka 
Italian 

31 4 Tarantella 

Greek 

32. Zarba The Greek 

33. Misorlou 

Jewish 

34. To Life - Horn (instrumental) 

35. Happy Bar Mitzvah (vocal) 

36. Happy Bat Mitzvah (vocal) 
TRADITIONAL PRESENTATION 
BACKGROUND MUSIC 

37. That's What Friends Are For 
(inst ru mental) 

38., Memory (instrumental) 


* 



i C05 THE COMPLETE SPECIALTY PARTY CO 

SPECIALTY DANCES 

10. Bristol Stomp 

1 Stripper (with drum roll intro) 

11 , Charleston 

2, Chicken Dance 

12. N«w York, New York (Instru 

(speed up version) 

Line Dance Beat) 

3. Chicken Dance International 

1 3- Chorus Line 

with varroua ethnic 

14, Cottoneyed Joe/Scottische 

promenades; (The Original, 

(censored) by 

Beer Barrel Polka, Mexican 

Isaac Payton Sweats 

Hat Dance, Irish Jig, Tarantella. 

15. Cotloneyed Joe/Scottiacho 

Hava NagIIah) 

(uncensored) by 

4 Alley Cat (speed up version) 

Isaac Payton Sweats 

5, Electric Slide (speed up vers.) 

18, Belly Dance 

8 , Party Tram Medley: (If My 

BALLROOM SPECIALTIES 

Friends Could See Me Now, 

Jazz Waltz 

Happy Days Are Here Again; 

17. Someday My Prince Wilt Come 

California Here 1 Come; When 

Classical Waltz 

The Saints Go Marching In; 

18. Blue Danube 

Hey Look Me Over; Hail, Hail, 

GHa Cha 

The Gang's All Here; When The 

19, Tea For Two 

Saints Go Marching In) 

Fox Trot 

7. Bunny Hop 

20. Bogm The Boguine 

8 . Hokey Pokey (Funky Version) 

Bom Nova 

9, Hokey Pokey (Thrash Version) 

21. Girl From Ipanema 

CD6 THE COMPLETE GRAND ENTRANCE PARTY CD 

Cheers 

26. Friend s * As Long As 

1, "Charge” Cheer (Organ) 

We've Got Each Other 

2, "Charge" Choor (Trumpet) 

(Growing Pains Theme) 

3. “Motivator" Cheer 

27. TV - Entertainment 

4. “Let's Go* Cheer 

Tonight Theme 

5. "One" Cheer 

28. Talant - Star Search Them* 

6 . ‘'Rock You" Choof 

29 Comedy - Saturday Night Live 

Grand Entrance 

Theme 

7. Stow Motion - Chariots of Rro 

30. Aiswi ABC World News 

6 . Sports - Sinus (Chicago Bulls 

Tonight Theme 

Theme) 

31. Talk Show Old Tonight Show 

9, Football - Monday Night 

Theme (Johnny Carson) 

Football 

32. Talk Show - New Tonight Show 

10, Sports - Notre Dame Fight song 

Theme (Jay Lono) 

11, Baskofbad - Sweet Georgia 

33, Talk Show - Arsenlo Hrtll Theme 

Brown 

Wedding Grand Entrance 

12. Champton - Rocky Thome 

34. Here Comes The Bride (Swing) 

13, March - Washington Post 

35. Here Comes The Bride (Disco) 

March 

36, Puttin' On The Rilr (Bridal Party) 

14, Racing - William Teh Overture 

37, Cut The Cake (Disco) 

15. Patriotic - Yankee Doodle 

Solo Grand Entrance 

Dandy 

38, Drum Solo ~ Roll Off 

16. Armed Forces - Bridge Over 

39. Drum Soto - March 

The River Kwai 

40 Drum Soto * Big Band 

17. Royalty - Masterpiece Theater 

41. Drum Soto - Rock 

Theme 

42. Drum Solo High Energy 

18. ft/ues - Blues In The Night 

43. Trumpet Fanfare - Horse Race 

19. flockin' - GrovirV With Mr. Sloe 

44. Trumpet Fanfare - Hull Fight 

20. Dessert - Fanfare For the 

45. Trumpet Fanfare - Royalty 

Common Man 

46. Sexy Sax Solo 

21. Cruise * Love Boat Thoma 

47. Funky Piano Solo 

(reggae style) 

48. Funky Guitar Solo 

22 . Strange - Twilight Zone 

49. Heavy Metal Guitar Solo 

23. Scary - Jaws 

50. Techno Grand Entrance 

24. Sneaky - Pink Panther Theme 

(Anticipation) 

25. Friends « Thank You For Being 

5t. Techno Grand Entrance 

A Friend (Golden Girls Theme) 

(Hip-Hop) 

CD7 THE COMPLETE CLASSIC PARTY CD 

WEDDING CLASSICS 

ETHNIC CLASSICS 

Father and Bride 

Italian 

1 * This Moment In Time 

10 , Amoro 

2 . Thank Heaven For Little Girts 

17. Shaddup V Face 

3. One Moment Jn Time 

18, Vofaro 

Mother and Groom 

19, Theme From The 

4, Boy Of Mine 

Godfather 

5, Mr. Wonderful 

Irish 

8 . A Song For My Son 'Long) 

20, When Irish Eyes Are Smiling 

7. A Song For My Son (Short) 

21, Danny Boy 

8 , A Song For My Son (Instru.) 

Polish 

9. You Are The Love Of My Life 

22. La Palomo Blanco 

Bride and Groom 

Jewish 

10, t Love You 

23. Hava Nagitah - Techno 

11 . What 1 Did For Love 

24- Nora Medley - Disco 

12. More 

(Hava Nagilah 

13, You Light Up My Life 

David Motach Yisraell 

14. i Believe tn You And Me 

Simon Tov Mn/ei Tov 

15. As Time Goes Oy 

GhoVn Kale Maze! Tov) 

CD8 THE COMPLETE COCKTAIL MUSIC PARTY CD | 



JAZZ STANDARDS 

1, The Way You Look Tonight (ins.) 

2, I've Got You Under My Skin (Ins.) 

3, Summer Wind (vocal) 

4, Love J? Mere To Slay (vocal) 

5, it Had To Be You (vocal) 

KENNY G SET 

6 , Songbird (Instrumental) 

7, Silhouette (instrumental) 
JAZZ/POP 

8 , Sweet Love (vocaf) 

9, Time And Tide (vocal) 

10. The Lady In Red (vocal) 

JAZZ BALLAD 

11As Time Goes By (Instrumental) 
12. When I Fall In Love (vocal) 


JAZZ INSTRUMENTAL 

13, Just The Two Of Us (ins ) 

14. Breezin' (instrumental) 

1 5. What's Going On 

(instrumental) 

1 G„ Morning Dance 
(Inst rumenial) 

BROADWAY BALLAD 
17. On My Own (vocal) 

IB. The Music Of The Night (vocal) 
LIGHT JAZZ 

19„ Juft The Way You Are (Instru.) 
20- Smooth Operator (Instrumental) 
SWINGING JAZZ 

21. Alt Of Mio (vocal) 2:43 

22. Killer Joe (instrumental) 3:53 
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DKKaraoke" 

fhc I ctidei tn Akrnt I rurnan *ru#fi 



We have one of the largest inventories of 
Karaoke Laser discs & CD+Gs on the East Coast 

• Tip Top • Sun Fly • Space Tech * Pioneer 
•JVC • Nikkodo • IMu-Tech• DKKaraoke 

Music Maestro in stock! 

HUGE Selection of 
DKKARAOKE Discs in Stock!! 

• Special Close Out Prices on 

Comedy Karaoke LDs — $50 while they last! 
W/ FREE Comedy Karaoke Theme Music! 

• Nikkodo Ninja Player — only $350! 

• CALL FOR OUR NEW PRICE LIST!!! 


Basic CD+G Player — $279!!! 


GREAT SELECTION - EXCELLENT PRICES 


(A pioneer 

TT* Arid 


m 


mi 

INilKKDDD 


umqu ii hemi 



800-282-4G PE 



FIRST DANCE CD PLAQUES 

8X10 FRAME $12.95 -$29.95ea. + (S/H) 

For ihe com of ii CD give your wedding couples ;i 
memory to cherish - 
A FRAMED CD OF 
THEIR FIRST DANCE SONG! 

A proven way to increase business. 

Give us the couples name, first dance song, title, 
artist and wedding date. 

WE DO THE REST! 

Save lime & Money! 

For more information Call Today 7(13-825-64111 



Deadline for June/July issue 
is March 31, Call 
to reserve space today! 



u 


RHYTHM & LIGHTS" 




New, Unique, Sensor- 
Lighted, Sound Sensitive, 
Battery Operated (2*AAA's), 
Black or Silver 

ALUMINUM TAMBOURINE 

with $39.95 Suggested List; 
Attractively Packaged, 
Lightweight, Molded Grip, On- 
Off Switch, Jingles and Mini 
Lights; Market-Tested for 
Design, Durability and 
Entertainment Value 
throughout U.S.; For 
additional information contact: 
AAA DJ & KJ ENTERTAINMENT <§> 
(800) YOU SING! 


io 


FREE DJ 
SOFTWARE 
DEMO!! 


* Easy to learn and use 

* Prospect follow-up reminder 

* Custom design contracts and letters 

* Add your own logo to letters or contracts 

* On-line Help plus a 30 page User's Guide! 

No other software product on the market offers the extensive features 
that Info Manager provides. Call or write for a free de mo or download 
the demo from the COMPUSERVE General Music Library. E-Mai) me 
(Todd Weeks) @ 74544,3200 for more info!! 

Custom Ware Systems 

1517 Livingston - Plano, Texas - (817)929-2800 


Attention QJ's 

Tired of investing top Dollar for your 
music? Waul to save 50% - 80% off 
Compact Disc's, Records & Topes? 

For a comprehensive package of whole¬ 
sale distributors send $6.00 to: 



Consumer Concepts 

P.O. Box 281 ► 

203 Washington Street 
Salem, MA 01970 - 6500 


► ► 



$UMER 

cepts 


PUT YOUR AD HERE! For only $60 
($30 per column inch). 

You get two months of exposure. 
CALL (716) 385-9920, or fax (716) 385-3637 


CUSTOM 

Create Your Own CDs 
Transfer records, tapes 

unbeatable price! 

Sound Craft 
415-391-3036 


Learn the Basics 
of “Live” DJ 
Digital Sampling 


VHS Sampling Video (li Ititfiulc y ) 
teaches the fundamentals with 
Dr. It and DJ Iteritie Howard 

$10 $1.5(1 shipping 

(Viso/Mastcrcard accepted) Np personal checks. 


SOUNOCRAFTSMEN 

4545 H. Baseline Rd.. Phoenix, AZ 85044 
(602) 438-4545 




rTTTl 



'I MAY WEDDINGS WITHOUT-. 


“A Song For My Son” 

New! -“One More Time” b/w “A Wedding Thank You 


»i 


II your specialty is weddings. you need these spotlight dance songs in your library 1 A Songi 
For My Son 1 is the perfect ballad for Mother Groom dances ' One More Time" is the 
coniemparary replacement for "Daddy's Little Girl 

“A Wedding Thank You' is a lerrilic sentimental song for when nothing else will work All 
three recordings by popular singer/songwriter (and mother) Mikki Vie rick. Hundreds ot DJs 
have picked up this sentimental ballad on casseite 

Both CD's available direct through: Steel City Dj Supply <BOO-766-8997), 

Rotations (A 10-611 -1779), Musically Youn of NY (100-569-2475), 

Electronic Bargains (800-336*( IBS), Hi-Tech Pro Products (508-620-099]), 

Connecticut Nightclub and DJ (203-230-2449) and Powerhouse Pro DJ (716-832-7957). 
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TO ORDERII! 

Spd chsdt or Jreraf art* to Ooraid Binsr'. * 
Mmd BwUtfi V**r ^ E Si 
Sbatmtnskrer, PemsjAwia 17011 _ 


r ^ 

MasterCard 


VISA 


I ■ i a: fa fa fa 1114 rn i 


OUtWDf U S> *0 $*M 
ftflUtifiJM* RESIDENTS 
M) 1% USE T AX 


TOTAL 

Ate* 4 I w**M F c S>*~+y 


■THE 111 NET HIND BENDER’S DISC JOCKEY GUIDE BOOK 

(EASY TO USE) 

• Th* only guto* book, that will triin you to b*COm* i iucc#tttiji 
iin6*p«nd#nt ipKitlty Of vtn*ty Disc Jock**. 

• For the bngiraw and already pfotatiml Disc Jock*y 

• Music ttor* OWnan * that want to *#rv* prtfvuioaU D J I 

• Nit* dub owners - who warn 10 hava th* best dance mu*»c in ih«r dubs 

• Dane* music collectors 

• Indudas over 3,700 of tha most requestnd dance songs from 194 1 through 
1991. SO years of dance muse. In all categories 

• Ut«9 AJphabahcaJh by Vist ■ Raied 

• Cai«gonrad * Yaw 

• Beats Per Mviut* * Comrecti 

• W«*dr*j Formate ■ Spaoai Occasion Songs 

• hoklay Sengs * Apoi 30 K *or Dance Songs 

• Tradft&naK Songs 

• Wtiat you need to know about variety D J 'i and specialty DJY 

• Getting Slided * Good Being Pons 

• Show Contracts * widtog Formas 

* * Pricing d Shows * SinfrBy Step ProceAree Id Gutffl 

• (Jam to do *1 Types at Succwsfu 4 Muung Mutt 

• I EARN EXTRA CASH i 

• Learn Die secrets to having a ‘in A pr afiubla career is a Dae Jockey! 

• Al ntonu&on oornpled torn my own taac coaacteFi $ pas axpanpue, D J. Don B*rer 


1 - 800 - 899 - 1740 » 717 - 730-0713 



WHOLESALE PRICES 

ON PROMO T’S & More! 

• T-shirts w/ logo 
as low as $2.50 each! 

• Staff shirts • Company jackets 
• Sweatshirts • Hats 

Screen Printing & Embroidery Available 

Don’t blow all your gig money on 
promotions - Save Now! 

We guarantee low prices and a quick turn-around! 

Call, fax, or write for information 
or a catalog today! 

198 East St, Wallingford, CT 06492 
Fax or Phone (203) 294-1656 

% 9 -Laornim QOOD n OOOD ro* *lwi nee- 









DJs/ KJs — Double, even TRIPLE, your PROFITS! 

... By adding Giant Screen Video. | 

Soiin 1 of our customers are being paid S 1.500 .iml up. per 
night, h> upselling their l),l shows with large-screen % ideas. 

The elite mobiles of the ’90s will offer both 
audio and video dimensions. Don’t be left out! 

Cull (502) 782*1172 to find out how you tun increase profits 
for a lot less investment limn win think. 

*r 

Also: Large inventor) of used sound and lighting equipment 
sellout. Dual Pioneer Karaoke/CD Player only $559! 
CD+Gs only $25 each, all major brands. 



SHOWCASE 


Over 175 Unforgettable Classic Dance Hits 
on 8 » ompact Discs. Including Such Hard 
to Find Classics as: 

“Let Me Take You Dancing ” ’’Copacabana ’ 
“Set It Off”, ”Jam On It”Sc Much More! 
Original Versions by Original Artists! 

FOR FREE INFO WRITE 

DANCE, P.O. Box 5163, Bergenficld, NJ 07621 




ATTENTION ALL DJS “Come To My Party” 

...is a must song for every dancing occasion. 

ft's performed by new artists Angie Arnold and Impulse, 

Order CD with 7 other songs by sending $ 12,99 (CK or MO) to: 

Midnight Records do Platinum Recording Studios, 

Central Parte Business Center. 21 11 S. Trenton Way. Ste 105. Denver, CO 80211 

Music for DJs who get the groove on! 


Deadline for advertising 
in the June /July Issue #26: 
Space, Copy, and Payment 
must be received by 
March 31. 1995 
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PINTO NOVELTY CO. 

Wholesale Distributor Specializing in All Your 
_ Basic Party Good Give-Aways _ 

IT’S INFLATABLE MICROPHONE TIME A Must At Any Party! 

Great for the song “December, 1963 (Oil What A Night)” — (he 4 Seasons 

• 3 1/2 " Mies - $2 each 
* 10” Mies - reg. $5.50 doz. - Now $4.50 doz.! 

• 14” Mies - reg. $7 doz. - Now $5.50! 


BLAST OFF With the 90-PIECE party pack for only $35! 

I doz. Blues glasses 6 Inflatable Saxophones ft Inflatable Guitars 

6 Sombreros 4 doz. Hawaiian Leis 12 Neon Maracas 

Call & inquire about our new PERSONALIZED PARTY' PACK SERVICE! 

24 hour answering service available! Call for Price List 
718-252-2588, Fax 718-252-2891. Open Mon. - Sat., 9a.m. - 7p.m. 

•i - rr^wy 



finio jimye 




1000 WATTS, 13 POUNDS 


More rooa in your reel and k*a pain It yms hack 

Kurrirwli M-mput jnf light-*fight, 15* 

wide. tS* 4np tad mly 13 pniitli* Mmkl m Sft- 4 
poverinflirier often 27$ tmi! / * 11 into Idkiti ipeikcre 
and 500 wtitt / CH into 4 ohm apeiktn f64$j00 



S9nfgrhaini»f n ng P»*w er, 1 Wrtgliu In ' ■ r j years jn-» 


wnt fed ifid tiir imp it iHwfctr N\ mm *f ittuir a*4 
wrijtft. W* opertfl^d&lMQP mnln il until and ftgM 
AJHM>ABI.a RM LAP IK I IK ill QUALITY DfOITAl- 
POWER, SATISFACTION Oi l ARANTEM) WtOM 

‘ I* Crflc* «nk ire mat 

HECmO FORCE COkY dritili A nt. dnch 

727 OAKSTt^E WAY (714) 

ANAJjpjMCA9»nft 


Jobs in Paradise! 
DJs, Sound/Light Techs! 

Work on board luxury cruise liner 
as you travel to exotic ports. Our 
ogency is seeking dynamic, 
energetic & professional DJs to 
work for 6-8 month contracts. 

Excellent salary and benefits. 

Cruise Services Int'l 

601 Dundas St W, Box 24070 
Whitby, Ont. LIN 8X7 
1905) 430-0361 fax: 430-4610 
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S CARGO 


The American 
Disc Jockey 

Association 

The AT) J.A. is celebrating its fifth year of operation and is pleased to announce the grand opening 
of its California Office. The American Disc Jockey Association remains the only national association 
dedicated to the improvement of professional disc jockey and karaoke industry through education, referral 
networking, group purchasing power and the provision of low cost quality insurance plans and consumer 

awareness programs. 

The A.D.J.A. has members and chapters nationwide and these members have realized the benefits 
of a national organization as opposed to local associations and profit making groups. 

Professionalism within the disc jockey and karaoke community is of increasing importance now and 
for the future. Your competition may already be utilizing the benefits of the Association and are moving to 

the next level. Don't be on the outside looking in, call today for more information. 

215 - 675-9567 



This Unit: 

8 ft. Service Wagon 7 
Model SW8 


A 

SOUND 
PROPOSITION 
.. VERY SOUND 



How does convenience sound? 
Maybe cut your load/unload time in 
half... your Wells Cargo trailer is a 
solid and safe travel and storage 
unit. How does value sound? This 
is an all-steel frame trailer built to 
give 15 to 20 years of use. How 



does an added promotion opportunity sound? 
Here's a rolling billboard for you. Our cost is sound, 
too. Plus, every Wells Cargo trailer is backed by a 
3 Year Warranty Program that really works for you! 

1 - 800 - 348-7553 

FOR LITERATURE & PRICES 



Wells Cargo, Inc. 

PO Box 728-1214 
Elkhart, IN 46515-0728 


•Tag-a-!ongs 6' to 32'. 5th Wheels 20' to 48'. 
•Factory Service in GA, IN, TX, & UT, 
•Nationwide Dealer Service Network 
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Audio • Lighting • Karaoke • Hardware • 

Software«Accessories 

The Ultimate DJ/KJ source book! 

Send $10 (includes postage) along with name and mailing 
address to:Mobile Beat Magazine, Annual Buyer's Guide, 
P.O. Box 309, East Rochester, NY 14445 














■ 



Send information to Cued Up, c/o 
Mobile Beat, P.O. Box 309, East 
Rochester, NY 14445-0309. Include 
name of event, date, location and 
phone number for information. 
Information should be received at 
least two months prior to event. 

April 2-5 

Country Dance Seminar 
Nashville, TN 
615*256-5600 

April 13-15 
DJ World ‘95 

Waterloo, Ontario, Canada 
519*740*0603 

May 12-13 
Jack The Rapper’s 
Music Expo-Fest 
Georgia Inf I Convention Ctr. 
Atlanta, GA 
212*460*8012 

June 25-27 
Nightclub & Bar 
Convention & Trade Show 
Cobb Galleria 
Atlanta, GA 
601*236*5510 

July 15 & 16 
NAMM Summer Session 
Nashville, TN 
800*767*6266 

August 28-31 
DJ Expo 
Trump Regency 
Atlantic City, NJ 
516*767*2500 

November 18-20 
LDI95 
Miami, FL 
212*229*2981 


LAST CHANCE to PRE-RECISTER! 



SHOW k 



Presented by 

SEGUE 

PRODUCTIONS 


Co-Sponsored by: 

The Canadian 
Disc Jockey Association 

Mobile Beat Magazine 

Mike's Music Machine 

Palmer Audio 

Novatec 


Thursday, Friday & Saturday-April 13,14 & IS, 1995 

WATERLOO INN, Waterloo, Ontario, Canada. 

(only 50 minutes from Toronto and less than 90 minutes from the Buftalo N.Y. border) 


SPECIAL INVITATION TO MOBILE & CLUB Pis 


Discover products directly related to the mobile and nightclub DJ industry. 
We're presenting exhibitors from across Ontario, Canada and the US 


SEMINARS, SYMPOSIUMS & PROPUCT PEMOS 


There is something for every facet of the Disc Jockey business from office su; 
plies, insurance, clothing, cellular phones, to computer software 8c music infor¬ 
mation, See and touch the latest in sound, lighting and related equipment! 
Seven seminars including: ’How to be an Interactive DJ'. Participate in two sym¬ 
posiums like: The future of Music Licensing Is It Here To Stay?' and 'The Role oi 
DJ Associations: What Is It?* 


MAKE IT AN EASTER FAMILY C ETA WAY WEEKEND ! 


Bring your spouse and the kids! Check out the Factory Outlets 8c fashion shows. 
Supervised activities for children such as movies, swimming. Kiddie Karaoke 
and an Easter egg hunt! 


PONT PELAY—REGISTER TOPAY! 


Call, write or fax our show office to receive your convention registration info kit. 
Jim Griffin. SEGUE PRODUCTIONS. 100 Blair Road. Cambridge, Ontario. 
Canada. N1S 2J3. Phone/fax (519) 740-0603. 
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Dance Top 40 courtesy of Dance 
Music Authority- 708-614-8417 


O YES! Start my subscription today! Here s $19.95 ($24.95 in Canada) for one tuli year (6 issues) 
of Mobile Beat and send me the next DJ/Pro Sound & Lighting Buyer's Guide ($10 value). 

O I WANT TO SAVE MORE! Here’s $34.95 ($44,95 in Canada) for a two year subscription 
(12 issues) and the next two annual Buyer's Guides ($20 value). 



NAME _ * QA Newsstand Price 

ADDRESS_ 

CITY/STATE/ZIP_ 

PHONE_ 


For Visa I Mastercard Orders 
Card # i -ir 




Signature 


Expires MO. vs. 


Tmi [8PM). 
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KARAOKE SYSTEMS Factory Direct 

lull line of Karaoke DJ Supplies, Lighting & Stereo Equipment. 


Hardware —ah Brands: 

Pioneer — CDJ-500G, PD-V310G, CLD-V121G 
Panasonic — LX-K770 
Denonet, Nikkodo, VocoPro, ARK 



I .argest Stock & Best Prices on Karaoke Software & I user Disc: 
Pioneer, DKKaraoke, Tip-Top, Mega, Focus, Mega Star, Super 
Singalong, City, Melovision, World Adventure. 



GQ PIONGGR 

T.'-.c Art of Enicmttnment 


CD.I-500G 


CD+G Karaoke: 



Pioneer, Music Maestro, 
Sound Choice, Star Disc, 
Tip-Top, DKKaraoke, JVC, 
SAV, Nashville, Nutech, 
All-Hits Karaoke. 


CALL US FOR 

THE BEST 
PRICES 

IN TOWN! 



IM. 

IMAGE-TRONICS 



15736 Crabbs Branch Way 
Rockville, MD 20855 
Tel: (301) 590-0700 
Fax:(301)424-2177 
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Slarf • Offlaiuie > Oiren-Qnn 


finally, 

everything you need 

for your CI >s in four 
ultra-convenient 
accessc >r i es... 





STORE with The Super Shelf 


ORGANIZE with DiscPichables 


16 qjolify wipes in 
jewel box dispenser 
*3 99 * »50i/h 


16 Dividers w/bendoble Tabs. 
12 printed (AB-XYZ), 

11 4 blank ; can customize. 

Use wi+ all storage devices 
l|| *5.99 + *1,00 s/lt 


Cuts through any new 

CD packaging, 

*3 99 * *50 t n 


5tadabl* storage syiterr 
most eHkienl & cost- 
effective available today 

Capacity 40 CDs. 

U299 * U 50 s/H 


SAVE with Essential Collection 


which includes DiscPtckcbles, E2-CD, ond CD Care *9 w♦ <2 00 v h :s*.t00) 

BONUS: Super Shell DistPickobles & Essenlicl Collection each come with The Compacl Disc User ', Guide absolutely free. 

€$l- Send (hcik/m.o. to MatTec Products, Inc, 21416 Velicola St., Woodland HMs, 01 91364 |U in idd m.i 

or call us lor a free catalog at 800-MAC-TEC-1. 



Nw*. tatog 


A}- htoo might, 


SPECIALIZING IN ENTERTAINMENT LIGHTING 
REASONABLE PRICE! DEPENDABLE QUALITY! SATISFACTORY SERVICE ! 

OCTO SPIDER DC8080 SYNCHRONOUS SUPER STROBE SS750 



CUSTOMER SERVICE ORDER LINE FASCIMILE 

310-942-0403 1 -800-949-5876 310-942-0766 

MOONLIGHT COMPANY. 9034 BERMUDEZ STREET, PICO RIVERA, CA 90660 
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jerv degenerate I 
out that I was 


$ t ,000 reward for the 
recovery of my CDs 
and equipment. Then I 
made a list of the rare 
and obscure CD titles 
and set out to deliver 
copies to pawn shops 
and used records 
stores along the north 
shore area of Massa¬ 
chusetts. 

“If someone shows up with anything 
on this list, delay the bastard.” 1 instructed, 
“pretend you’re counting and call me cm 
my beeper, once I get here to identify my 
stuff, call an ambulance for him.” 

After I finished my route I dropped in 
at the local newspaper and took out an ad 
offering the $ 1,000 reward. As the woman 
behind the counter typed it up, I patted 
myself for my wallet to pay her. It was 
gone. A sick feeling paralyzed me. 1 be¬ 
gan hyperventilating and dashed to the 
van to see if my wallet had slipped out of 
my pants’ pocket. Nothing. 1 called ev¬ 
ery shop I had stopped at, then tore my 
van apart thoroughly. Still nothing. Credit 
cards, the weekend’s earnings, license, 
IDs. telephone numbers, all gone along 
with my business. And with my sanity 
quickly slipping away, I clenched my 
fists, looked up to the sky and screamed 
the “F" word at the lop of my lungs. 

Five days later, I got a call from a 
woman who said. "I'm calling about the 
stolen music. My daughter says she 
knows where your stuff is and who stole 
it. but she’s afraid to give out names be¬ 
cause the drug dealer who has it carries a 
gun.” 


“This is unbeliev¬ 
able," I said, my rib cage 
unable to contain the 
pounding of my heart. 
“Who arc you? What’s 
your name?” 

She then pro¬ 
ceeded to tell me how her 
14-year-old daughter 
brought home one of my 
reward posters and told her how she 
had been hanging out with a crowd 
of older kids who called up a dealer 
to ask if lie d exchange drugs for a 
whole bunch of stolen music. 1 asked 
for her address and told her I'd be 
right down. 

1 picked up my brother. Pun, and 
drove to a depressed section of 
Peabody and located the lead- 
painted, tripledecker at the address 
she'd given me. I rattled the alumi¬ 
num door and plunged my hand into 
my pocket to make sure my new wal¬ 
let was safe, A middle-aged, bleached 
blonde answered the door. I pulled 
out a couple o; C-notes and told her 
I’d give her the rest of the reward 
upon the recovery of my property. 

“I don ) want your money” she 
said. "My daughter knows who broke 
into your van, but he no longer has 
the stuff. Some guv named Buddy. If 
you want your stuff back you're go¬ 
ing to have to gel him to take you to 
it. You can follow me and my daugh¬ 
ter in the car and we'll point to where 
he lives as wc drive by.” 
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The daughter emerged from behind her mother, a typical 
adolescent—pimply faced, chubby, hair moussed in defiance 
of gravity. I quizzed her about the theft. She said a number 
of CDs had been swapped for drugs and the only thing left 
in the apartment was a brown briefcase. 

“Ah-ha!" 1 cried, "That's the case that holds my head¬ 
phones and microphones. Dan, saddle up. We’ve got our 



Introducing the latest model 

PANASONIC LX-K770 







thief." 

We followed the woman driving her station wagon to where 
she stabbed her finger out the window pointing to a shabby 
looking ground-floor apartment. 

She shouted, “Number twenty " and then sped off. 

I pulled into the parking lot of a nearby bar where I'd been 
playing Fridays. 1 stepped inside to collect my thoughts. I 'he 
owner asked me if I was okay. I toid him my predicament. 

While my brother and a couple of bartenders kicked around 
ideas, I stepped away to a pay-phone and dialed the police. I 
knew six guys on the force — wc played football in school 
together. Unfortunately, the only guy on duty that I knew, 
wasn't returning 'till 4 PM. I was about to ask the desk 
sergeant’s advice when I saw my brother walking down the 
sidewalk to the tenement house. I cut my call short and jogged 
down after him. trying to stop him from blowing the cle¬ 
ment of surprise. Too late. He was knocking on the 
door, ... Tune in next issue for the thrilling conclusion to 
Jailhouse Rock. 



Submitted By DJ Dave Connelly, Peabody, MA 


Auto-Reverse LD Karaoke with CD-G Capability 


Whether you’re an amateur or a pro, the new Panasonic LX- 
K770 is p.u ked with features tor a new level of karaoke entertain¬ 


ment! 

The Advice function compares your voice with a master 
vocal, and coaches you with on-screen indications. Having a 
karaoke party? Switcli on the Target function and find out who 
rhe besr - or the worst - singer is! Other features include a key 
track, 21-step digital key controller, optional CD-G capability, 
plus much more. 

The Panasonic LX-K770. Digital excellence, pure and simple. 
Check it out at any Sing-Along Center location! 


► We’ve got the latest karaoke hardware & software! 

► We are a one-stop karaoke shop, offering the widest 
selection of karaoke products at low, low pricesI 

► Serving karaoke enthusiasts since 1986. Call us to 
discuss your needs or request for a free catalog! 


SMG-MOHG 

CENTER 


Karaoke Warehouse, 6564 Mission Si. Daly City C* 94014. 
(4 IS) 756 *467*184 S Vermont. LA., CA. 1213) 382 8561 *100 
E Easlndge Malt. San Jose CA, [4081274 0663'1*20 E Plara 
BM, M)4, National Cty.CA.|619i 474 6465-21636S Figueroa 
Si., Carson CA. (310| 212-764$ • Concord Green Shopping 
Cir., ns E. Norm Ave , Glendale Hghtr,. n (70Hi 462 5107 



15025 BADILLO STREET, UNIT C, BALDWIN PARK, CALIFORNIA 91706 

CALL FOR NEAREST DEALER IN YOUR AREA 

TEL: 818-813-0878 FAX; 818-813-9038 


i ODYSSEY 


INNOVATIVE DESIGNS 
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Laser Disc and 
CD+Graphics 

Today’s popular 
new karaoke systems 
not only play the hottest 
new music with¬ 
out lead vocals, 
but also put the 
song lyrics upon 
the TV screen for 
everyone to twist 
and shout. 

Both laser 
discs and com¬ 
pact discs with 
graphics will do this. 

Laser disc systems 
offer full music video 
backgrounds, while the 
new CD+G format is 
more convenient and 
affordable. 

Celebrity carries LD 
and CD+G systems 
from Pioneer, Nikkodo, 
DKKaraoke, Denonet 
and most makers of 
quality commercial 
karaoke hardware. 


We also build cus¬ 
tom karaoke mini-sys¬ 
tems designed with only 
the components nec¬ 
essary to convert your 
existing sound system! 

Or, if you're 
just looking 
to add on a 
basic com¬ 
ponent, we 
can show 
you all your 
choices. 



Largest 

Sing-Along 

Software 

Library 

Celebrity offers the 
widest selection of 
karaoke laser discs, 
CD+Gs and audio cas¬ 
settes available. 

After all, this is all 
about music, right! 



The chances are Chat you've been 
getting more and more requests for karaoke 
gigs. You know...that "sing-along" music? 

It's already big business and the ball is 
just starting to bounce. 

And as much as you might know 
everything there is to know about music to 
listen and dance to...karaoke can be quite 
the different experience. 

Celebrity Sing-Along Systems has been 
a factory-authorized provider of karaoke 
equipment and software for most major 
brands, for years. We know the Sing-Along 
business like you know the dance floor. 

From the ground up. 

So why learn Sing-Along the hard way 
when celebrity can show you exactly how to 
turn your existing Dj system into a turn-key 


components 
or Turn-key 
Systems 

Celebrity special¬ 
izes in building custom 
! turn-key systems that 
include everything from 
the amp and disc player 
to the speakers, moni¬ 
tor, key controller and 
mics. All profession¬ 
ally rack and shock - 
mounted in a sturdy 
road case with heavy- 
duty caster wheels. 


LOWEST 
PRICE 
GUARANTEED 







KIUIS-100 KARAOKE 
MONITOR STAND 

Celebrity's own heavy-duty 
stand accomodates four 
mics, a drink and ashtray! 

Quality construction 
for professional use. 

(Speakers optional) 

FREE SPEAKER BRACKET 
($49 VALUE) 


karaoke money machine. 

We call it karaoke to go. 



Cat / us today for 
FREE SONG LIST! 




12850 Foothill Boulevard 
Sylmar, California 91342 
Tel: (818) 361-1180 
Fax: (818) 366-6194 


800 992-9039 


WIRELESS MICROPHONES BY SHORE 


Mo-nbci. J 


Kara oka iniornattar^i Sir-g Along 
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SING THE HITS 


The first company 
in Karaoke, since 
1950, is pleased 
to announce its 
entry into the field 
of CD+G with 
SCREEN TRACKS, 
8 song, single 
artist CD+Gs 
plus first-rate 
compilations of 
like-styled songs 
from the world 
leader in 
Karaoke. 



CD+G 101 Hits of Patsy Cline 

Crazy • I Fall To Pieces • Half As Much * 5 others 

CD+G 102 Hits of Country - Females 

M.C. Carpenter • Trisha Yearwood • McEntire • 5 others 

CD+G 103 Hits of Country - Male 

Garth • Kershaw • Tritt * Brooks & Dunn * Strait • 4 more 

CD+G 104 Country Male Hits 

Nelson * Twitty • Yoakam • Arnold • Alabama * 4 more 

CD+G 105 Great Standards 

Connick • Sinatra * Streisand * Ronstadt • Garland * 3 others 

CD+G 106 Pop Male Hits 

Meat Loaf * Bolton ♦ Boy 2 II Men • Palmer • 4 others 

CD+G 107 Pop Female Hits 

Vanessa • Baker • Franklin * Midler • En Vogue * 3 others 

CD+G 108 Great Love Songs 

Carpenters • Ingram • Ronstadt * Wonder • Rogers • 3 others 

CD+G 109 Hits of the Sixties 

Joplin • Herman's Hermits • Darin • Newton • Engle bert * 3 others 

CD+G 110 Hits of the Fifties 

Fats Domino • Presley • Drifters • Orbison • Vandellas * 3 others 

CD+G 111 Children’s Favorites 

Fifteen all-time kid's songs 

CD+G 112 Christmas Favorites 

Deck The Halls • Jingle Bells * 6 others 

CD+G 113 Neil Diamond vol. 1 

Sept. Morn • America • Desiree • Red, Red, Wine ♦ 4 others 

CD+G 114 Carpenter Hits 

Top Of The World * We've Only Just Begun * 6 others 


CD+G 115 Hits of Elton John 

Eight ol his greatesL hits. 

CD+G 116 Hits of Barbra Streisand 

Eight of her greatest hits, 

CD+G 117 Hits of Frank Sinatra 

Eight of his greatest hits [Full Big Band Backgrqunds!) 

CD+G 118 Hits of Elvis Presley 

The King and his greatest songs. 

---CD+G 119 World’s Greatest Sing-Alongs 

12 Great Standards from the 30s &. 40s 

CD+G 120 Hits of Bette Midler 

The Rose • From A Distance • Wind Beneath My Wings • In 
My Life • Linder The Boardwalk • 5 more 

CD+G 121 Best of Broadway 

Les Mis * Westside Story * Chorus Line • Jekyl S. Hyde 
Dolly • The Wiz * Kiss Of The Spider Woman • Caharet 

CD+G 122 Hits of Whitney Houston 

Eight of her greatest hits. 

CD+G 123 Hits of Linda Ronstadt 

Eight of her Greatest Hits [Full Big Band Backgrounds) 

^^e-CD+G 124 Old Tyme Sing-Alongs 

15 of the greatest sing-alongs of them all! 

CD+G 125 Neil Diamond vol. 2 

Hello Again • You Don’t Bring Me Flowers • 6 others 


Hello 


^€D+G 126 Happy Songs Are Here Again 

15 more of the greatest sing-alongs from 20s, 30s, 


40s 



$3.00 OFF 

'lour Initial Pure 1 1 




[SCREEN] 

[TRACKS, 


Compact Discs 
Plus Graphics 


Special Offer 
$19.98 each 
8 songs 

Dealer: Please return to Screen Tracks for 
redemption of $3.00 discount. This Coupon 
will be honored until March 30, 1995 

Screen Tracks 

50 Executive Boulevard * Elmsford, N.Y. 10523 



Please send my free 
SCREEN TRACKS Sampler 



Name: 


Address: 


City:. 


_State:. 

- please print - 

Screen Tracks 

50 Executive Blvd. 
Elmsford, NY 10523-1325 


Zip:, 
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An Unintelligent Light with an Intelligent Effect!” 



The all new Sphinx 2™ by rfmdtcc# Vp™ , is an 
"Unintelligent" light that creates an Intelligent effect. The 
Sphinx 2 1M can be individually operated by its own internal 
microphone, or synchronized in a master/slave mode, thus 
creating an intelligent light show effect at a fraction of the 
cost. With no controller programming headaches, the 
Sphinx 2™ is easy to use. Just plug it in and turn any event 
into a high quality fighting show. Its excellent optics and 
vibrant colors make the Sphinx 2™ one of the HOT new 
effects from "A company you can trust!" Vp™ 

continues to bring "Quality, Affordable, and Reliable" 
products to life. 




Quality ; Affordable, S Reliable 
Products! From A Company You 
Can Trust! Amotim* T>P™ 



• X/Y Ml RROR MOVEMENT 
*7 COLORS PLUS WHITE 

• 7 GOBOS 

• SOUND ACTIVE 
•SYNCHRONIZES IN A 

MASTER/SLAVE SERIES W/ 

9 PIN COMPUTER CABLE 

• ZB-EXY 82V 2SOW LAMP 

• FAN COOLED M.S.R.P. ONLY 

$629.00 
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Price & Specifications subject to 
change without notice. 

Dealer price may vary - Pricing is in U.S. Dollars 


Distributed in Canada by Sounds Distribution 

(416)299-0665 

© / 995 Amenie&n *Dp SuftfiCy, 9nc. Aw$ele&, (Z/4 90040 ‘HSA 






































